Editor  &  Publisher 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Philly  dailies 
must  build  to 
meet  growth 
(See  page  9) 


The  Boston  Globe,  a  wholly  owned  subsidiary  of  AfTiliated  Publications,  Inc. 


Good  and  bad 
of  editorial 
pages  discussed 
(See  page  10) 


Newspaper 
red  tape 
crimps  co-op 
(See  page  26) 


rn  >  1— 

^  xr-vo 

TO  rvj 

om*— I  .f' 
■orn-ra 


The  Plight  of  the  Boston  Schools. 

A  12-part  report  by  The  Boston  Globe’s  Spotlight  Team. 


“VERIFY  the  VALUE1” 


. . .  v^e  tell  our  readers 
and  advertisers. 


In  these  value  conscious  times  it’s 
important  for  newspapers  to  verify 
their  value  to  both  readers  and 
advertisers.  At  the  Daily  Courier- 
News  we  approach  this  problem 
head-on.  Our  Verify  the  Value 
Contest  does  that.  For  our  readers, 
the  contest  proves  that  their 
subscription  does  save  them  money. 
For  our  advertisers,  the  contest 
emphasizes  the  power  of  newspaper 
coupons  as  a  form  of  direct 
response  advertising. 

To  play  the  contest,  readers  are 
directed  to  go  through  each  week’s 
newspapers,  a  day  at  a  time,  and 
add  up  the  value  of  coupons.  Then 
they  enter  a  weekly  drawing  for  cash 
prizes  given  away  by  the  newspaper. 


The  concept  of  Verify  the  Value  is  simple,  yet  functional.  It  serves  to 
increase  the  involvement  of  readers  in  the  newspaper.  It  dramatically 
demonstrates  the  money  saving  values  offered  in  advertisements.  And, 
importantly  for  our  advertisers,  it  calls  increased  attention  to  the  pulling 
power  of  the  Daily  Courier-News.  The  dominant  newspaper  of  northern 
Illinois’  upper  Fox  River  Valley! 


A  Copley  Newspaper 


oust-  NEXT 

IDGin  VS.  FUGHT 


Why  wait  for  ovemi^t  delivery  when  American’s 
Priority  Parcel  Service  can  get  your  package 
there  even  quicker?  We  work  24  hours  a  day  to 
give  you  delivery  in  hours  instead  of  the  next  day. 
We’ll  get  your  small  parcel  virtually  anywhere 
we  serve  in  the  continental  U.S.,  Hawaii,  Canada, 
Mexico  and  the  Caribbean  within  hours. 

So  if  you  can’t  wait  ovemi^t,  all  you  have  to 
do  to  get  it  on  American’s  next  ffi^t  is  dial  toll- 
free  (800)  638-7320.  In  Maryland,  call  (301) 
269-5503.  Just  ask  for  Priority  Parcel  ^rvice 
and  we’ll  provide  door-to-door  pickup  and  delivery 
anytime,  day  or  ni^t,  seven  days  a  week. 

When  a  few  hours  can  make  ^  the  difference, 
call  us  immediately.  We’ll  get  it  on  the  next  fli^t, 
so  you  won’t  have  to  wait  till  the  next  day. 

AmericanAirlines 
Priority  Parcel  Service 


C 1982  American  Airlines  Freight  Systein 
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JULY 

8-10 — Pennsylvania  Newspaper  Publishers  Association,  Allen- 
berry-on-the-Yellow  Beeches,  Boiling  Springs,  Pa. 

13-18 — International  Society  of  Weekly  Newspaper  Editors, 

Loretto  Heights  College,  Denver,  Colo. 

15-17— Ozark  Press  Association,  Rock  Lane  Lodge,  Branson,  Mo. 
15-17 — Virginia  Press  Association  annual  meeting,  Fredericksburg 
18-21 — INAME  summer  meeting,  Hotel  Del  Coronado,  Coro¬ 
nado,  Coronado,  Calif. 

22-24 — Arkansas  Press  Association  summer  convention.  Eureka 
Springs. 

22- 24 — North  Carolina  Press  Association  annual  convention,  Wil¬ 

mington. 

23- 25— Alabama  Press  Association  summer  convention.  Gulf 

Shores. 

25-28 — ^Association  for  Education  in  Journalism,  Ohio  Uni¬ 
versity,  Athens,  Ohio. 

28-31— CCNA  63rd  convention.  Hotel  Bessborough  and  Sher¬ 
aton  Cavalier,  Saskatoon,  Canada. 


AUGUST 

8-12— Texas  Daily  Newspaper  Association,  Horseshoe  Bay  Country 
Club,  Marble  Falls,  Texas. 

12-14— Mid-Atlantic  Newspaper  Advertising  Executives  Associa¬ 
tion,  Grove  Park  Inn,  Asheville,  N.C. 

18-20 — Northeast  Newspaper  in  Education  Conference,  King's 
Grant  Hotel,  Danvers,  Meiss. 

22-25— New  England  Association  of  Circulation  Executives,  East- 
over  Resort,  Lenox,  Mass. 

29-31— New  York  State  Publishers  Association,  61st  Annual  Con¬ 
vention,  The  Gideon  Putnam,  Saratoga  Springs,  N.Y. 


SEPTEMBER 

9-10 — New  York  Press  Association,  Gideon  Putnam,  Saratoga 
Springs,  N.Y. 

17-19— Illinois  Newspaper  Production  Conference.  Ramada  Inn, 
Champaign,  III. 

19-23— Lasers  in  Greiphics,  Hyatt  Regency,  Miami,  Fla. 

22- 23 — National  Newspaper  Association  annual  meeting,  Hyatt 

Regency,  Phoenix,  Arizona. 

23- 25— Western  Newspaper  Production  Conference,  Biltmore  Ho¬ 

tel,  Los  Angeles. 

30-Oct  2 — UPl  EDICON,  Fairmont  Hotel,  Denver,  Colo. 


OCTOBER 

7-9— Missouri  Press  Association  and  Trade  Show,  Sheraton,  S*. 
Louis,  Mo. 

7-10 — Cal  Western  Circulation  Managers'  Association,  Hyatt 
Regency,  Los  Angeles,  Calif. 

9- 12 — Interstate  Circulation  Manager's  Association,  Radisson  Wil¬ 

mington  Hotel.  Wilmington,  Del. 

10- 14— Newspaper  Food  Editors  Conference,  William  Penn  Ho- 

tei,  Pittsburgh,  Pa. 

17-19— Iniand  Daiiy  Press  annual  meeting,  Drake  Hotel, 

Chicago,  iiiinois. 

17-20 — Institute  of  Newspaper  Controllers  and  Finance  Officers 
Hyatt-Regency-Dearborn  Hotel,  Dearborn,  Mich. 

24-26 — Mid-Atlantic  Circulation  Managers  Association,  Radisson 
Plaza  Hotel,  Charlotte.  N.C. 

24-27 — Newspaper  Research  Council,  Alameda  Plaza,  Kansas 

City,  Mo. 
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Writing  guide 


By  Ethei  Grodzins  Romm 


The  Squad  Squad  *30 

William  Safire,  the  cerebral  centaur  whose  finer  end  is 
devoted  to  language,  calls  redundancy  spotters  the  Squad 
Squad.  If  only  pleonasms  were  as  evident  as  squad  squad  we 
could  spot  them  easily.  We  need  to  find  platoon  squad,  a 
combination  that  doesn’t  appear  at  first  glance  to  be  repeti¬ 
tious. 

Redundancies  are  needless  and  foolish  in  print  but  neces¬ 
sary  and  emphatic  in  speech,  which  is  why  we  write  them  so 
naturally.  Last  week,  for  example,  writing  as  I  speak,  I  typed 
the  personal  opinion  of  a  by-lined  columnist  and  never  spot¬ 
ted  either  doubling.  Earlier  columns  had  some  strategies  for 
coping.  Here  are  more. 

THE  PRESENT 

Many  words  include  the  meaning  right  now,  yet  we  like  to 
tell  the  time  twice.  Don’t  write  it  twice. 

No:  The  modem  college  of  today  is  .  .  . 

Either:  The  modem  college  is  .  .  . 

Or:  The  college  of  today  is  .  .  . 

Choose  one  time  signal  only  in  constmctions  like  these: 

The  contemporary  home  of  today  .  .  . 

The  new  construction  of  today  .  .  . 

At  the  present  time  new  construction  is  ..  . 

His  immediate  concerns  at  the  present  time  are  .  .  . 

Their  current  budget  at  the  present  time  is  ..  . 

These  days  the  avant-garde  movement  is  ..  . 

•  Is  often  means  at  present.  Existing  always  means  now. 

No:  The  existing  reservoir  is  inadequate  at  the  present  time. 

The  present  incumbent  .  .  . 

Note:  At  this  point  in  time  =  at  present  or  now. 

I  once  replaced  an  8-line  paragraph  with  the  word 
now — one  of  the  high  points  of  my  editing  life. 

THE  PAST 

It  has  been  shown  in  the  past  .  .  . 

Never  before  in  the  past  .  .  . 

OTHER  TROUBLE  SPOTS 

•  Words  with  Latin  or  Greek  affixes  and  roots  often  contain 

a  meaning  that  should  not  be  repeated  in  a  modifier. 
revert -baek-  report -back-  recoil -baek- 

plummet  down  ominous  portent  -new- innovations 

•  Many  nouns  tell  all:  Hindu  swami,  Jewish  rabbi. 

•  Some  nouns  attract  unnecessary  adjectives. 

Fact — By  definition,  a  fact  is  a  statement  that  can  be 
proved  true  or  false,  as  opposed  to  an  opinion,  which  cannot 
be  so  proved.  For  example,  the  statement  Pike’s  Peak  is  five 
miles  high  can  be  proved  wrong  but,  philosophically,  it’s  still 
a  statement  of  fact,  albeit  a  wrong  or  false  fact.  It  seems  to  me, 
however,that  most  readers  think  of  a  fact  as  something  true  or 
proven,  compared  to  a  lie  or  an  error.  Avoid  cluttering /acf 
with  modifiers. 

Straight  fact, -retd-fact,  obvious  fact,  proven  fact. 

•  Some  adjectives  stick  uselessly  to  many  nouns: 
personal:  personal  friend,  personal  doctor,  personal 
hatred,  personal  opinion. 

mental:  -mental  telepathy,  mental  anxiety,  mental 
anguish. 

separate:  128  separate  proposals/recipes  were  submitted. 

Enough  already.  Spoken  English  is  probably  50%  redun¬ 
dant  and  there  can  be  no  end  to  examples.  For  this  series  on 
redundancies,  which  were  inadvertently  printed  out  of  order, 
send  $1.00  and  a  #10  SASE  (self-addressed  stamped  en¬ 
velope)  to  me  at  555  Main  St.,  #901,  Roosevelt  Island,  New 
York,  NY  10044.  Note  the  change  of  address — I’m  in  the  Big 
Apple.  Send  along  your  favorite  example,  or  personal 
nemesis. 
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THE  AUCTION  SALE 
OF  THE  YEAR... 

bulletin” 

OF  PHHADELPHIA,  PENNSYLVANIA 

To  be  Held  on  Premises 

MARKET  &  30th  STREETS,  PHILADELPHIA,  PENNSYLVANIA 
MONDAY,  TUESDAY,  WEDNESDAY,  THURSDAY 
JULY  19,  20,  21,  22,  1982 
EACH  MORNING  AT  9:30  A  M. 

Inspection:  Tliursday,  Friday,  Saturday 
July  IS,  16,  17,  1982 
10  A.M.  to  4  P.M.  each  day 

EVERYTHING  MUST  BE  SOLD 

Hik*  ('olormatic  and  (xinvertible  Newspaper  Presses.  (A)mposing  RiKim  Equipment,  ('ameras. 
Plate-making.  Inserting.  Paper  Handling.  C'.onveyxjrs.  C'omputers.  Complete  In-House  Printing  Plant  with 
Offset  Presses.  Office  Furniture,  Office  Equipment,  Machine  Shops.  Supplies,  and  Thousands  of  other  items. 

TERMS  OF  SALE  25%  Deposit  required  by  Cashiers  Check  or  Cash  Company  ar>d  personal  checks  must  have  Bank  Letter  guaranteeing  payment  of  check 
All  checks  to  be  made  payable  to  Royal  Company  Auctioneers.  Inc  All  purchases  must  be  paid  for  within  24  hours  of  cocKlusion  of  sale  No  equipment  is  to  be 
moved  until  complete  settlement  has  been  made  After  the  Auctioneer  has  sold  a  piece  of  equipn^ent.  it  becomes  the  sole  responsibility  of  the  purchaser  Ail 
descriptions  are  believed  correct,  but  the  Auctioneers  or  owrvers  make  no  guarantee  or  warranties  as  to  genuiner>ess.  authenticity  of.  or  defect  in  any  lot  and 
will  not  be  held  responsible  for  advertising  discrepencies  or  inaccuracies  All  items  offered  for  sale  shall  be  sold  AS  IS.  WHERE  IS'  with  all  its  faults  It  is  the 
buyer's  responisibility  to  provide  proper  safety  devices  and  equipment  or  means  to  meet  all  Government  safety  standards  All  sales  are  final  Buyer  agrees  to 
indemnify  and  hold  harmless  Sellers  against  any  damage  caused  by  the  acts  of  Buyer  or  any  person  acting  at  Buyer's  request  or  on  Buyer  s  behalf  in  connec- 
tion  with  the  dismantling  or  removal  of  property  The  Auctioneer  will  have  the  option  of  offering  merchandise  either  piecemeal  and/or  bulk  Copies  of  ad¬ 
ditional  terms  will  be  posted  at  time  of  sale  (1/1/82) 


L 


Contact  nearest  office  for  brochure 

MEL  BLOOM  -  Auctioneer 


ROYAL  COMPANYTtUCnONEERS,  INC. 


2757  16th  Street 
San  Francisco,  CA  94105 
Corporate  Headquarters 
(415)  863-5245 


3333  University  BKd., 
Suite  711 

Kensington,  MD  20895 
Attn:  Bill  Dempsey 
(202)  835-9811 


3727  W.  6th  Street, 
Suite  507 

Los  Angeles,  CA  90020 
Attn:  Larry  Lamar 
(213)  381^97 
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Newsbriefs 


Ex-reporter  admits 
she  knew  fugitive 

Rita  Jensen,  a  former  reporter  for  the 
Stamford  (Conn.)  Advocate,  stated  in 
court  papers  that  she  knew  the  real  identity 
of  her  roomnrate,  Kathy  Boudin,  for  a  year 
before  the  Weather  Underground 
radical  was  arrested  for  her  part  in  a  failed 
attempt  to  rob  a  Brink's  armored  car  last 
November.  Jensen  was  fired  from  the 
Advocate  soon  after  the  arrest  on 
grounds  that  she  allowed  false 
information  to  be  published  in  a  story  the 
newspaper  ran  about  her  living  with 
Boudin.  In  the  story,  Jensen  said  she 
knew  her  roommate  only  as  Lynn 
Adams,  a  waitress.  Jensen  filed  a  $1.5 
million  suit  in  U.S.  District  Court  in 
Bridgeport  contending  the  Advocate 
libeled  her  when  she  was  dismissed.  The 
suit  also  claims  wrongful  discharge, 
breach  of  contract,  invasion  of  privacy, 
intentional  infliction  of  emotional  dis¬ 
tress,  and  failure  to  pay  wages.  The  suit 
names  Times  Mirror  Co. ,  publisher  of  the 
Advocate,  and  Kenneth  Brief,  its  execu¬ 
tive  editor,  as  defendants. 

British  reporters  join 
Falkland  War  probe 

British  reporters  are  submitting  written 
testimony  to  a  bipartisan  panel  of  the  Par¬ 
liamentary  Defense  Committee  on  the 
Ministry  of  Defense's  handling  of  the 
press  during  the  Falkland  War.  Reporters 
returning  from  the  war  have  begun  writ¬ 
ing  stories  criticizing  British  intelligence 
and  military  operations.  They  could  not 
write  those  stories  while  the  war  was  on 
because  of  government  censorship.  The 
reporters  contend  the  British  government 
wanted  to  avoid  a  situation  where 
unfettered  press  coverage  could  turn 
public  opinion  against  the  war.  The 
reporters'  testimony  is  part  of  a  wider 
parliamentary  inquiry  into  the  South 
Atlantic  war. 

Woodward  to  buy 
2  radio  stations 

Woodward  Communications,  Inc., 
publisher  of  Dubuque  (la.)  Telegraph- 
Herald  will  purchase  KKBC  and  KPTL 
radio  stations  in  Carson  City,  Nevada, 
from  MBC,  Inc.  for  $2,050,000.  R.C. 
Crisler  Co.  brokered  the  transaction.  The 
acquisition  of  the  stations  will  bring  to  8 
the  total  of  radio  stations  owned  by 
Woodward  Communications,  Inc. 


Affiliated  announces 
new  cable  deal 

Affiliated  Publications,  Inc.,  publisher 
of  the  Boston  Globe,  and  McCaw  Com¬ 
munications  Companies,  Inc.,  Bellevue, 
Washington,  announced  that  a  joint  ven¬ 
ture,  in  which  Affiliated  and  McCaw  each 
has  a  50%  interest,  acquired  all  of  both 
Southern  Oregon  Broadcasting  Com¬ 
pany,  an  operator  of  cable  television  sys¬ 
tems,  and  Pacific  Telatronics,  Inc.,  a 
microwave  common  carrier  in  northern 
California  and  southern  Oregon,  and  cer¬ 
tain  assets  of  California  Oregon 
Broadcasting,  Inc.  used  in  these  cable 
television  systems. 

Times-Mirror  papers 
record  ad  gains 

Ad  revenues  for  Times-Mirror's  news¬ 
paper  publishing  group  for  the  four  weeks 
ended  June  6,  increased  7%  to 
$71 ,657,000  from  $67,002,000  for  the  four 
weeks  ended  May  31.  Year-to-date,  for 
the  22  weeks,  January  1  through  June  6, 
total  ad  revenues  of  $385,629,000  were 
11.2%  above  the  $346,932,000  for  the 
prior  year  period  ending  May  3 1 .  Classi¬ 
fied  and  retail  linage  continued  to  remain 
weak  in  the  fifth  period,  while  preprint 
linage  increased  overall,  the  company 
said. 

Washington  Post 
forms  video  unit 

Washington  Post  Co.  is  forming  a 
division,  Post-Newsweek  Video,  with 
Alan  Perris,  currently  president  of  Post- 
Newsweek  Productions,  as  president. 
“We  hope  to  accelerate  our  development 
of  programs  for  cable  and  over-the-air 
tv,''  Perris  said.  “We  also  will  intensify 
our  search  for  programming  that  we  can 
purchase  for  syndication.”  The  Post's 
video  and  syndication  operations,  now 
carried  out  by  Newsweek  Video  and 
Post-Newsweek  Productions,  will  be 
consolidated  in  the  new  unit. 

Media  General 
to  buy  tv  station 

Media  General  Inc.,  Richmond,  Va., 
has  agreed  in  principle  to  buy  all  the  stock 
of  State  Telecasting  Co.,  owner  of 
WCBD-tv  in  Charleston,  S.C.,  from 
State-Record  Co.,  a  Columbus,  S.C.- 
based  communications  holding  company, 
for  $8  million. 

Mill  strike  ends 

A  16-week-old  strike  at  the  Southwest 
Forest  Industries  paper  mill  in  Panama 
City,  Fla.,  ended  July  5  when  members  of 
three  unions  ratified  a  tentative  three- 
year  contract. 


Past  Week’s  Stock  Prices 


NEWSPAPERS 

One 

Year 

7/6  6/28  Ago 

AWiliated  Publications  (AMEX) .  25  N/A  27V5 

A.H.  Belo  Corp.  (OTC) .  18^4  18^  N/A 

Blue  Chip  Stamps  (OTC) .  25  25^4  24 

Capital  Cities  Comm.(NYSE) .  70*/6  72*/^  66Vs 

Cowles  Comm.  (NYSE) .  34^/*  34'yb  31^ 

CSX  (NYSE) .  38V4  34^/*  46'/4 

Dow  Jones  (NYSE) .  39  40^/to  63V4 

Gannett  (NYSE) .  32*4!  31>/S  40^ 

Gray  Comm.  (OTC) .  N/A  N/A  56 

Harte-Hanks  (NYSE) .  24  23  30 

Jefferson  Pilot  (NYSE) .  24  24‘/4  264b 

Knight-Ridder  (NYSE) .  30'/4  33‘/4  27>/i« 

Lee  Enterprises  (NYSE) .  22Vb  224b  254b 

McCormick .  20V5  194b  194b 

Media  General  (AMEX) .  34‘/b  334(4  344b 

Meredith  Corp.  (NYSE) .  584(1  584(4  5lVS 

Multimedia  (OTC) .  30VS  30‘/b  30V(4 

New  York  Times  (AMEX) .  394(4  40  304b 

Post  Corp.  (Wise.)  (AMEX) .  28V4  28V4  264b 

Power  Corp.  (CE) .  9  8‘/b  N/A 

Quebecor  (AMEX) .  N/A  N/A  15 

Southam(CE) .  2444  244b  38>/S 

Stauffer  Comm.  (OTC) .  46  46  43 

Tele4:X)munications(OTC) .  I6V4  16*/4  N/A 

Thomson  Newspapers  (CE) .  18  19  21 

Time,  Inc.  (NYSE) .  284b  2944  31 

Times  Mirror(NYSE) .  4044  42  4644 

Toronto  Sun  (CE) .  N/A  N/A  29 ‘/S 

Torstar(CE) .  844  9  29 

Washington  Post  (AMEX) .  344b  35  234b 

a~2  for  1  stock  split  on  (Jet.  1,  1981. 

SUPPLIERS 

Abitibi(CE) .  15‘/4  18  32 

Allied  Corp.  (NYSE) .  29Vi  304b  5l4b 

Alteir(OTC) .  64b  64b  4>/4 

Am  Inti  (OTC) .  N/A  89 '/4  82 ‘/b 

Berkey  Photo  (NYSE) .  444  344  444 

Boise  Cascade  (NYSE)  2l4b  2144  39‘/4 

CBS  (NYSE) .  364b  37‘/4  564b 

Compugraphic  (NYSE)  ll4b  11 4b  2244 

Compuscan  (NYSE)  12  12>/b  34b 

Consol.  Bath.  (CE) .  N/A  144b  254* 

Crown  Zellerbach  (NYSE) .  18*/b  324b  4744 

Digital  Equipment  (NYSE) .  664b  704b  824b 

Domtar(AMEX) .  l2>/4  12‘/b  254b 

Dow  Chemical  (NYSE) .  204b  204b  364b 

Eastman  Kodak  (NYSE) .  73  7344  79'/b 

Georgia  Pacific  (NYSE) .  144b  1344  284* 

Grace,  W.R.  (NYSE)  3244  324b  51 ‘/4 

Great  Ukes  Forest  (CE) .  50>/b  49l/b  74‘/b 

Great  Northern  Nekoosa  (NYSE) .  3l4b  32‘/b  424b 

Harris  Corp.  (NYSE) .  244b  24 ‘/4  4944 

Hunt  Chem.  (NYSE)  94b  1044  104b 

Information  IntT  (OTC) .  11  11  N/A 

International  Paper  (NYSE) .  364b  364b  484b 

Itek  Corp.  (NYSE).,  1344  13‘/S  3l4b 

Kimberly  Clark  (NYSE) .  584b  60 V4  64 

LogEtronics  (OTC).  17  19  1344 

Logicon  (AMEX) .  144b  15  324b 

MacMillan  Bloedel  (CE) .  N/A  N/A  40 

Minnesota  Mining  &  Mfg  (NYSE) .  5l4b  5344  5944 

Raytheon  (NYSE) . 354bb  36  47 

Rockwell  Int'l  (NYSE) .  31  31 4b  3644 

St.  Regis  (NYSE) .  214b  2l4b  39>/b 

Signode  (NYSE) .  494b  4944  3944 

Southwest  Forest  Ind.  (NYSE) .  84b  844  244b 

Sun  Chemical  (NYSE) .  17'/4  174b  444(4 

United  Technologies  (NYSE) .  37  384b  544b 

Visual  Graphics  Corp.  (AMEX) .  6  54b  84b 

Volt  Info.  (OTC) .  1244  13  3544 

White  Consolidated  (NYSE) .  244b  244b  26*/4 


b— 2  for  1  stock  split  on  June  8,  1981. 


Buys  Calif,  weekly 

Elizabeth  Poston  McHarry  has  ac¬ 
quired  the  Ferndale  (Calif.)  Enterprise 
from  Marilyn  Lidner.  Mrs.  McHarry, 
who  is  the  widow  of  Charles  McHarry, 
Broadway  columnist  for  the  New  York 
News,  said  she  has  been  trying  to  buy  a 
weekly  paper  since  1977,  but  was  ham¬ 
pered  by  a  lack  of  money,  and  “some¬ 
thing  I  hadn't  expected  to  meet  again — 
discrimination.” 
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WASHINGTON^  NEWEST  NEWSRVPER: 

Second  to  none. 


The  Washington  Times.  It’s  not 
just  a  second  newspaper.  It’s  a 
newspaper  that’s  second  to 
none.  And  the  talented,  award¬ 
winning  staff  of  experienced 
journalists  writing  for  The  Times 
is  dedicated  to  providing  the 
Nation’s  Capital  with  just  that— a 
newspaper  of  unquestionable 
excellence. 

You  get 

experienced 

journalists. 

If  experience  is  the  best  teacher, 
then  The  Washington  Times  has 
more  than  its  share  of  straight- 
A  journalists.  And  Josette 
Sheeran,  editor  of  The  Wash¬ 
ington  Times  Magazine,  is  no 
exception.  She  has  been  the 
national  desk  editor,  national 
political  writer  and  White  House 
correspondent  for  New  York’s 
News  World  and  is  a  member  of 
the  prestigious  Sigma  Delta  Chi, 
the  Society  of  Professional 
Journalists,  and  The  National 
Press  Club.  Ms.  Sheeran’s 
award-winning,  journalistic  style 
offers  you  a  provocative  view¬ 
point  with  insight  only  experi¬ 
ence  can  provide.  And  bringing 
you  all  the  up-to-the-minute 


|0a$|imgfon  S^ittte$ 

WE’VE  BROUGHT  A  CHOICE  BACK  TO  WASHINGTON,  D.C. 

CALL  (202)  636-3333  FOR  MAIL  DELIVERY. 


Now  he’ll  be  able  to  give  you  a 
close-up,  in-depth  look  at  the 
sports  scene. 


John  Rosson,  our  restaurant 
critic,  with  nearly  thirty  years  of 
newspaper  experience,  will  take 
you  from  popular  pizza  places 
to  fine  French  food  cafes,  every 
week  in  The  Washington  Times. 


John  Rosson 


Josette  Sheeran 


Josette  Sheeran,  Doug 
Lamborne,  and  John  Rosson. 
Three  good  reasons  you’ll  enjoy 
Washington's  newest  news¬ 
paper—  The  Washington  Times. 


Doug  Lamborne 


sports  scores,  professional,  col¬ 
legiate,  and  the  local  scene,  is 
Doug  Lamborne,  Spprts  Editor. 
He  was  previously  with  both  The 
Washington  Post  and  The  Wash¬ 
ington  Star  as  a  sports  writer. 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

RotMit  U.  Brown,  ProsMont  and  EdHor  Jamas  Wright  Brown 

Fardinand  C.  Taubnar,  Publishar  Publlshar,  Chairman  ol  tha  Board,  1912-1959 


Pre-trial  hearings 

In  declaring  unconstitutional  a  Massachusetts  law  which 
had  required  courtrooms  to  be  closed  to  press  and  public 
during  the  testimony  of  rape  victims,  the  Supreme  Court  of 
the  United  States  provided  welcome  clarification  and  sup¬ 
port  for  its  earlier  (1980)  decision  in  the  Richmond  Newspaper 
case. 

By  striking  down  the  only  state  law  in  the  country  provid¬ 
ing  such  closure,  the  Supreme  Court  has  reiterated  its 
opinion  that  press  and  public  have  a  “constitutional  right  of 
access  to  criminal  trials.”  (Iowa  mandates  closed  courtrooms 
in  paternity  cases;  West  Virginia  in  divorce  cases.) 

The  only  thing  left  unclear  now  is  the  right  of  press  and 
public  to  be  present  at  pre-trial  hearings.  Following  the  Rich¬ 
mond  decision,  there  was  general  acclaim  from  the  press  for 
the  opinion  but  also  concern  that  the  issue  of  attendance  at 
pre-trial  hearings  was  left  “clouded”  (E&P,  July  12,  page  12). 
That  cloud  still  remains  with  only  an  occasional  ray  of  sun¬ 
shine  showing  through. 

One  of  those  rays  of  light  came  in  an  opinion  of  the  Georgia 
Supreme  Court  in  a  case  involving  the  Columbus  newspapers 
(Page  13).  The  court  didn’t  say  that  all  pre-trial  hearings 
should  be  open  but  it  ruled  that  state  court  judges  must  favor 
open  hearings  on  all  motions  in  criminal  trials  except  in  “the 
very  rarest”  of  cases.  In  overturning  a  lower  court  order 
which  had  excluded  reporters  but  not  the  general  public  from 
a  hearing,  the  Georgia  Court  laid  down  a  set  of  rules  that 
must  be  followed  before  closure  is  permitted.  When  the  court 
had  announced  in  advance  it  would  use  friend  of  the  court 
briefs  to  formulate  guidelines  we  had  anticipated  they  would 
be  restrictive.  Such  was  not  the  case.  “Closure  orders  shall  be 
narrowly  drawn  and  strictly  construed  in  favor  of  open  hear¬ 
ings,”  the  court  said. 

Georgia  media  proclaimed  the  decision  as  “precedent  set¬ 
ting.”  It  will  be  in  that  state  and  we  hope  it  will  have  its 
influence  in  other  states.  If  it,  or  some  other  case,  reaches  the 
Supreme  Court  of  the  United  States  it  will  give  that  body  the 
opportunity  to  expand  its  Richmond  decision. 

At  least  Georgia  has  eliminated  the  charade  of  a  judge 
evicting  reporters  from  his  courtroom  while  permitting  other 
members  of  the  public  to  remain.  The  lower  court  judge  in  the 
Columbus  case  even  went  so  far  as  to  rule  that  reporters  are 
not  members  of  the  general  public. 

Will  they  pay? 

A  researcher  told  the  videotex  conference  that  a  survey 
showed  60%  of  respondents  were  interested  in  receiving 
news  by  videotex  if  it  were  free;  and  that  a  charge  of  $4  per 
month  dropped  acceptance  to  30%,  etc.  The  idea  of  pushing  a 
button  to  get  any  one  of  the  multiplicity  of  services  “they 
say”  will  be  available  to  the  public  over  cable  may  be 
intriguing  until  someone  asks  you  to  pay  for  it. 
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Letters 


NOT  A  SLUMP 

“Attendance  slumps  at  ANCAM  meet¬ 
ing”  was  the  headline  that  appeared  on 
page  15  of  Editor  &  Publisher  (June 
26). 

This  year’s  attendance  was  off  about 
14%  over  the  1981  ANCAM  Sales  Con¬ 
ference  held  in  Atlanta. 

Fourteen  percent  is  not  a  slump. 

My  sources  indicate  that  most  conven¬ 
tions  this  year  have  been  down  25%  or 
more  over  1981. 

When  we  planned  this  year’s  Monterey 
sales  conference,  it  was  felt  that  aggres¬ 
sive  promotion  was  needed  to  insure  the 
best  possible  attendance  considering  cur¬ 
rent  economic  conditions.  The  promotion 
paid  off  preventing  the  slump. 

Ronald  G.  Beach 

(Beach  is  classified  advertising  director  of 
the  San  Jose  Mercury  News  and  was 
ANCAM  1982  Sales  Conference  general 
chairman.) 

MISSING  FACTS 

E&P’s  editorial  “Press-bar  guide¬ 
lines,”  (June  26),  depends  on  a  “media 
alert”  by  the  American  Society  of  News¬ 
paper  Editors  which,  inexplicably,  is 
gravely  misleading.  It  is  not  unusual  for  a 
magazine  to  place  its  faith  in  ASNE  but  it 
certainly  is  rare  for  ASNE  to  depart  from 
its  usual  high  standards  of  accuracy  and 
fairness. 

Let’s  supply  some  of  the  missing  facts: 
You  complain  of  a  court  order  reviewed 
in  Federated  Publications  v.  Swedberg, 
633  p.  2d  74  (Wash.  Sup.  Ct.  1981).  This 
trial  court  order  was  provoked  by  the 
behavior  of  the  Bellingham  (Wash.) 
Herald  which  was  reviewed  in  an  earlier 
appellate  decision.  Federated  Publica¬ 
tions  V.  Kurtz,  615  p.  2d  440  (Wash.  Sup. 
Ct.  1980). 

The  record  in  the  Kurtz  case  shows 
that,  in  violations  of  the  bar-bench-press 
guidelines,  the  Bellingham  Herald  twice 
published  ballistics  information  ahead  of 
a  suppression  hearing  and,  in  so  doing, 
forced  closure  of  the  pretrial  hearing  and 
a  change  of  venue. 

Moreover,  officers  of  the  bar-bench- 
press  council  were  not  consulted  by  the 
Bellingham  Herald;  no  opportunity  was 
provided  for  consultative  action  in  ad¬ 
vance  of  breaching  the  guidelines. 

Jack  Keith,  Herald  managing  editor, 
explained  after  the  U.S.  Supreme  Court 
rejected  his  case,  “We  will  continue 
operating  with  fairness  but  do  it  on  our 
own  as  opposed  to  using  cooperative 
agreements  with  the  legal  system  that  we 
don’t  think  are  working.” 

Does  this  mean  Gannett  regards  it  a 
waste  of  time  to  deal  with  other  publish¬ 
ers  and  editors  in  Washington  in  a  matter 
so  clearly  affecting  all? 

When  Richard  Schmidt,  ASNE  coun- 
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sel,  says  (if  Michael  Gartner,  committee 
chairman,  quotes  him  correctly)  “More 
than  20  years  of  cooperation  between  the 
press,  lawyers  and  judges  now  is 
threatened  [by  the  trial  court  order]”  did 
he  know  that  it  was  the  Bellingham 
Herald,  not  the  trial  court,  that  broke  up 
the  working  relationship  between  the 
press  and  the  courts  in  Washington  state? 

Is  E&P  being  imposed  upon  by  ASNE 
when  it  relies  on  a  “media  alert”  to  the 
effect  that  one  of  the  American  Bar 
Association  Standards  of  Fair  Trial  and 
Free  Press,  the  closure  standard,  “now 
looms  as  the  latest — and  one  of  the  most 
serious — threats  to  freedom  of  press  in 
America?’’  ASNE,  as  one  of  the 
intervenors  in  Gannett  v.  DePasquale, 
obviously  knows  that  the  U.S.  Supreme 
Court  has  approved  closure  of  a  suppres¬ 
sion  hearing  for  cause  clearly  stipulated 
in  a  court  order. 

Voluntary  guidelines  and  the  ABA 
standards  are  similar  or  identical  in 
Washington  state  with  respect  to  the 
publication  of  assertions  of  guilt  or 
innocence,  or  ballistics  evidence,  in  the 
pretrial  stage.  But  voluntary  guidelines 
are  now  useful  mainly  as  educational 
tools.  Their  place  has  largely  been  taken 
by  rules  of  court  in  common  use — that  is, 
by  the  ABA  standards.  The  Kurtz  case 
spelled  out  the  use  of  such  rules;  the 
Swedberg  trial  court  erred  in  its  definition 
and  application  of  some  of  them,  but  the 
errors  were  clearly  corrected  by  the  state 
supreme  court  in  another  case,  Seattle 
Times  v.  Ishikawa,  8  Med.  L.  Rptr.  1041 
(Wash.  Sup.  Ct.  1982)  before  the  U.S. 
Supreme  Court  refused  to  review  the 
Swedberg  case. 

Perhaps  all  of  this  confusion  results  not 
from  connivance  but  from  sloppy  com¬ 
mittee  work;  but  the  matters  are  quite 
important  and  your  readers  are  being  mis¬ 
informed.  It  seems  to  me  that  both  you 
and  the  readers  have  just  cause  for  com¬ 
plaint. 

J.  Edward  Gerald 
(Gerald  is  professor  emeritus.  Journalism, 
University  of  Minnesota.) 


NO  BEIRUT  INVA^ON 

But  hraal  vow:-  ^ 


NEW  VOICE 

Editor  &  Publisher  for  May  15,  on 
page  19,  contained  an  article  concerning 
the  anti-monopoly  charges  against  Cana¬ 
da’s  two  largest  newspaper  chains.  The 
article  mentioned  that  the  closing  of  the 
Winnipeg  Tribune  on  August  27, 1980  left 
Winnipeg  with  only  one  English-language 
daily. 

The  article  is  correct  as  far  as  it  goes, 
but  on  November  5,  1980  the  Winnipeg 
Sun  was  launched  as  a  tri-weekly  morn¬ 
ing  tabloid.  We  now  publish  five  days  a 
week  and  are  making  plans  to  add  a  sixth 
day,  Sunday.  Our  average  net  paid 
circulation  is  currently  40,000,  three- 
quarters  of  which  is  home-delivered. 

Tom  Denton 
(Denton  is  publisher  of  Winnipeg  Tribune.) 

Short  take _ 

A  baby  boy  became  second  in  line  as 
heir  to  the  royal  thrown  in  England  when 
Princess  Diana  delivered  the  seven 
pounder  Monday  night  in  London’s  St. 
Mary’s  Hospital. — Greensburg  (Pa.)  Tri¬ 
bune-Review. 


^  ANTHONY  LEWIS 


is  one  of  a  prize-winning 

Cof  columnists  you  can 
6  when  you  choose  the 
Full  Wire,  Poriy  Wire,  Five- 
Day-a-Week  Mail  Service  or 
the  Weekend  Service.  The 
NYT  News  Service’s  depth 
and  scope  represents  the 
best  in  American  journalism. 

Details:  Contact  Sam  Summerlin  or 
Harriet  Stanton,  (212)  972-1070 

JJork  8tine0 
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Inthe 
newspaper 
competition 
in  Dallas 
there  are  three 
big  winners. 


The  Dallas  Times  Herald. 
Dallas  Morning  News.  And  Dallas. 

In  the  head-to-head  competi¬ 
tion  both  Dallas  newspapers  have 
come  out  winners.  They’ve 
won  the  highest  circulation  gains 
in  either  newspaper’s  history. 
They’ve  won  by  reinvesting  earn¬ 
ings  into  their  products.  By 
producing  better  newspapers.  By 
hiring  new,  fresh  talent.  By 
adapting  new  technologies  in  print¬ 


ing,  marketing  and  editing.  And 
they’ve  both  won  by  becoming 
healthy,  vibrant  publications. 

Dallas  is  a  winner,  too,  be¬ 
cause  her  readers  have  a  choice 
of  two  outstanding  newspapers. 

Dallas  has  won  in  other  ways 
as  well.  Both  papers  are  totally 
involved  with  the  city.  Involved 
in  helping  it  change,  and  grow. 
Helping  to  challenge  itself  at 
every  turn  to  make  the  city  one 


of  the  great  cities  of  the  world. 

But  neither  paper  could  have 
done  it  without  the  support  of 
the  people  of  Dallas.  So  to  our 
city,  we  say  thank  you.  For  sup¬ 
porting  both  of  us. 

It’s  nice  to  be  in  the  company 
of  such  great  winners. 

DallEfeijTimes  Herald 
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Philadelphia  Newspapers  adding  18  press  units 


Philadelphia  Newspapers  Inc.  dis¬ 
closed  this  week  a  $27  million  program 
for  expanded  production  facilities  to 
keep  pace  with  recent  growth  in  con¬ 
tent  and  circulation  of  the  Inquirer  and 
the  Daily  News. 

The  30-month  project  will  enlarge 
pressroom  capacity  to  meet  foresee¬ 
able  demand  resulting  from  January 
shutdown  of  the  Philadelphia  Bulletin, 
said  Sam  S.  McKeel,  president  of 
PNI. 

“Our  current  manufacturing  facilit¬ 
ies  are  being  pressed  to  their  limits, 
and  this  expansion  will  enable  us  to 
improve  the  timely  delivery  of  our 
newspapers,”  McKeel  said. 

The  project  will  add  18  press  units  to 
the  present  84  units,  expand 
truckloading  capacity,  create  a  new 
mailroom  inserting  area  and  provide 
additional  office  space. 

Since  the  Bulletin  closed,  the 


Current  facilities  pressed  to  the  limit 

Inquirer  and  the  Daily  News  have 
expanded  coverage  of  local,  national 
and  international  news  and  added  new 
features.  This  and  increased  advertis¬ 
ing  volume  have  resulted  in  a  20% 
increase  in  size  of  the  newspapers. 

Circulation  of  the  daily  Inquirer  has 
grown  34% — from  425,000  in  January 
to  570,000  in  May.  Daily  News  circula¬ 
tion  is  up  about  33%  for  the  same  per¬ 
iod — from  225,000  to  more  than 
300,000.  The  Sunday  Inquirer’s 
circulation  has  grown  by  178,000  to  a 
new  total  of  1 ,040,000,  an  increase  of 
more  than  21%  since  January. 

On  June  26,  the  street  sales  price  of 
the  Inquirer  was  raised  from  20  cents 
to  25  cents.  The  Sunday  Inquirer 
stayed  at  75  cents. 

The  expanded  facility  will  be  built  in 
an  open  space  between  the  Inquirer 
and  Daily  News  building  at  400  North 


Broad  and  the  former  Triangle  Pub¬ 
lications  rotogravure  plant  purchased 
in  late  1979  for  $8  million. 

Addition  of  the  new  units  will  enable 
the  two  newspapers  to  meet  delivery 
deadlines  earlier  and  more  con¬ 
sistently.  The  expansion  project  also 
will  open  up  additional  office  space  for 
advertising,  circulation  and  editorial 
staffs  which  have  been  expanded  since 
January. 

“Without  these  improvements  we 
would  be  seriously  hampered  in  our 
efforts  to  grow  and  remain  competi¬ 
tive,”  said  McKeel.  “Approval  of  this 
project  by  our  parent  company, 
Knight-Ridder  Newspapers,  Inc.,  is  a 
clear  indication  of  confidence  in  the 
future  of  the  Philadelphia  market  and 
in  PNI’s  ability  to  cope  with  the 
intense  competitive  and  economic 
pressures  facing  us  today.” 


Did  Cole  sell  subscription  list  to  Plain  Dealer? 


Management  of  the  Cleveland  Plain 
Dealer  agreed  to  pay  the  publisher  of  the 
Cleveland  Press  several  million  dollars 
for  the  Press’  subscription  list  prior  to  the 
Press  shutting  down  on  June  17,  accord¬ 
ing  to  two  trade  publications  based  in 
Cleveland. 

The  antitrust  division  of  the  Justice 
Department  is  reportedly  making  a  pre¬ 
liminary  investigation  of  the  matter 
because,  should  the  accounts  be  true, 
such  a  transaction  could  be  a  violation  of 
federal  antitrust  laws. 

Published  reports  in  Cleveland  stated 
that  the  Plain  Dealer  paid  Press  publisher 
John  Cole  $6  million  for  the  Press  sub¬ 
scription  list  just  prior  to  the  Press  fold¬ 
ing. 

Cleveland  Plain  Dealer  editor  Tom 
Vail,  through  spokesman  Robert  Hagley, 
would  make  no  comment  whatsoever  on 
the  alleged  sale  of  the  subscription  list. 

“Mr.  Vail  is  our  official  spokesman  and 
he  has  no  comment  to  make  on  that  whole 
matter,  nor  does  he  intend  to  make  any 
comment,”  Hagley  told  E&P. 

An  executive  within  the  Newhouse 
chain,  which  owns  the  Plain  Dealer, 
expressed  doubt  that  the  Plain  Dealer 
would  purchase  such  a  list. 

“I  really  don’t  know  whether  it  was 
purchased  or  not,  but  I  really  don’t  see 
the  need  to  buy  it,”  the  Newhouse  execu¬ 
tive  said.  “It  would  seem  to  me  the  news- 


Vail  and  Justice  Dept,  won’t  commei 

paper  would  eventually  pick  up  a  sizable 
amount  of  circulation  just  by  the  other 
paper  closing  down.  A  circulation  list 
might  make  it  easier  to  locate  the  other 
paper’s  subscribers,  but  certainly  not  for 
that  kind  of  money.” 

The  Justice  Department  is  not  per¬ 
mitted  to  confirm  or  deny  the  existence  of 
such  investigations. 

John  Weedon,  head  of  the  Justice 
Department’s  Cleveland  antitrust 
division,  said,  “Some  people  tend  to 
think  that  if  an  investigation  is  taking 
place,  it  automatically  indicates 
wrongdoing,  so  we  do  not  discuss  it  at 
all.” 

Weedon  said  if  the  subscription  list 
were  sold  by  one  newspaper  to  the  other, 
there  could  possibly  be  a  violation  of 
either  Section  7  of  the  Clayton  Act,  Sec¬ 
tion  2  of  the  Sherman  Act,  or  both. 

He  said  in  order  for  there  to  have  been  a 
violation  of  the  Clayton  Act,  it  would 
have  to  be  proven  that  the  subscription 
list  was  the  primary  asset  of  the  news¬ 
paper,  therefore  the  sale  of  the  list  con¬ 
stituted  the  sale  of  the  newspaper  to  the 
opposing  newspaper  in  the  market.  That 
would  create  a  potential  monopoly  situa¬ 
tion. 

He  said  in  order  for  there  to  have  been  a 
violation  of  the  Sherman  Act,  the  sale  of 
the  list  would  have  to  have  been  made 
with  the  intent  of  creating  a  monopoly 


situation  in  the  market. 

An  antitrust  division  spokesman  in 
Washington,  D.C.,  said  were  there  an 
investigation,  it  would  take  at  least  two 
months  to  determine  exactly  what  situa¬ 
tion  exists  in  Cleveland. 

The  Justice  Department  could  also 
look  into  whether  or  not  such  a  payment 
for  a  subscription  list  was  made  with  an 
intent  to  induce  the  other  newspaper  to  go 
out  of  business. 

In  a  bylined  article  carried  by  Knight- 
Ridder  News  Service,  Peter  Phipps  re¬ 
ported  that  on  the  morning  the  Press 
ceased  publication.  Cole  admitted  selling 
his  subscription  list  to  the  Plain  Dealer. 

Hagley  told  E&P  that  when  the  Press 
folded.  Plain  Dealer  management 
estimated  that  ultimately  the  Plain  Dealer 
would  pick  up  about  75,000  daily  circula¬ 
tion  and  50,000  Sunday  circulation  in  the 
market. 

In  another  matter  related  to  the  Press 
closing,  the  Cleveland  Newspaper  Guild 
approved  a  resolution  condemning  man¬ 
agement  of  the  Plain  Dealer  for  a  “hiring 
freeze”  against  Press  employees. 

Hagley  confirmed  that  no  one  from  the 
Press  has  been  hired  by  the  Plain  Dealer. 

“We  are  now  fully  staffed  and  have 
what  we  feel  to  be  a  sound  staff,”  he  said. 
“I  can’t  say  what  might  happen  in  the 
future.” 
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At  NCEW 

What’s  good  and  bad 
with  editorial  pages 


By  Celeste  Huenergard 

About  120  editorial  writers  and  editors 
ignored  Beirut  and  the  Reagan  budget  last 
week  to  criticize  instead  the  content  and 
layout  of  their  colleagues’  pages. 

“Some  of  these  sessions  have  gotten 
pretty  testy  in  the  past,”  James  M.  Tal¬ 
ley,  editorial  editor  of  the  Tampa  (Fla.) 
Times,  warned  a  group  of  op-ed  staffers 
from  the  Washington  Times,  Wall  Street 
Journal,  New  York  Times,  Toledo  Blade 
and  the  Scottsdale  (Ariz.)  Daily  Pro¬ 
gress.  “We  should  keep  in  mind  that 
we're  here  to  learn  something  and  not  get 
too  defensive.” 

The  setting  was  the  36th  annual  Nation¬ 
al  Conference  of  Editorial  Writers  in  Chi¬ 
cago.  As  Talley’s  group  settled  around  a 
table  strewn  with  marked-up  tear  sheets, 
other  NCEW  members  were  attempting 
similar  critical  feats  in  small  conference 
rooms  scattered  throughout  the  Palmer 
House. 

New  daily  hit 

The  least  verbal  abuse  in  Talley’s 
group  was  directed  toward  the  seven- 
week-old  Washington  Times. 

“Marvelous  format,”  “cleaner  than 
the  (Washington)  Star,"  “easy  to  read,” 
“argues  its  position  clearly  and  forceful¬ 
ly,”  “first  rate  editorialists,”  were  a  few 
of  the  phrases  the  editors  penciled  in. 

Most  of  them  agreed  that  the  Times’ 
pages,  like  those  of  its  biggest  competi¬ 
tor,  were  adrift  in  a  sea  of  columnists. 

“The  one  thing  one  hears  most  fre¬ 
quently  about  the  Washington  Post  op-ed 
operation  these  days  is  that  it’s  drowning 
in  columnists,”  declared  Daniel  Hennin- 
ger,  editorial  features  editor  for  the  Wall 
Street  Journal,  referring  to  the  Post’s 
recruitment  of  Star  columnists  after  the 
latter  folded.  “So  along  comes  the  Wash¬ 
ington  Times,  intent  on  offering  an 
alternative  to  the  Post  and  it  ends  up  giv¬ 
ing  over  even  more  space  to  columnists.  ” 

Messy  pages 

Henninger  called  the  Post  pages  “an 
incredible  mess.” 

“Meg  Greenfield  must  spend  half  her 
time  fighting  with  how  she’s  going  to  cut 
(the  columns),”  he  said  prompting  New 
York  Times  editorial  page  editor  Max 
Frankel  to  chortle,  “It’s  a  column 
digest.” 

Henninger  questioned  whether  Wash¬ 
ington  Times  readers  “want  to  wallow 
around  in  all  this  opinion,”  and  asked 
why  the  daily  sought  to  “create  so  much 
competition  for  its  own  excellent  editorial 
writers.” 


Other  listeners  suggested  that  perhaps 
the  pages  needed  at  least  one  house  liber¬ 
al — much  like  the  New  York  Times’ 
house  conservative  William  Safire — to 
offset  its  unflinching  line-up  of  con¬ 
servatives. 

“If  I  could  find  one  original,  clever 
liberal  writer,  I  certainly  would  be  happy 
to  seize  upon  the  opportunity,”  Washing¬ 
ton  Times  editorial  page  editor  Anne 
Crutcher  replied.  “We  would  like  to  give 
reading  room  to  many  schools  of  thought 
if  I  could  find  first  quality  material.” 

Henninger  seconded  Crutcher’s  predi¬ 
cament  and  referred  to  it  later  when 
examining  the  Scottsdale’s  editorials  and 
their  author,  Jonathon  Marshall,  who  is 
also  editor  and  publisher  of  the  Daily  Pro¬ 
gress. 

“Mr.  Marshall  calls  himself  an  old- 
fashioned  liberal  and  the  paper’s  edito¬ 
rials  reflect  that  point  of  view,”  Hennin¬ 
ger  said.  “It  seems  to  me,  however,  that  if 
the  Daily  Progress  and  other  similarly 
oriented  editorial  pages  hope  to  sustain 
their  liberal  identity  and  hold  the  interest 
of  their  readers,  they  ...  are  going  to 
have  to  address  more  fully  the  substance 
of  the  conservative  positions.” 

Need  more  facts 

Claiming  that  readers  today  want  facts 
and  details,  Henninger  said,  “Liberal  edi¬ 
torialists  will  .  .  .  have  to  describe  the 


conservative  argument  in  their  editorial 
and  then  build  a  counter-argument  that 
can  stand  up  to  the  conservatives  and 
‘over  time’  weaken  the  conservative 
positions.  Describe  it  and  then  show  its 
flaws  and  failures.  This  is  essentially 
what  the  conservatives  did  to  the  liberals. 
The  basic  point  is  that  a  liberal  counter¬ 
offensive  will  have  to  do  more  than  use 
traditional  liberal  philosophy  as  an  argu¬ 
ment  against  what  the  conservatives  are 
doing.” 

Returning  to  the  nation’s  newest  news¬ 
print  bastion  of  conservative  thought, 
one  editor  asked  Crutcher  if  her  pages 
were  free  from  owner  influence — in  her 
case,  the  Unification  Church  of  Korean 
evangelist  Sun  Myung  Moon. 

“The  day  before  the  first  issue  came 
out  I  kept  waiting  for  somebody  to  say, 
‘Hey,  Anne,  let’s  see  your  lead  editorial.’ 
But  no  one  did.  No  one  but  me  saw  that 
sjditorial  until  it  was  in  type,”  Crutcher 
said.  And  that  freedom  continues,  she 
insisted. 

Cartoonist  discovery 

Henninger  called  the  new  daily’s  car¬ 
toonist,  David  Seivey — formerly  an  il¬ 
lustrator  for  the  National  Observer — 
“a  find.” 

Crutcher  said  in  addition  to  Seivey  her 
staff  includes  three  editorial  writers  and 
that  she  is  getting  ready  to  hire  a  news 
editor  to  handle  letters  to  the  editor.  “I’m 
really  quite  surprised  and  happy  by  the 
number  and  quality  of  letters”  we’re 
already  receiving,  she  said.  The  former 
Star  writer  said  that  surveys  had  shown 
that  letters  had  held  the  highest  reader- 
ship  figure  at  the  Star.  Marshall  added 

(Continued  on  page  11} 


PRE-DINNER  TALKS — Adlai  Stevenson,  right,  chats  with  Ralph  Otwell, 
left,  vicepresident  and  editor,  Chicago  Sun-Times  before  a  dinner  of  the 
National  Conference  of  Editorial  Writers.  (Photo  by  Don  Bierman,  Chicago 
Sun-Times.) 
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(Continued  from  page  10) 
that  Progress  letters  claimed  90%  of  his 
paper’s  audience. 

When  the  group  began  its  assessment 
of  the  Wall  Street  Journal,  one  editor 
announced  he  thought  the  paper’s  edito¬ 
rial  pages  had  been  designed  “by  a  retired 
confederate  general  who  still  looks  at 
long  grey  lines.’’ 

“It’s  just  the  good  old  grey  Journal,” 
Blade  associate  editor  Thomas  S.  Well¬ 
man,”  declared. 

Frankel  jumped  to  the  daily’s  defense. 

“I  believe  in  the  ‘textiness’  of  these 
two  pages,”  he  insisted.  “It’s  not  for 
every  paper  .  .  .  and  if  you’re  in  that 
much  of  a  hurry  ...  if  you  don’t  want  to 
reason  these  things  out,  this  isn’t  for 
you.” 

Henninger  replied  that  “I  think  it’s  this 
way  because  it’s  always  been  this  way 
and  we  think  it  works,”  adding  that  one 
disincentive  for  more  white  space  would 
be  the  trade-off  of  copy  for  art. 

Henninger  did  admit  that  he  gets  “very 
nervous”  when  long  opinion  pieces  run 
more  than  twice  a  week.  “You  become 
conscious  that  you’re  going  to  turn  off  the 
readers  no  matter  how  good  the  piece  is,” 
he  said. 

Defend  long  editorials 

When  Wellman  accused  the  Journal  of 
running  overly  long  editorials,  consider¬ 
ing  the  time  constraints  of  its  business 
oriented  readers,  Frankel  jumped  in 
again. 

“If  we  don’t  follow  the  art  of  argument 
and  persuasion  we  should  not  be  in  the 
business.  Our  policy  (at  the  New  York 
Times)  is  that  600  words  is  a  major  state¬ 
ment  and  it  should  be  a  major  statement.  1 
do  think  it’s  unpardonable  for  the  reader 
not  to  be  told  beforehand  (by  a  clear  head¬ 
line)  what  subject  he  will  have  to  devote 
time  to.  The  first  couple  of  paragraphs 
also  (should)  at  least  state  the  question  so 
the  reader  knows  what  you’re  doing,” 
Frankel  said. 

The  Times  editor  also  emphasized  that 
he  feels  obligated  to  inform  readers  when 
heads  on  the  editorial  page  differ  from 
those  on  the  front  page. 

If  a  news  story  is  saying  “50,000  in 
Lebanon  and  we’re  saying  500,”  we 
should  explain  the  discrepancy  by  saying 
“either  we  don’t  trust  it — don’t  piss  on 
your  reporters — or  we  chose  to  believe 
‘X’  rather  than  what  you  read  in  your  own 
paper,”  he  said. 

Henninger  said  he  was  “deeply 
envious”  of  the  Times’  op-ed  layout,  call¬ 
ing  its  designers  the  greatest  in  the  West¬ 
ern  World. 

Amazing  response 

Both  Henninger  and  Frankel  said  they 
were  amazed  at  the  number  of  op-ed  con¬ 
tributions  they  received  through  the 
mails.  The  Times  averages  20,000  a  year, 
the  Journal  between  5,000  and  10,000. 

Henninger  called  his  paper’s  letters  to 
the  editor  the  “most  sensible  thing  in  the 
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paper  besides  the  editorials.  The  letters 
people  in  just  three  or  four  paragraphs 
can  demolish  an  editorial  .  .  .  they’re  a 
good  corrective  force  because  we  do  tend 
to  go  on  and  on.” 

When  Crutcher  suggested  the  Journal 
cartoon,  “Pepper  .  .  .  and  Salt”  did  not 
appear  “sophisticated  enough”  for  Jour¬ 
nal  readers,  Henninger  nodded  knowing¬ 
ly,  recounting  the  time  he  was  five  inches 
short  on  a  page  and  told  the  composing 
room  to  cancel  the  item. 

“They  wouldn’t  do  it,”  Henninger 
said,  recalling  that  it  had  been  canceled 
once  before  and  the  daily  had  received 
“bagfulls”  of  mail  protesting  the 
delection.  “I  don’t  need  it  myself,” 
Henninger  said. 

Can’t  tell  sides 

As  the  group  pulled  out  tear  sheets 
from  the  Tampa  Times,  Wellman  com¬ 
mended  the  Florida  daily  because  “you 
can’t  tell  whether  you’re  liberal  or  con¬ 
servative.  I  think  making  up  your  own 
mind  on  each  issue  is  important.  It 
increases  your  credibility.” 

Frankel  agreed. 

“I  don’t  think  you  can  make  up  a  value 
system  to  satisfy  a  polemic  style.  I  think 
without  exception  the  biggest  punch  that 
you  carry  is  when  you  run  against  the 
grain.”  he  said. 

As  an  example,  Frankel  said  it 
becomes  news  if  the  normally  liberal 
Times  “comes  along  and  finds  merit  in 
the  deregulation  of  something.  That’s 
when  readers  sit  up  and  take  notice. 
Therefore,  it’s  something  to  be  hus¬ 
banded  so  you  can  exploit  it.” 

While  the  Scottsdale  Daily  Progress 
won  praise  for  its  short,  to  the  point  edito¬ 
rials  that  capture  the  readers’  attention 
immediately,  the  Blade  racked  up  critic¬ 
ism  for  overkill.  “Unless  you’re  the  New 
York  Times,  people  aren’t  going  to  read 
them,”  Marshall  said,  adding  that  he  was 
amazed  that  the  Blade’s  index  didn’t  even 
list  the  op-ed  page. 

Marshall  also  questioned  the  Blade’s 
placement  of  Doonesbury  and  Doug 
Sneid’s  cartoon,  “Scoops.”  on  the  edito¬ 
rial  pages,  saying  they  detracted  from  the 
seriousness  of  the  format  and  should  be 
on  the  comics  page. 

Crutcher  disagreed.  “They’re  both 
extremely  political  cartoons”  and  “this  is 
where  they  belong.” 

While  Talley  described  the  Blade  pages 
as  “full  of  meaty  stuff,  he  added  that  “my 
first  impression  ...  is  that  they  were 
laid  out  by  a  long  retired  Wall  Street  Jour¬ 
nal  editorial  page  makeupman  who  moon¬ 
lighted  for  John  Oakes  on  the  New  York 
Times  25  years  ago.  The  page  ...  is 
uninviting  to  all  except  the  lifelong  reader 
of  the  Blade.  It  would  be  hard  to  keep  a 
new  reader  down  on  the  editorial  farm 
after  he  has  been  to  gay  Washington,  for 
instance,  or  even  not-so-gay  St.  Peters¬ 
burg.” 


Reporter  permitted 
to  protect  sources 

The  Pennsylvania  Judicial  Inquiry  and 
Review  Board  permitted  a  Philadelphia 
Inquirer  reporter  to  keep  secret  the  ident¬ 
ity  of  sources  who  provided  information 
for  a  series  of  articles  that  helped  trigger 
an  investigation  of  alleged  misconduct  by 
a  state  Supreme  Court  Justice. 

At  a  closed  hearing,  the  board’s  chair¬ 
man  originally  warned  reporter  Daniel 
Biddle  that  he  could  be  held  in  contempt 
and  face  imprisonment  and  a  fine  if  he  did 
not  answer  questions  about  his  sources. 

But  after  hearing  arguments  by  Bid¬ 
dle’s  attorney,  Samuel  Klein,  who  said 
the  state’s  shield  law  gave  Biddle  abso¬ 
lute  right  to  protect  his  sources,  the  board 
ruled  that  the  reporter  did  not  have  to 
discuss  his  sources. 

The  board  also  ordered  Biddle  not  to 
discuss  what  went  on  during  his  testi¬ 
mony  in  the  closed  hearing,  over  the 
objections  of  Klein,  who  said  this  gag 
order  violated  Biddle’s  right  to  free 
speech.  Biddle  emerged  from  the  hearing 
and  discussed  his  testimony  with  report¬ 
ers  anyway. 

A  judge  is  forbidden  by  state  judicial 
canons  of  ethics  from  engaging  in  politics 
and  if  it  is  proven  that  a  judge  does  engage 
in  such  activity,  he  or  she  can  be  removed 
from  the  bench.  Biddle  was  questioned 
about  a  series  of  articles  he  did  on  state 
Supreme  Court  Justice  Rolf  Larsen. 

Larsen’s  attorney  called  the  reporter  to 
the  stand  in  an  attempt  to  support  the 
contention  that  the  charges  against  the 
judge  should  be  dropped  because  the 
reporter  had  penetrated  the  confidential¬ 
ity  of  the  investigation  by  publishing  stor¬ 
ies  on  its  progress.  All  such  judicial 
investigations  are  supposed  to  be  con¬ 
ducted  in  complete  secrecy. 

Meanwhile,  the  State  Supreme  Court 
refused  to  consider  a  petition  filed  by  65 
state  newspapers  and  tv  stations  that 
sought  to  open  the  board’s  closed  hear¬ 
ing. 

Harvard  to  study 
news  media 

The  Institute  of  Politics  at  the  John  F. 
Kennedy  School  of  Government.  Har¬ 
vard  University,  announced  the  receipt 
of  a  grant  of  $225,000  from  the  Charles  H. 
Revson  Foundation  for  a  three-year 
study  aimed  at  identifying  the  ways  in 
which  the  media  affect  policy-making  in 
the  federal  government.  The  research  will 
be  directed  by  a  study  group  consisting  of 
scholars  from  Harvard  and  other 
institutions,  augmented  by  practitioners 
from  both  the  media  and  government. 
Chairman  of  the  group  will  be  Jonathan 
Moore,  director  of  the  Institute  of  Poli¬ 
tics,  and  vicechairman  will  be  Richard  E. 
Neustadt.  Lucius  N.  Littauer  Professor 
of  Public  Administration  at  the  Kennedy 
School. 
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Tenn.  daily  wins 
tax  exemption 


Kingsport  (Tenn.)  Times-News  won  a 
court  case  involving  state  taxation  of 
materials  purchased  for  the  production  of 
a  newspaper. 

The  State  of  Tennessee’s  Revenue 
Department  had  arbitrarily  decided  to 
impose  sales  tax  on  a  great  number  of 
items  used  in  the  production  of  the  news¬ 
paper.  This  was  a  widespread,  statewide 
decision. 

Believing  that  the  decision  by  the 
administrative  branch  of  the  state  govern¬ 
ment  was  arbitrary  and  a  violation  of  the 
First  Amendment,  the  Times-News  pub¬ 
lisher,  Frank  Leeming,  brought  suit  in 
state  court  and  won.  A  memo  from  the 
Times-News  attorney  explaining  the 
case,  follows. 

“This  case  was  tried  to  Chancellor 
Richard  E.  Ladd  on  June  16,  1982  in  the 
Chancery  Court,  Part  2,  at  Kingsport, 
Tennessee.  The  trial  was  without  the 
intervention  of  a  jury. 

“The  case  proceeded  on  a  complaint  as 
amended,  filed  by  Kingsport  Publishing 
Corporation  against  Martha  B.  Olsen, 
Commissioner  of  Revenue,  State  of  Ten¬ 
nessee,  and  generally  challenged  a  1981 
audit  wherein  Kingsport  Publishing 
Corporation,  publisher  of  the  Kingsport 
Times-News  had  been  assessed  taxes, 
penalty  and  interest  for  sales  tax  pur¬ 
poses  in  the  amount  of  $1,652.00.” 

The  Court  ruled  that  the  taxpayer, 
Kingsport  Publishing  Corporation,  was 
exempt  from  all  of  the  items  it  claimed  it 
was  exempt  from  for  purposes  of  sales  tax 
with  the  exception  of  batteries  purchased 
for  photographic  material.  The  Court 
held  that  the  taxpayer's  items  fell  into 
three  (3)  categories,  as  follows: 

“(1)  Items  that  became  a  component 
part,  or  an  image  thereof  that  became  a 
component  part  of  the  final  product,  i.e., 
the  newspaper.  Those  items  included  the 
Congressional  Quarterly,  advertising 
magazines,  parts  of  which  were  used  in 
the  paper,  graphs  and  charts,  and  the 
Court  held  these  items  to  be  exempt; 

“(2)  Batteries  or  power  sources. 
(These  items  were  held  not  to  be  exempt); 

“(3)  Press  repair  parts,  composing  re¬ 
pairs,  repairs  to  machinery,  circulation 
equipment  repairs,  composing  equipment 
repairs  and  press  parts.  The  Court  held 
that  these  were  exempt,  principally 
because  they  were  used  in  the  man¬ 
ufacturing  process  and  probably  touched 
the  product  and  even  if  they  did  not,  he 
felt  that  to  tax  them  would  defeat  the  leg¬ 
islative  purpose  of  Tennessee  Code 
Annotated ,  S67-30I2  (c),  which 
exempted  newspapers. 

“Ladd  made  a  general  statement  that 
he  felt  there  was  no  violation  of  the  pap- 
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er’s  First  Amendment  rights  of  freedom 
of  speech  or  press  by  the  imposition  of  the 
tax,  however,  he  stated  as  a  general  pro¬ 
position  that  he  had  to  read  the  act  against 
the  background  of  a  legislative  purpose 
respecting  freedom  of  the  press.  He 
stated  that  he  did  not  believe  that  the 
legislature  would  have  exempted  news¬ 
papers  specifically  if  that  were  not  true. 

“While  the  total  effect  of  the  decision  is 
minimal  in  terms  of  dollars  and  cents,  it 
could  have  a  large  impact  on  how  news¬ 
papers  and  their  operations  are  viewed  by 
the  Department  of  Revenue,  Sales  Tax 
Division  in  the  future.  If  the  case  is 
appealed  to  the  Court  of  Appeals  and  sub¬ 
sequently  to  the  Supreme  Court  and  it 
stands  intact,  it  will  become  the  law  of  the 
state.  We  don’t  have  any  indication  at  this 
point  whether  the  State  will  appeal  the 
matter  or  not. 

“As  a  practical  matter,  the  Department 
of  Revenue  will  be  ordered  to  return  to 
Kingsport  Publishing  Corporation  that 
part  of  the  tax,  penalty  and  interest  that 
relates  to  the  foregoing  items  held  to  be 
exempt. 

“As  a  footnote,  the  State  will  have  thir¬ 
ty  (30)  days  from  the  entry  of  a  written 
order  within  which  to  give  notice  of  its 
intention  to  appeal.  An  order  will  be 
drafted  by  Times-News  attorney,  David 
W.  Blankenship.” 

Board  approves 
consolidation 

The  board  of  directors  of  the  Des 
Moines  Register  and  Tribune  Company 
approved  unanimously  a  plan  proposed 
by  the  management  to  combine  the  eve¬ 
ning  Moines  Tribune  and  the  morning 
Des  Moines  Register. 

The  plan,  details  of  which  were  dis¬ 
closed  to  employees  and  the  public  three 
weeks  ago,  calls  for  a  combined  paper 
that  will  be  delivered  in  the  morning.  It 
will  have  more  news  and  advertising  than 
either  the  Register  or  the  Tribune  has  at 
present  and  “will  be  a  bigger,  better 
newspaper  that  will  better  serve  our  read¬ 
ers,  our  advertisers  and  our  community ,” 
according  to  David  Kruidenier,  chairman 
of  the  company  and  publisher  of  the  Des 
Moines  papers. 

Kruidenier  said  the  new  newspaper 
would  be  launched  in  early  fall. 

The  board  also  approved  an  early- 
retirement  plan  for  office  employees  who 
will  be  55  years  old  by  February  28, 1983, 
and  will  have  worked  for  the  company  for 
at  least  10  years.  The  plan,  similar  to  an 
early-retirement  plan  put  into  effect  in 
1981 ,  offers  increased  pensions  and  other 
incentives. 


FTC  drops 
ad  discount 
rate  case 

Federal  Trade  Commission  unanimous¬ 
ly  rejected  (July  7)  a  1980  consent  agree¬ 
ment  with  the  Los  Angeles  Times  in  which 
the  paper  agreed  to  overhaul  their  advertis¬ 
ing  rate  discounts  for  low  volume  adver¬ 
tisers. 

In  taking  this  action^  the  FTC  dismissed 
the  charges  against  the  Times  Mirror  Co. 
and  closed  the  case.  A  spokesman  for  the 
FTC  said  the  commission  will  issue  a  state¬ 
ment  on  their  rationale  next  week. 

The  FTC  sued  the  Times  in  1977,  claim¬ 
ing  that  its  long-standing  policy  of  dis¬ 
counts  for  high  volume  advertisers  violated 
the  Robinson-Patman  Act  because  the  dis¬ 
counts  gave  large  advertisers  an  unfair  ad¬ 
vantage  over  .smaller  ones,  hurting  compe¬ 
tition  in  the  market. 

The  Times  signed  a  consent  decree  in 
which  it  agreed  to  adjust  the  discount  rate 
structure.  The  agreement  stipulated  that 
the  newspaper  could  not  give  discounts  to 
large  advertisers  unless  the  reductions  met 
a  cost-based  formula  that  reflected  the  dif¬ 
ference  between  the  costs  of  publishing  ads 
for  large-volume  and  less-frequent  adver¬ 
tisers. 

Last  September,  Times  Mirror  Co. 
asked  the  IT'C  not  to  make  the  settlement 
final. 

In  rejecting  the  consent  agreement, 
which  will  allow  the  Times  to  continue  the 
traditional  discounts,  the  commission  not¬ 
ed  that  public  comments  filed  on  the  settle¬ 
ment  were  overwhelmingly  opposed  to  a 
change. 

If  the  agreement  was  not  rejected,  it 
would  have  had  widespread  implications 
on  daily  newspapers.  Most  papers  offer 
discounts  to  their  largest  ad  buyers. 

Clay  group  buys 
North  Carolina  daily 

Clay  Communications  Inc.  of  Charles¬ 
ton,  W.  Va.,  announced  the  purchase  of 
the  Enquirer  Publishing  Co.  Inc.  of  Mon¬ 
roe,  N.C. 

The  company  publishes  the  Enquirer- 
Journal,  Monday  through  Friday  and 
Sunday,  and  has  a  24-hour,  two-channel 
news  and  advertising  operation  on  a  cable 
television  system  in  Union  County.  The 
Enquirer  Journal  has  a  daily  circulation  of 
12,300  and  a  Sunday  circulation  of 
12,500. 

Announcement  of  the  purchase  was 
made  by  Lyell  B.  Clay  and  John  B. 
Ashcraft  Jr.,  president  and  general  mana¬ 
ger  of  the  Enquirer  Publishing  Co.  Inc. 

The  transaction  was  negotiated 
through  John  A.  Park  Jr.  &  Co.  of 
Raleigh,  N.C. 
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Georgia  high 
open  criminai 


court  favors 
proceedings 

said  there  must  be  “clear  and  convincing 
proof’  that  closing  a  hearing  is  the  only 
means  by  which  a  “clear  and  present  dan¬ 
ger”  to  the  defendant’s  right  to  a  fair  trial 
can  be  avoided. 

“A  Georgia  trial  court  judge  must 
approach  these  issues  possessed  of  less 
discretion  than  his  federal  counterpart 
because  our  constitution  commands  that 
open  hearings  are  the  nearly  absolute  rule 
and  closed  hearings  the  very  rarest  of 
exceptions,”  the  court  said. 

The  court  noted  that  there  are  alterna¬ 
tives  to  closed  hearings  that  will  protect 
the  rights  of  defendants. 

“While  federal  trial  court  judges  are 
admonished  to  consider  jury  sequestra¬ 
tion  (or  some  other  remedy)  as  an  alterna¬ 
tive  to  the  closing  of  hearings  to  the  public 
and  press,  we  now  hold  that  a  Georgia 
trial  court  judge  shall  use  jury  sequestra¬ 
tion  (or  some  other  means)  to  exclude 
prejudicial  matters  from  the  jury’s  knowl¬ 
edge  and  consideration  unless  for  some 
reason  fully  articulated  in  his  findings  of 
fact  and  conclusions  of  law  jury 


sequestration  (or  other  remedy)  would 
not  adequately  protect  the  defendant’s 
right  to  a  fair  trial.” 

The  court  also  laid  down  a  set  of  rules 
that  must  be  followed  in  efforts  to  close 
hearings. 

Motions  for  closure  must  be  in  writing, 
must  be  served  on  the  opposing  party  and 
filed  and  posted  on  the  case  docket  for  at 
least  24  hours  prior  to  the  time  the  motion 
will  be  heard. 

“Closure  orders  shall  be  narrowly 
drawn  and  strictly  construed  in  favor  of 
open  hearings,”  the  court  said. 

Any  portions  of  a  hearing  which  was 
closed  must  be  reported  and  transcribed 
and  be  made  available  to  the  media  and 
the  public  as  soon  as  the  prejudicial  effect 
which  caused  the  closure  no  longer 
exists,  the  court  said. 

“The  ruling  was  a  major  victory  for 
free  expression,  especially  gratifying 
because  the  unanimous  decision  came 
from  our  own  Georgia  Supreme  Court,” 
said  Ledger-Enquirer  publisher  Glenn 
Vaughn. 

“We  believe  that  the  ruling  provides  a 
clear  set  of  rules  for  trial  court  judges  to 
follow  in  assuring  that  the  rights  of  both 
defendants  and  the  public  are  pre¬ 
served,”  said  Ledger-Enquirer  executive 
editor  William  B.  Brown. 


The  Georgia  Supreme  Court,  in  a  unan¬ 
imous  opinion  (June  29),  ruled  that  state 
court  judges  must  favor  open  hearings  on 
ail  motions  in  criminal  trials  except  in 
“the  very  rarest”  of  cases. 

The  ruling  came  in  a  suit  brought  by  the 
R.W.  Page  Corp.,  publisher  of  the 
Columbus  (Ga.)  Ledger  and  the 
Columbus  Enquirer.  A  number  of  other 
news  organizations  had  filed  friend  of  the 
court  briefs  in  the  case. 

The  newspapers  had  challenged  a  trial 
judge’s  order  that  had  excluded  reporters 
from  a  hearing  in  a  widely  publicized  mur¬ 
der  case.  Although  the  reporters  had  been 
barred  from  the  courtroom,  members  of 
the  public  were  permitted  to  remain. 

In  addition,  several  other  hearings  in 
the  same  case  were  subsequently  closed 
to  both  the  press  and  public. 

The  decision  was  described  as  “prec¬ 
edent  setting”  by  the  media  in  Georgia 
and  followed  by  one  week  a  U.S. 
Supreme  Court  decision  which  ruled  that 
state  courts  may  not  automatically 
exclude  the  press  and  public  from  crimi¬ 
nal  trials  (E&P,  July  3). 

The  U.S.  Supreme  Court’s  ruling  had 
reaffirmed  a  1980  ruling  that  the  press  and 
public  have  a  “constitutional  right  of  ac¬ 
cess  to  criminal  trials.”  The  high  court’s 
ruling  involved  a  Massachusetts’  law  that 
was  challenged  by  the  Boston  Globe. 

The  Georgia  high  court’s  ruling 
involved  the  trial  of  two  men  accused  of 
murdering  a  pregnant  2 1  -year  old  woman . 
During  a  motion  by  defense  counsel  for  a 
change  of  venue  and  for  a  sequestering  of 
prospective  jurors,  a  request  was  made  to 
clear  the  courtroom  of  the  public  and 
press.  The  trial  court  judge  granted  the 
motion. 

A  reporter  for  the  Columbus  Enquirer, 
present  in  the  courtroom,  asked  the  trial 
judge  to  delay  the  effect  of  the  ruling  until 
he  could  confer  with  legal  counsel  for  the 
newspaper,  but  the  trial  court  denied  the 
request. 

During  a  subsequent  pretrial  hearing  on 
other  motions,  members  of  the  press  and 
general  public  were  also  cleared  from  the 
courtroom  on  defense  counsel  motions. 

In  a  final  instance,  the  public  was  per¬ 
mitted  to  remain  in  the  courtroom,  while 
the  press  was  ordered  to  leave. 

When  some  reporters  tried  to  reenter 
without  any  of  their  news-gathering  mate¬ 
rials,  stating  they  sought  entry  as  memb¬ 
ers  of  the  general  public,  they  were  physi¬ 
cally  restrained  and  ejected  from  the 
courtroom. 

The  Georgia  Supreme  Court  used  the 
case  to  formulate  a  policy  for  state  trial 
court  judges  to  follow. 

The  Georgia  high  court,  in  its  ruling, 
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Boston  Globe  wins 
seven  sports  awards 

For  the  second  straight  year,  the  Bos¬ 
ton  Globe  came  up  the  big  winner  in  the 
1981  Associated  Press  Sports  Editors 
(ASPE)  national  writing  and  editing  con¬ 
test. 

The  Globe  picked  up  seven  awards, 
one  more  than  in  1980,  with  two  first- 
place  awards  and  a  fifth  in  makeup  and 
three  thirds  and  one  fourth  in  writing 
categories. 

The  competition  was  divided  into  three 
circulation  classifications  for  the  first 
time,  125,000  and  over;  50,000  to  125,000 
and  under  50,000,  along  with  the  adding 
of  one  more  award  in  each  of  the  writing 
and  editing  or  makeup  categories. 

The  Globe  repeated  as  a  winner  with 
the  Best  Sunday  and  Best  Daily  Sections 
in  the  125,000  and  over  class. 

The  Atlanta  Journal  entering  for  the 
first  time,  came  up  with  six  awards,  winn¬ 
ing  Best  Section  Design  honors  and  plac¬ 
ing  first  and  second  in  the  Best  News 
Story  category.  The  Journal  also  earned  a 
third  in  makeup  and  a  fourth  in  writing 
categories. 

The  Miami  Herald  also  had  two  first- 
place  finishers,  one  with  the  Best  Special 
Section,  the  new  makeup  category.  The 
top  honor  in  the  new  writing  category. 
Best  Sports  Event  story,  went  to 
News  day. 

Two  Jackson,  Miss.,  companion  pap¬ 
ers,  the  Clarion  Ledger  led  to  50,000  to 


125,000  class  and  the  Daily  News  paced 
the  under  50,000  class.  The  Clarion  Led¬ 
ger  had  one  first  place,  a  third  and  fourth 
in  writing  and  one  first  place,  a  second 
and  a  third  in  makeup.  The  Daily  News 
had  two  first  place  finishers  in  makeup 
and  a  first  and  second  in  writing. 

The  top  individual  winner  was  Gary 
D’ Amato  of  the  Racine  (Wise.)  Journal 
Times  in  the  under  50.0(X)  class  with  first 
place  in  the  Best  Column,  a  fourth  in  Best 
Sports  Event  and  an  honorable  mention 
in  Best  Feature  competitions. 

A  total  of  195  papers  competed  in  the 
contest,  74  in  under  50,000;  56  in  50,000  to 
125,000  and  74  in  125,000  and  over. 

Ron  Medley  retires; 
successor  appointed 

Ronald  A.  Hedley,  after  46  years  in  the 
newspaper  business,  retired  June  30  as 
publisher  and  general  manager  of 
Macomb  (Mich.)  Daily. 

His  successor  is  J .  Gene  Chambers ,  42 , 
formerly  publisher  of  Malvern  (Ark.) 
Daily  Record. 

Hedley,  who  will  consult  the  Macomb 
Daily  for  SEM  Newspapers  Inc.,  started 
his  career  with  the  circulation  department 
of  the  London  (Ont.)  Free  Press  in  1936. 
In  1948,  he  joined  the  Thomson  News¬ 
papers  and  stayed  with  them  until  1957 
when  he  joined  the  ChesteriPa.)  Times  as 
ad  director.  He  was  named  publisher  of 
the  Times  in  1%9  and  left  the  paper  in 
1975  to  head  the  Macomb  Daily. 
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Segmented  market  called 
key  to  videotex  success 


By  Andrew  Radolf 

Over  1 ,000  people  attended  the  three- 
day  Videotex-82  conference  in  New  York 
in  an  effort  to  separate  reality  from  hype 
in  the  development  of  new  electronic 
media. 

Online  Conferences,  Ltd.  of  London 
organized  the  conference  which  ran  from 
June  28  to  30  at  the  New  York  Hilton 
Hotel. 

Over  50  exhibitors  from  the  U.S., 
Europe,  and  Japan  displayed  hundreds  of 
new  hardware  and  software  products  and 
services. 

Like  time  sharing  of  the  1960’s 
Jeffrey  Wilkins,  president  of  Com¬ 
puServe  and  one  of  the  conference  speak¬ 
ers,  said  the  media  hype  for  videotex 
“sounds  to  me  like  an  ad  for  a  Hollywood 
movie.” 

He  noted  that  so  far,  the  only  bonanza 
has  been  for  those  holding  conferences  on 
the  subject.  The  cost  of  attending 
Videotex  82  was  $750  per  delegate  and 
did  not  include  most  meals  or  hotel 
accommodations. 

Wilkins  warned  his  audience  that  there 
is  a  “similarity  between  videotex  and 
time  sharing  of  the  1960’s.” 

There  were  over  300  time  sharing  com¬ 
panies  when  the  business  started,  he 
pointed  out,  but  by  the  early  1970’s  “only 
50  companies  were  left.” 

“The  reality  was  in  the  user.  It  (time 
sharing)  had  to  be  applied  in  a  useful  way 
he  could  not  do  without,”  he  said. 

Wilkins  explained  that  a  “critical 
mass”  of  services  is  needed  “to  win  con¬ 
sumer  acceptance”  of  videotex  and  other 
electronic  media. 

A  segmented  market 
Wilkins  thinks  a  “market  segmentation 
strategy”  will  be  the  key  to  success. 

Mort  Goldstrom,  marketing  director  of 
Viewdata  Corp.  of  America,  a  Knight- 
Ridder  subsidiary,  said  his  firm  sees  its 
videotex  system,  Viewtron,  as  offering 
consumers  a  “package  of  services”  tar¬ 
geted  at  various  marketed  segments. 
“It’s  each  one  of  those  segments  together 
that  builds  a  system.” 

Newspapers  best  packagers 
John  Wooley,  editorial  director  of 
Viewtron,  elaborated  on  this  point  by 
noting  that  the  best  packagers  of 
information  services  are  newspapers 
which  will  be  the  “ringmasters”  of 
videotex. 

“Newspapers  are  already  packaging  a 
critical  mass  of  information  that’s  user 
friendly,”  he  said.  The  process  of  editing 
and  selling  advertising  by  newspapers  is 
“similar  to  what  will  be  needed  in  putting 
together  videotex.” 


Viewtron  is  scheduled  to  go  into  com¬ 
mercial  service  in  July,  1983  in  southern 
Florida.  Viewdata  Corp.  believes  its  ini¬ 
tial  marketing  effort  will  win  5,000 
customers  for  start-up. 

Times  Mirror  Videotex  Services  also 
sees  videotex  developing  as  a  targeted 
medium. 

Variety  of  services 

Robert  Colling,  director  of  systems, 
said  Times  Mirror’s  videotex  system, 
which  is  being  tested  in  350  homes  in  Mis¬ 
sion  Viejo  and  Palos  Verdes,  California, 
was  targeted  for  “various  parts  of  the 
consumer  market.” 

Yet,  Videotex  America,  a  joint  venture 
between  Times  Mirror  Videotex  Services 
and  Infomart  of  Canada,  is  marketing  a 
variety  of  videotex  software  packages  to 
American  newspapers. 

Videotex  America  and  Bakersfield 
Californian  are  negotiating  a  deal  for  that 
newspaper  to  provide  a  videotex  service. 
Grassroots,  for  farmers  in  the  San  Joa¬ 
quin  valley. 

Phoenix  Joint  venture 
Videotex  America  has  also  reached  an 
agreement  with  Phoenix  Newspapers, 
publisher  of  Arizona  Republic  and 
Phoenix  Gazette  to  develop  a  commercial 
videotex  service  for  consumers  in  1983. 

The  Phoenix  service  will  be  based  on 
the  results  of  the  field  test  in  Los  Angeles. 

Times  Mirror  Videotex  will  begin  a 
“pay  trial”  of  videotex  service  in  south¬ 
ern  California  this  September. 

No  proven  economic  benefit 
David  DeJean,  director  of  videotex  ser¬ 
vices  for  Times  Mirror  Videotex,  said  the 
company  has  not  yet  decided  how  it  will 
structure  its  rates  to  consumers. 

“There  is  as  far  as  I  can  tell  no  proven 
economic  benefit  from  running  a  videotex 
service,”  DeJean  said.  “That’s  what 
Times  Mirror’s  trial  wants  to  find  out. 
Publishers  are  being  prudent  in  moving 
slowly.” 

DeJean  said  Videotex  America  will  dis¬ 
cuss  the  terms  of  its  “local  partnerships” 
with  newspapers  “after  determining  the 
market”  for  the  new  medium. 

Ads  are  popular 

Reymer  &  Gersin  Associates,  a 
marketing  research  firm  in  Southfield, 
Michigan,  is  conducting  the  Electronic 
Home  Services  test  nationwide  to  learn 
whether  or  not  consumers  want  videotex . 

Rita  Mace,  marketing  director  for  the 
test,  said  preliminary  results  show  “peo¬ 
ple  are  willing  to  pay  for  videotex  ser¬ 
vices.  All  across  the  board,  people  are 
really  interested  in  advertising  and 
shopping  guides.  They  don’t  consider  it 
an  intrusion.” 


Mace  said  banking  at  home  is  “possi¬ 
bly  the  only  stand  alone  market”  on 
videotex.  She  noted  that  “people  with  an 
interest  in  home  banking  show  limited 
interest  in  news  and  information”  while 
people  interested  in  news  and 
information  on  videotex  “have  limited 
interest  in  home  banking.” 

Arnold  Reymer,  president  of  Reymer 
&  Gersin,  presented  charts  at  one  of 
Videotex  82’s  conference  sessions  which 
showed  60%  of  respondents  were 
interested  in  receiving  news  by  videotex 
if  the  service  were  free.  Consumer 
acceptance  dropped  to  30%  if  the  news 
cost  $4  per  month,  and  went  as  low  as 
20%  if  the  charge  for  news  on  videotex 
were  $20  per  month. 

Reymer’s  chart  for  home  banking 
showed  a  similar  decline  in  acceptance  as 
the  cost  rose:  from  50%  acceptance  for 
free  home  banking  to  about  25%  accept¬ 
ance  it  if  cost  $20  per  month. 

Back-up  media  needed 

Gary  H.  Arlen,  president  of  Aden 
Communications,  told  a  session  on 
advertising  that  videotex  and  teletext  will 
see  the  development  of  a  “hybrid  of  time 
and  space  in  approach  to  selling.” 

Alan  Wolfe,  marketing  services 
director  for  Ogilvy  &  Mather  Ltd.,  Lon¬ 
don,  stated  in  his  talk  that  “high 
information  advertising”  is  better  suited 
to  videotex  systems  than  advertising 
intended  to  build  awareness. 

Referring  to  Ogilvy  &  Mather’s 
experiences  with  Prestel  in  the  United 
Kingdom,  Wolfe  cautioned  that  consum¬ 
ers  may  find  it  difficult  to  use  videotex’s 
“cumbersome”  indices  to  locate  the 
information  they  want. 

“At  present,  those  who  are  most  heavi¬ 
ly  engaged  in  selling  through  Prestel  have 
to  spend  substantial  sums  of  money  in 
additional  media  in  order  to  inform  their 
customers  of  the  kind  of  information  that 
is  available,”  he  stated. 

Wolfe  said  in  the  U.K.  these  extra 
sums  are  spent  primarily  in  the  trade 
press  and  direct  mail. 

Wolfe  said  teletext  in  the  U.K. 
“appears  clearly  to  be  a  supplemental 
(advertising)  medium  to  be  used  to  rein¬ 
force  the  traditional  ones  of  print  and 
television.” 

He  noted  that  teletext  seems  to  be 
showing  more  potential  as  a  consumer 
oriented  medium  while  videotex  “has 
gained  immediate  interest”  as  a  business 
communications  medium. 

Beth  Loker,  vicepresident  of  planning 
and  advanced  systems  at  the  Washington 
Post,  said  the  newspaper’s  main  interest 
in  videotex  is  to  be  an  information  pro¬ 
vider  rather  than  a  system  builder  “a  la 
Knight- Ridder.” 

“We  are  looking  to  the  marketplace  to 
give  us  equipment  and  provide  services,” 
Loker  said. 

Presently,  the  Washington  Post  is  pro- 
(Continued  on  page  15) 
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viding  news  and  information  to  Com¬ 
puServe  and  Nexus,  a  videotex  service 
operated  by  Mead  Data  Central. 

Bankers  and  brokers  views 

William  Cornfield,  director  of  home 
information  services  for  Chemical  Bank, 
said  free  checking  will  soon  become  a 
thing  of  the  past.  He  predicted  banks 
“will  probably  give  the  customer  pricing 
incentives”  to  encourage  the  use  of 
electronic  home  services. 

Lee  Greenhouse,  project  manager  of 
videotex  systems  for  E.F.  Hutton,  said 
his  company  is  interested  in  providing 
electronic  home  information  but  not 
transactional  services  for  buying  and  sell¬ 
ing  securities. 

“We  do  not  want  to  bypass  brokers,” 
Greenhouse  said.  “Brokers  perform  an 
advisory  function.  Personal  contact  is 
necessary.” 

Some  regulation  likely 

Former  Attorney  General  Benjamin 
Civiletti,  now  a  Washington  attorney, 
said  videotex  should  have  “the  fullest 
play”  of  First  Amendment  protection  as 
is  possible. 

“Laws  governing  print  media  should 
be  used  to  develop  legal  standards”  for 
videotex,  he  said. 

However,  videotex  will  not  have  all  the 
First  Amendment  freedoms  of  print, 
Civiletti  said.  He  saw  three  areas  where 


Cable  deal  falters 
for  KRN  daily 

Akron  Beacon-Journal,  a  Knight- 
Ridder  Newspaper,  reached  agreement 
with  the  Akron  Guild  on  extending  the 
union's  jurisdiction  to  the  writing  and  on- 
camera  delivery  of  a  local  cable  tv  news 
show. 

The  show  was  planned  to  originate  in 
the  paper’s  newsroom,  but  the  Beacon 
Journal  and  the  cable  operator,  Marks 
Cable  vision,  have  yet  to  conclude  any 
deal. 

The  Guild  speculated  that  Marks  lost 
interest  in  the  Beacon-Journal  after  the 
daily’s  television  columnist  wrote  a  story 
questioning  the  ethics  of  the  cable  sys¬ 
tem’s  general  manager. 

James  V.  Gels,  vicepresident  and 
general  manager  of  the  Beacon  Journal, 
thinks  the  involvement  of  the  Guild  may 
have  given  Marks,  which  is  non-union, 
second  thoughts  about  teaming  up  with 
the  newspaper. 

“The  Guild  made  an  issue  of  something 
not  worth  a  half  hour  on  a  daily  agenda,” 
Gels  said. 

He  said  the  “press  of  other  business” 
including  the  need  to  increase  ad  re¬ 
venues  caused  the.  cable  agreement  to  be 
“pushed  into  the  background.  We  kind  of 
lost  interest  along  with  the  operator.” 

Robert  Strauber,  general  manager  of 
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regulation  “is  likely  to  be  imposed”  on 
videotex. 

“Some  kind  of  equal  access  ruling  for 
political  campaigns”  may  be  necessary 
because  videotex  goes  directly  into  the 
home,”  he  said.  “Market  forces  alone 
may  not  be  sufficient  to  insure  fairness 
and  access.” 

In  advertising  sponsorship,  Civiletti 
said  viewers  should  have  “the  right  to 
know  when  and  where  sales  material  ori¬ 
ginated.” 

He  said  defamation  and  obscenity 
liabilities  would  be  “the  same  liabilities 
as  for  print  and  broadcasting.” 

Civiletti  said  a  system  operator’s  liabil¬ 
ity  for  defamatory  articles  on  videtotex 
will  depend  on  whether  or  not  the  oper¬ 
ator  played  an  editorial  function  or 
“merely  transmitted  what  others  pro¬ 
duce.  Electronic  publishers  should  be 
allowed  to  avoid  liability  if  they  do  not 
review  or  control  content.” 

Copyright  protection 

Carol  Risher,  director  of  copyright  and 
new  technology  for  the  Association  of 
American  Publishers,  said  there  is  “no 
question”  that  copyright  law  applies  to 
electronic  publishing. 

“Work  stored  in  computer  databases  is 
protectable  by  copyright  law  immediately 
on  creation,”  Risher  said.  “Users  are 
bound  by  limitations  of  copyright  law. 
Input  of  copyrighted  material  (into  a  data 
base)  requires  permission.” 


Marks  Cablevision,  with  4,000  subscrib¬ 
ers  at  present,  said  taping  a  news  show  in 
the  Beacon  Journal’s  newsroom  “doesn’t 
make  sense”  at  the  moment. 

Strauber  said  the  cable  system  installed 
a  UPI  printer  for  national  and 
international  news  and  covers  local 
events  with  its  own  live  news  show. 

The  31  channel  cable  system  also  car¬ 
ries  all  of  the  satellite  news  channels,  he 
said. 

Strauber  said  neither  the  columnist’s 
story  nor  the  Guild  had  anything  to  do 
with  the  decision  not  to  go  ahead  with  the 
Beacon  Journal  plans. 

The  Guild’s  cable  agreement  with  the 
Beacon  Journal  was  worked  out  in  three 
months  of  bargaining. 

It  stipulates  that  cable  programs 
originating  in  the  newsroom  will  be  car¬ 
ried  out  by  Guild  personnel. 

Other  provisions  state  that  on-camera 
appearances  will  be  voluntary,  except  for 
persons  specifically  hired  for  that  job, 
give  the  newspaper  the  right  to  assign 
writing  of  news  scripts,  and  prevent  the 
Beacon  Journal  from  penalizing  Guild 
members  for  failing  to  perform  either 
writing  or  broadcasting  duties  in  a  satis¬ 
factory  manner  or  for  not  volunteering  for 
the  programs. 

The  agreement  covers  a  six  month 
experimental  period  which  is  likely  to 
expire  before  any  newsroom  videotap- 
ings  for  cable  take  place. 


Viewtron  users 
rate  news  as 
top  choice 

Users  ranked  news  as  the  most 
important  content  category  on  Viewtron, 
according  to  research  results  released  by 
Viewdata  Corp.  of  America,  a  subsidiary 
of  Knight-Ridder  Newspapers. 

Thirty-three  percent  of  the  trial  house¬ 
holds  said  they  used  newspapers  less  with 
Viewtron  in  their  homes.  The  drop  for 
television  was  greater,  with  45%  saying 
they  used  tv  less  when  they  had  View¬ 
tron. 

In  all,  90%  of  Viewtron’s  users  said 
they  used  other  media  less  when  the 
videotex  service  was  in  their  homes.  24% 
said  they  used  catalogs  less;  22%  said 
they  used  Yellow  Pages  less;  19%  said 
magazines;  18%  said  they  spent  less  time 
listening  to  radio;  and  13%  reported  they 
read  books  less. 

Viewdata  Corp.,  in  conjunction  with 
AT&T,  tested  Viewtron  in  204  house¬ 
holds  in  Coral  Gables,  Florida,  over  a  14 
month  period  from  July,  1980  to  Septem¬ 
ber,  1981. 

Following  news,  users  listed  the  bulle¬ 
tin  board  as  the  second  most  important 
content  category.  Local  entertainment 
and  events  were  third;  food  and  dining 
were  fourth;  education  was  fifth;  and  con¬ 
sumer  information  was  sixth. 

Next  came  shopping,  games  and  quiz¬ 
zes,  sports,  health  and  medical 
information,  travel,  money  management, 
home,  and  last  of  all,  auto  information. 
Other  findings  were: 

•  83%  said  Viewtron  was  a  convenient 
shopping  medium.  Nearly  1 ,000  shopping 
orders  were  placed,  with  68%  of  all  trial 
households  ordering  something. 

•  Users  sought  out  ads  on  Viewtron.  One 
advertiser’s  database  was  looked  at  by 
98%  of  the  trial  households. 

•  46%  of  the  trial  households  said  they 
would  be  most  likely  to  use  Viewtron  to 
purchase  bargain  and  sale  items  from  ma¬ 
jor  retailers.  34%  said  services  such  as 
plumbers,  gardeners,  and  florists;  34% 
said  hard  line  merchandise  such  as  small 
appliances;  24%  said  soft  line  items  such 
as  groceries,  clothing,  and  linen. 

Viewtron  users  said  they  would  like  to 
reduce  the  time  spent  on  these  activities: 

•  Shopping  for  non-grocery  items,  64% 

•  Shopping  for  groceries,  62%. 

•  Looking  up  reference  material  at  the 
library  and  other  places  outside  the 
home,  60%. 

•  Getting  shopping  information,  57%. 

•  Paying  bills  and  taking  care  of  house¬ 
hold  finances,  57%. 

•  Keeping  up  with  local,  national,  and 
world  news,  53%. 

•  Keeping  track  of  actual  or  potential 
investments,  46%. 


15 


Learned  by  experience 


Southern  Photographer 
of  the  Year 
title  again  won 
by  Jacksonville  staffer 


For  the  second  year  in  a  row  a 
Florida  Times-Union/ Jacksonville 
Journal  photographer  has  won  the 
title  of  Southern  Photographer  of  the 
Year. 

He  is  Bo  Rader,  a  twentyfour- 
year-old  photographer  who  joined 
the  newspapers  last  September.  The 
title  was  held  last  year  by  Gary 
Parker. 

Rader  won  over  270  photogra¬ 
phers  from  19  states  in  the  33rd 
Southern  Short  Course  in  News  Pho¬ 
tography  competition  sponsored  by 
the  North  Carolina  Press  Photo¬ 
graphers  Association  in  Fayetteville. 

The  news-illustrations  department 
of  the  Jacksonville  papers  also  cap¬ 
tured  the  Nikon  Sweepstakes  Award 
by  winning  the  most  prizes  (15)  dur¬ 
ing  the  recent  competiton.  Rader 
received  a  plaque  and  a  Nikon 
camera  and  lens  valued  at  $1,000  as 
his  prize. 

Ken  Paik,  director  of  news- 
illustrations  at  the  newspapers,  com¬ 
mented,  “This  competition  is  simply 
the  result  of  our  daily  work.  1  feel 
that  we  are  doing  a  fine  job  every 
day — not  just  at  contest  time.” 

Rader’s  winning  portfolio 
included  single  pictures  as  well  as 
picture  stories,  with  excerpts  shown 
here.  One  10-picture  essay  was  on 
life  at  a  Trappist  monastery  in  Geor¬ 
gia. 

Twice  runner-up  for  College 
Photographer  ofthe  Year  in  1978  and 
1981,  Rader  earned  a  bachelor’s 
degree  in  journalism  at  Kansas  State 
University  in  his  hometown  of  Man¬ 
hattan.  He  has  had  no  formal 
instruction  in  photography  but 
learned  from  experience  while  on  the 
staff  of  the  daily  Kansas  State  Col- 
<egian  and  as  a  photography  intern  at 
die  National  Geographic  in  1 978 ,  at  the 
Hays  (Kans.)  Daily  News  in  1979, 
and  at  the  Jacksonville  newspapers 
in  1980. 
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Bo  Rader's  winning  portfolio  testi¬ 
fied  to  emphasis  on  doing  “a  fine  job 
every  day”  in  news  illustrations  at 
the  Jacksonville  papers.  Excerpts 
shown  include,  on  opposite  page,  the 
pictorial  shot  of  a  white  egret  atop  a 
dead  tree  and  a  spot  news  shot  of  Ku 
Klux  Klan  members  inviting  a  pass¬ 
ing  motorist  to  a  cross  burning. 

On  this  page,  excerpts  from  a 
Trappist  monastery  photo  essay  and 
a  representative  sports  coverage  of 
wrestling,  motorcycle  road  racing, 
and  soccer. 


GRANT — The  Gannett  Foundation  has  awarded  a  grant  of  $40,000  to  the 
Washington  Journalism  Center  to  help  with  further  development  of  its  prog¬ 
ram  of  Conferences  for  Journalists.  At  the  presentation  ceremony  were,  left 
to  right,  Julius  Duscha,  director  of  the  Center;  Richard  M.  Schmidt,  Jr., 
chairman  of  the  Center's  Board  of  Trustees;  Austin  H.  Kiplinger,  president  of 
the  Kiplinger  Washington  Editors  and  a  member  of  the  Center's  Board; 
Eugene  C.  Dorsey,  president  and  chief  executive  officer  of  the  Gannett 
Foundation;  and  Gerald  M.  Sass,  vicepresident/education  of  the  Gannett 
Foundation. 


Survey  finds 
pay  hikes  won 
by  changing  job 

California  daily  newspaper  editors  are 
generally  satisfied  with  their  compensa¬ 
tion  packages  but  their  weekly  counter¬ 
parts  are  only  marginally  happy  with  their 
packages,  a  survey  has  shown. 

The  findings  also  revealed  there  is 
reason  to  believe  that  a  good  way  for  a 
daily  editor  to  increase  his  base  salary  is 
to  move  to  another  job.  According  to  the 
figures,  those  with  less  than  a  year  in  the 
position  rank  first  in  average  salary. 

Also  disclosed  in  the  survey  was  the 
fact  that  editors  on  union  dailies  receive  a 
higher  average  base  salary  than  those  on 
non-organized  papers — $45,796  to 
$30,811. 

The  survey  was  conducted  by  Bob  Rit¬ 
ter,  executive  editor  of  the  Nevada  State 
JournallReno  Evening  Gazette  for  the 
California  Editors’  Conference. 

A  questionnaire  was  sent  to  108  daily 
editors,  of  whom  63  percent  or  68  re¬ 
turned  completed  forms.  A  total  of  272 
weeklies  got  the  forms,  with  3 1  percent  or 
85  editors  and/or  publishers  responding. 

Ritter  reported  that  65%  of  the  daily 
editors  rated  their  compensation  at  six  or 
above  on  a  nine-point  scale  when  asked 
how  they  are  being  treated.  He  noted  that 
the  same  response  was  obtained  from  a 
larger  sampling  of  APME  members  in 
1981. 

The  overall  base  average  salary  of  daily 
editors  was  $33,844,  compared  to  $37,698 
in  the  APME  study.  The  highest  Califor¬ 
nia  base  was  $107,000  given  to  an  editor  in 
the  101,001  to  250.000  circulation  cate¬ 
gory.  The  low.  $6,000  a  year  on  a  part- 
time  basis,  came  from  the  10,000  to 
25,000  classification. 

Most  daily  editors  said  they  covered  by 
fringe  benefits  but  surprisingly  only  68% 
reported  having  a  pension  plan.  This 
compares  to  93%  in  the  APME  survey. 

The  majority  of  California  daily  editors 
(66%)  receive  conpensation  above  their 
base  salary  level  and  54%  reported  get¬ 
ting  bonuses  tied  to  job  performance. 

Fifty-four  percent  of  the  weekly  re¬ 
spondents  rated  their  overall  compensa¬ 
tion  at  five  or  below  on  the  nine-point 
scale,  with  nine  being  high.  Sixty-five  per¬ 
cent  cited  a  need  for  improvements  in 
basic  fringe  benefits,  including  pension 
plans,  medical  coverage,  life  insurance 
and  disability. 

Average  base  salaries  fell  well  below 
that  of  daily  editors.  The  weekly  base  was 
$18,853.  The  high  base  salary  of  $72,000 
came  from  a  newspaper  with  more  than 
39,000  circulation.  Six  respondents  said 
they  received  no  compensation  during 
1981. 

Ritter  noted  that,  unlike  dailies,  the 
base  salary  of  weekly  editors  is  not  nece- 


sarily  tied  to  circulation  size.  He  found  a 
straight-line  relationship  up  the  salary 
ladder  on  daily  newspapers,  but  the 
weekly  results  showed  inconsistencies. 
For  example,  the  average  base  pay  for 
editors  on  newspapers  with  2,500  to  4,999 
circulation  was  $18,697,  but  it  was  only 
$18,733  on  the  25.000  to  39,000  class. 

“The  deviation  may  be  caused  by  the 
high  number  of  publisher-owners  who  re¬ 
sponded  to  the  survey,”  Ritter  said. 

Despite  their  general  dissatisfaction, 
most  weekly  respondents  reported  get¬ 
ting  basic  fringe  benefits  but  only  18  per¬ 
cent  said  they  had  a  pension  plan.  Twen¬ 
ty-four  percent  receive  an  automobile, 
with  at  least  part  of  the  cost  paid  by  the 
company. 

Weekly  editor  salaries  also  were  close¬ 
ly  linked  to  the  number  of  employees  su¬ 
pervised.  For  thoses  in  charge  of  five  or 
less  workers,  the  average  base  salary  was 
$15,879.  For  25  or  more  employees,  it 
was  $52,250. 

Dow  Jones  to  put 
videotex  on  cable 

Dow  Jones  will  purchase  Aregon 
International’s  lVS-3  videotex  product 
for  its  Princeton.  New  Jersey  cable-tv 
system. 

Dow  Jones  plans  to  use  lVS-3  in  the 
local  newspaper  and  information  sections 
of  its  two-way  cable  service. 

Dow  Jones  will  also  develop  software 
to  enable  local  newspapers  using  1 VS-3  to 
offer  their  own  news  and  information  in 
the  various  other  cable  systems  around 
the  U.S.  providing  Dow  Jones’  two-way 
service. 


Minnesota  newsman 
to  write  law  guide 

John  Finnegan,  Sr.,  and  Patricia  Hirl 
have  signed  a  contract  with  Mason 
Publishing  Company  to  co-author  a  book 
on  media  law  in  the  Midwest. 

Finnegan  serves  as  vicepresident- 
editorial  for  the  St.  Paid  ( Minn.)  D/ipatc/j 
and  Pioneer  Pres.s. 

Hirl  teaches  media  law  at  William 
Mitchell  Law  School  and  has  represented 
the  Minnesota  Newspaper  Association, 
the  Society  of  Professional  Journalists 
and  other  media  groups  as  an  attorney 
and  lobbyist.  In  June  she  will  begin  work¬ 
ing  as  an  attorney  for  the  Minneapolis 
Tribune. 

Newspaper  editors  and  attorneys  from 
Wisconsin,  Illinois,  North  and  South 
Dakota,  Nebraska  and  Iowa  will  act  as 
consultants  to  the  book’s  co-authors. 

Addressing  the  legal  concerns  of 
reporters,  editors,  publishers  and 
broadcasters,  the  book  is  scheduled  for 
publication  in  fall  1983. 

Belo  to  buy  back 

The  board  of  directors  of  A.H.  Belo 
Corp.,  publisher  of  Dallas  Morning 
News,  authorized  the  repurchase  of 
200,000  of  the  company’s  outstanding 
shares  of  common  stock.  Belo’s  initial 
public  offering  was  for  $23  per  share  in 
December,  1981.  The  over  the  counter 
stock  is  selling  at  around  18y4  bid,  19 
asked. 
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Producing  steel  products 
that  save  construction  dollars. 


That's  a  Bethlehem  commitment. 
And  we're  succeeding. 


,  7  The  T^2  World's  Fair,  the  first  since  1*^74,  is 
under  way  in  Knoxville,  Tenn.  Its  symbol  is  the 
‘.j  Sunsphere  —  a  7 4-f oot-diameter  golden  globe 
(atop  a  1‘52-foot-high  tower)  that  houses  a 
‘'I  restaurant,  lounge,  observ  ation  deck  and  exhibits: 
kl  The  Sunsphere  was  framed  with  structural 
i>j  steel  produced  by  Bethlehem.  The  high  strength- 
to-weight  ratio  of  steel  lowered  foundation  costs, 
v’i  And  the  speed  with  which  steel  framing  can  be 
erected  saved  construction  time  and  dollars. 

.■S.  In  1*508,  Bethlehem  rolled  the  first  uide-flange 


beam  and  ushered  in  the  age  of  the  skyscraper. 
Since  then,  we've  developed  scores  of  new  and 
improved  steel  products  for  construction. 

.-Xnd  we're  still  at  it.  Just  recently,  for  example, 
we  developed  steel  sheet,  wire  and  reinforcing 
bars  that  fight  corrosion  better  than  ever  before. 
And  introduced  steel  plate,  piling  sections  and 
structural  bolts  that  will  do  a  better  job  for  less 
money. 

Bethlehem  is  Number  1  in  steel  construction 
products.  And  we  intend  to  stay  there. 


Bethlehem  L 

Bethlehem  Steel  Corp.,  Bethlehem,  PA  ISOlt' 


Lary  Bloom,  editor  of  the 
new  Hartford  Courant 
Sunday  Magazine,  Northeast, 
shares  a  few  of  his  ideas 
on  how  he  successfully  made 
the  local  connection  with  his 
readers  in  Connecticut, 
after  dropping  Parade. 

“It  was  important  in  our  first  issue  of 
Northeast  to  demonstrate  as  many  of  its 
dimensions  as  possible.  That  is,  to  show  the 
readers  the  breadth  of  a  good  local  general 
interest  magazine.  That  meant  an 
investigative  piece,  a  fiction  piece,  a  profile, 
humor,  essays  and  something  else  very 
important:  a  photo  essay  that  focuses  on 
how  we  live,  and  how  our  lives  in 
Connecticut  can  be  better.” 

“This  is  done  with  food  features,  home 
furnishings  and  design,  or  fashion.  At  least 
one  of  these  visual  projects  is  in  every  issue 
of  Northeast.” 

“The  Counter  Culture  feature  was  perfect 
for  the  first  issue,  because  it  cut  across  food 
and  home  design  lines,  and  showed  local 
celebrities  as  well.  And  most  important,  it 
gave  good  sound  advice  about  building  your 
own  kitchen.” 

Northeast  Magazine  is  SUNDAY 
Magazine  Network’s  local  connection  in 
Hartford.  “Counter  Culture”  is  the  kind  of 
personalized  reporting  the  Hartford  Courant 
is  doing  with  its  locally  edited  Northeast 
Magazine.  It’s  got  the  power,  excitement  and 
appeal  only  local  editing  can  offer.  You  can 
also  have  your  own  magazine  and  become  a 
member  of  SUNDAY  Magazine  Network  if 
your  newspaper  has  a  circulation  of  150,000 
or  more. 

Call  Jim  Davy,  President  of  Metropolitan 
Sunday  Newspapers  at  (212)  689-8200  for 
details  on  how  you  can  become  a  member  of 
SUNDAY  MAG/NET. 


Northeast  is  one  of  56  leading 

local  newspaper  magazines  in  the 

SUNDAY  Magazine  Network. 

Akron  Beacon  Journal 

Atlanta  Journal  <£  Constitution 

Baltimore  Sun 

Boston  Globe 

Boston  Herald  American 

Buffalo  Courier- Express 

Buffalo  News 

Chicago  Tribune 

Cincinnati  Enquirer 

Cleveland  Plain  Dealer 

Columbus  Dispatch 

Dallas  Morning  News 

Dallas  Times  Herald 

Dayton  Daily  News 

Denver  Post 

Des  Moines  Register 

Detroit  Free  Press 

Detroit  News 

Greensburg  Tribune  Review 

Hartford  Courant 

Houston  Chronicle 

Indianapolis  Star 

Kansas  City  Star 

Los  Angeles  Daily  News  of  L.A. 

Los  Angeles  Herald  Examiner 
Louisville  Courier-Journal 
Memphis  Commercial  Appeal 
Miami  Herald 
Milwaukee  Journal 
Minneapolis  Tribune 
New  Orleans  Times- Picayune 
New  York  News 
Omaha  World-Herald 
Orlando  Sentinel  Star 
Philadelphia  Inquirer 
Phoenix  Arizona  Republic 
Pittsburg  Press 
Providence  Journal 
Rochester  Democrat  &  Chronicle 
Sacramento  Bee 
St.  Louis  Globe- Democrat 
St.  Louis  Post-Dispatch 
St.  Petersburg  Times 
Salt  Lake  City  Tribune 
San  Antonio  Express-News 
San  Antonio  Li^t 
San  Jose  Mercury-News 
Seattle  Post-Intelligencer 
Seattle  Times 

Syracuse  Herald-Amer./Post-Std. 
Tacoma  News  Tribune 
Toledo  Blade 
Tulsa  World 
Washington  Post 

Westchester  Rockland  Neu’spapers 
Youngstown  Vindicator 

MAGINET 


Nine  news  executives  were  promoted 
to  new  responsibilities  for  the  startup  of 
USA  Today,  Gannett's  national  general 
interest  daily,  in  September. 

Appointments  include  six  managing 
editors,  each  in  a  specialized  area: 

Nancy  J.  Woodhull,  news;  J. 
Taylor  Buckley,  Jr.,  money;  Henry 
M.  Freeman,  sports;  Sheryl  J.  Bills, 
life;  Richard  A.  Curtis,  graphics  and 
photography;  Karen  Howze,  systems. 

Also  appointed  were:  John  W.  Wal¬ 
ter,  Jr.,  director  of  special  projects; 
Gene  F.  Policinski,  Washington  editor, 
and  Donna  S.  Rome,  director  of  news¬ 
room  administration. 

Woodhull  has  been  a  USA  Today  plan¬ 
ning  editor  since  January  and  previously 
was  managing  editor  of  the  Rochester 
Democrat  and  Chronicle.  Previous 
assignments  for  the  other  editors  were: 
Buckley,  managing  editor  of  the  Wilming¬ 
ton  News-Journal;  Freeman,  assistant 
managing  editor  of  the  Oakland  Tribune 
before  joining  USA  Today  as  a  planning 
editor;  Bills,  also  a  planning  editor,  pre¬ 
viously  was  managing  editor  of  the  Cin¬ 
cinnati  Enquirer;  Curtis,  a  planning  edi¬ 
tor,  was  assistant  managing  editor/fea¬ 
tures  and  graphics  of  the  Baltimore  News 
American;  Howze,  a  planning  editor,  was 
with  Gannett  Satellite  Information  Net¬ 
work  in  1981. 

Walter,  a  planning  editor,  was  a  general 
executive  with  the  Gannett  News  Service 
in  Washington  and  is  a  former  managing 
editor  of  the  Pacific  Daily  News,  Guam, 
among  other  posts.  Policinski  was  a 
Washington  correspondent  for  Gannett 
News  Service.  Rome  was  with  the  Gan¬ 
nett  Satellite  Information  Network  until 
January  when  she  was  named  executive 
assistant  to  the  editor. 


Visit 

Roiibrandts 

house 

Woi&ter. 


See  over  50  centuries  of 
beautiful  art.  At  the  Worcester 
Art  Museum  in  Central  New 
England.  Where  we  don’t  want 
you  to  miss  a  thing. 

Wdrcester 

Telegram 

ScGazette 

Represented  by  C.W.O.  &  O. 


NEWSPEOPLE 


Helga  Serrano,  director  of  the 
School  of  Public  Communications  at  the 
University  of  Puerto  Rico,  was  named 
managing  editor  of  El  Mundo,  San  Juan. 

A  graduate  of  Columbia  University,  Ser¬ 
rano  earlier  served  as  the  newspaper's 
city  editor. 

♦  *  ♦ 

Katherine  Winton  Evans  was 
appointed  editor  of  the  Washington  Jour¬ 
nalism  Review,  moving  up  from  manag¬ 
ing  editor.  Evans  succeeds  Ray  White, 
who  has  formed  a  video  production  com- 

pa"y-  *  ♦  * 

George  Mair  is  the  new  editor  and 
publisher  of  the  Alexandria  (Va.)  Ga¬ 
zette.  He  has  written  a  number  of  books 
and  has  been  a  reporter  for  CBS  News 
and  a  columnist  for  the  Los  Angeles 
Times  Syndicate. 

♦  *  « 

Three  executives  were  promoted  to 
new  positions  at  the  New  York  Daily 
News.  They  are  Arthur  E.  Wible,  who 
was  appointed  vicepresident  and  director 
of  marketing  and  advertising;  John  G. 
Campi,  appointed  director  of  promotion 
and  public  relations,  and  Anthony  J. 
Calianese,  named  manager  of  retail 
advertising. 

Wibble  was  formerly  vicepresident  and 
director  of  advertising.  In  his  new  post, 
he  replaces  Les  Bridges,  who  resigned 
to  pursue  other  interests.  Campi  has  been 
retail  advertising  manager  since  1976. 
Calianese,  who  succeeds  Campi,  has 
been  sales  director  the  past  year. 

*  ♦  ♦ 

Richard  Gilbert,  a  corporate 
vicepresident  of  the  Des  Moines  Register 
and  Tribune  Company  and  president  of 
the  Register  Broadcast  Group,  was 
named  vicepresident  for  advertising  of 
the  Des  Moines  newspapers.  David  Tib¬ 
betts,  advertising  director  of  the  news¬ 
papers,  remains  in  that  position. 

The  Gilbert  appointment  is  the  first  of 
several  moves  in  connection  with  the  up¬ 
coming  combination  of  the  evening  Tri¬ 
bune  with  the  morning  Register.  He  will 
continue  as  president  of  the  broadcast 
group  but  will  not  be  involved  in  the  day 
to  day  operations  of  the  stations. 


Falknor  Ashley 


Appointments  at  the  Charlotte  (N.C.) 
Observer  are  Jeannie  Falknor  to  assis¬ 
tant  city  editor  and  Jane  Ashley  to  news 
editor.  Falknor  joins  the  newspaper  from 
the  Lexington  (Ky.)  Leader,  where  she 
was  city  editor.  Ashley  has  been  assistant 
news  editor  the  past  two  years. 

*  * 

James  A.  Keeley,  most  recently 
director  of  construction  and  mechanical 
systems  for  Knight-Ridder  Newspapers, 
Inc.,  will  become  vicepresident  of  opera¬ 
tions  for  the  Dallas  Morning  News  in 
September.  He  will  be  responsible  for  the 
newspaper’s  production,  plant  and  en¬ 
gineering  departments.  Keeley  was  re¬ 
search  director  for  the  Miami  Herald  un¬ 
til  August  1970,  when  he  assumed  corpor¬ 
ate  responsibility  for  all  product,  data 
processing  and  market  research  for 
Knight-Ridder. 

«  *  « 

William  D.  Snider,  an  editorial  and 
news  executive  of  the  Greensboro  Daily 
News  and  Record  for  more  than  a  quarter 
of  a  century,  retired  July  1.  Snider  has 
been  editor  since  1%5. 

John  Alexander,  presently  associate 
editor  of  the  Daily  News,  will  replace 
Snider  in  charge  of  the  Daily  News  and 
the  Sunday  News  &  Record  editorial 
pages. 

Snider  plans  to  continue  his  Sunday 
column  for  the  editorial  pages. 


THORNTON 


Civil  rights  and  the  Justice  Department .  .  . 
the  people  and  the  issues  .  .  .  keep  national 
reporter  Mary  Thornton’s  by-line  up  front  in 
The  Washington  Post.  One  of  the  major  con¬ 
tinuing  news  stories  of  our  time  covered  by  a 
perceptive  and  energetic  journalist. 


Read  her  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 

Thomas  N.  Boland,  managing  editor 
of  the  Reading  (Pa.)  Eagle  and  Richard 
C.  Peters,  managing  editor  of  the  Read¬ 
ing  Times,  retired  at  the  end  of  May.  Both 
papers  are  published  by  the  Reading 
Eagle  Co. 

Alfred  R.  Nerino,  executive  news 
editor  of  the  Eagle,  was  named  to  succeed 
Boland.  Edward  A.  Taggert,  executive 
news  editor  of  the  Times,  was  named  to 
succeed  Peters. 

Boland,  who  started  as  a  cub  reporter 
in  1925,  had  held  a  succession  of  editorial 
posts,  becoming  managing  editor  in  1%7. 
Peters  joined  the  Times  as  a  reporter  after 
World  War  II,  left  for  a  six-year  stint  with 
the  Detroit  Free  Press,  and  returned  to 
the  Times  in  1954,  becoming  managing 
editor  in  1%7. 

Nerino,  executive  news  editor  of  the 
Eagle  since  1974,  has  been  with  the  Eagle 
since  1956  holding  a  number  of  posts 
including  Sunday  editor.  Taggert,  on  the 
Times  staff  26  years,  worked  as  a  police 
reporter  and  wire  editor  before  becoming 
executive  news  editor  in  1973. 

4e  4c  * 

Kristina  Goodnough  has  been 
named  community  affairs  manager  at  the 
Hartford  (Conn.)  Courant.  She  replaces 
Deborah  Brown,  who  was  appointed 
educational  services  manager. 

Goodnough  was  a  reporter  at  the  news¬ 
paper  for  five  years  before  joining  the 
promotion  department.  Brown,  a  former 
elementary  school  teacher,  will  be  re¬ 
sponsible  for  the  Newspaper  in  Educa¬ 
tion  program  and  for  all  other  programs 
relating  to  schools  and  students. 


PHILADELPHIA  AD  POST  CHANGE— After  45  years  with  the  Philadelphia 
Inquirer  classified  advertising  manager  Joe  Smith  has  retired  and  is  succeeded 
by  Jack  Ross,  who  was  assistant  manager.  Also,  Shirley  Truitt  was  appointed 
classified  recruitment  manager. 

Smith  headed  the  classified  department  20  years  and  worked  in  several 
other  ad  departments  before  moving  to  classified.  Ross,  with  the  Inquirer  21 
years,  earlier  as  an  administrative  assistant  in  advertising,  switched  to 
classified  as  office  manager  in  1973  and  then  to  sales  supervisor  before 
becoming  Smith's  assistant. 

Truitt  has  worked  in  the  classified  and  personnel  departments  since  joining 
the  paper  in  1970,  and  in  her  new  post  will  be  in  charge  of  employment  and 
general  classification  advertising. 


Publisher  John  McGoff  is  expanding 
his  resort  and  entertainment  operations  in 
northern  Michigan.  He  has  bought  2.2 
acres  of  harbor-front  land  in  Charlevoix 
and  according  to  UPl  has  said  he  would 
like  to  put  up  something  of  use  to  the 
community,  “a  small  convention  center, 
perhaps.”  McGoff  owns  a  resort  on  Lake 
Charlevoix. 

*  *  4t 

Paul  Roberts,  vicepresident  of  High¬ 
lander  Publications,  Hacienda  Heights, 
Calif.,  has  been  named  executive 
vicepresident. 


Charles  G.  Pettit,  formerly  presi¬ 
dent  and  publisher  of  Tazewell  Publishing 
Co.,  Morton,  Ill.,  was  named  group 
vicepresident  of  Winsor  Newspapers, 
Inc. 

He  will  be  replaced  at  Morton  by  Tho¬ 
mas  C.  Wood,  who  has  been  president 
and  publisher  of  the  Canton  (Ill.)  Daily 
Ledger.  Wood  becomes  vicepresident 
and  publisher  of  Tazewell  Publishing  Co. 

Wood  will  be  replaced  by  Dave  A. 
Smith,  currently  business  manager  of  the 
Daily  Ledger.  He  was  named  general 
manager. 


Ed  Perkins,  city  editor  of  the  South 
Bend  (Ind.)  Tribune,  was  promoted  to  the 
new  position  of  assistant  managing  edi¬ 
tor.  Nancy  Sulok,  assistant  city  editor, 
takes  over  his  former  duties. 


Betty  J.  Way  was  named  circulation 
director  of  the  Harrisburg  (Pa.)  Patriot- 
News.  She  has  been  in  the  department  20 
years  and  was  named  circulation  manager 
for  administration  earlier  this  year. 

V.  S.  King  ,  who  was  circulation 
director,  will  undertake  special  assign¬ 
ments  for  the  publisher  Raymond  L. 
Gover. 

4c  4c  * 

Debra  Stone  Bissinger  was 
appointed  city  editor  of  the  Vineland 
(N.J.)  Times  Journal.  A  former  feature 
columnist  and  writer  for  the  St.  Paul 
Pioneer  Press  and  the  Minneapolis  Star, 
Bissinger  joined  the  Times  Journal  last 
November  as  a  reporter  and  initiated  her 
Saturday  “Close  Up”  column  which  she 
will  continue. 

EDITOR  &  PUBLISHER  for  July  10,  1982 


xMelconres— 

V/abash  Plain  Dealer 

NNabash,  indrana 


Notes  on  people 

Livingston  Awards  to  under-35  journaiists 


First  presentation  of  the  Livingston 
\wards  for  Young  Journalists  in  cere¬ 
monies  at  the  New  York  Public  Library 
brought  $5,000  each  to  H.  G.  Bissinger  of 
the  St.  Paul  Pioneer  Press  for  national 
reporting,  Steven  Erlanger  of  the  Boston 
Globe  for  international  reporting,  and 
Eric  Scigliano  of  the  Weekly,  Seattle,  for 
local  reporting.  Bissinger  moved  recently 
to  the  Philadelphia  Inquirer. 

The  new  awards  established  by  the 
Mollie  Pamis  Livingston  Foundation  of 
New  York  City  are  given  to  young  jour¬ 
nalists  under  35  years  of  age  in  the  three 


above  categories  and  eligibility  includes 
both  print  and  broadcast  people. 

The  first  competition  attracted  >18  en¬ 
tries  for  the  calendar  year  of  1981  work, 
438  in  print  media  and  80  in  broadcast. 
Entries  went  to  the  Department  of  Com¬ 
munications  of  the  University  of  Michi¬ 
gan  which  administers  the  awards  under 
the  supervision  of  C.R.  Eisendrath,  ex¬ 
ecutive  director  of  the  awards.  The  en¬ 
tries  then  were  distributed  on  a  regional 
basis  to  screeners  throughout  the 
country. 

Mrs.  Livingston’s  foundation  estab¬ 


lished  the  awards  in  memory  of  her  son 
Robert,  onetime  publisher  of  More,  who 
died  in  1979.  “My  son  loved  and  re¬ 
spected  journalism  and  enjoyed  the  com¬ 
pany  of  journalists  as  much  as  I  do.  Too 
frequently,  the  abilities  of  young  journal¬ 
ists  are  not  recognized  and  encouraged  at 
the  point  when  such  recognition  can  be  of 
most  help  to  their  careers.” 

Bissinger’s  award  in  national  reporting 
was  for  his  story  describing  how  a  TWA 
727  bound  for  Minneapolis-St.  Paul  from 
Los  Angeles  went  out  of  control  over 
Michigan  and  took  a  34,000-foot  nosedive 
in  44  seconds.  He  interviewed  crew  and 
passengers  for  a  chilling  narrative  of  what 
happened  during  the  dive  and  its  after- 
math  until  an  emergency  landing  in  De¬ 
troit. 

Erlanger  won  for  international  report¬ 
ing  with  a  story  on  the  dilemma  facing 
East  Germans  as  they  look  covetously 
toward  the  West  while  reaching  to  reas¬ 
sert  pride  in  their  own  past. 

Scigliano’ s  winning  local  story  was 
“The  Aleuts’  Last  Stand”  about  a  small 
group  of  native  inhabitants  of  the  Aleu¬ 
tians  and  the  Pribilof  islands  whose  end¬ 
less  tribulations  are  virtually  unknown. 

Presenting  the  awards  following  lun¬ 
cheon  in  the  trustees  room  were  Charlot¬ 
te  Curtis  of  the  New  York  Times,  Barbara 
Walters  and  David  Brinkley,  ABC  News. 
They  were  among  the  journalists  making 
the  final  selection  of  winners.  Others  on 
the  panel  included:  Richard  M.  Clurman, 
former  chief  of  correspondents.  Time 
Inc.;  David  Halberstam,  author;  Mike 
Wallace,  CBS  News,  and  William  Fried¬ 
man,  former  newsaper  publisher  and 
news  magazine  correspondent. 

Tully  gets  book  grant 


Andrew  Tully,  Jr.,  author  and  national¬ 
ly  syndicated  columnist  for  McNaught 
Syndicate,  was  named  by  the  Washing¬ 
ton-based  Heritage  Foundation  as  its  Dis¬ 
tinguished  Journalism  Fellow  for  1982- 
83. 

He  will  spend  a  year  working  on  a  book 
about  the  Central  Intelligence  Agency. 
Three  of  Tully’s  16  books,  “CIA:  The 
Inside  Story”,  “White  Tie  and  Dagger” 
and  “The  Super  Spies”,  have  been  on 
related  matters. 

Tully  succeeds  Donald  Lambro,  syndi¬ 
cated  columnist  for  United  Feature 
Syndicate,  who  held  the  most  recent  fel¬ 
lowship. 

Tully  began  his  career  at  17  reporting 
for  the  Southbridge  (Mass.)  News  and  by 
23  was  owner-publisher  of  the  South- 
bridge  (Mass.)  Press.  In  World  War  II, 
Tully  was  a  war  correspondent  for  the 
Boston  Traveller. 

Following  the  war,  he  worked  for  the 
New  York  World  Telegram  and  from  1948 
to  1%1  was  a  national  correspondent  in 
Washington  for  Scripps-Howard. 
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Media  News  Corporation 


has  acquired 


United  Press  International 


The  undersigned  acted  as  financial  advisor  to 
Media  News  Corporation  in  this  transaction. 


□Bankerslrust  Company 


Erlanger 


I 

Bissinger 


Scigliano 
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Use  this  handy  order  form  to  order: 

1982  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  April,  1982) 
1982  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  June,  1982) 
Please  send  me: 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1982  Edition  $40  per  copy  □  Bulk  orders  S  or  more  $35.00  each 

(U.S.  and  Canada)  Number  of  copies 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets 

□  1982  Edition  $40  per  copy  Bulk  orders  5  or  more  $35.00  each 

(U.S.  and  Canada)  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business  _ _ 

Address _ _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

$50  per  copy  including  postage  outside  U.S.  and  Canada. 
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Ad  censorship  policy 
seen  as  public  service 


Mass  media  that  censor  ads  for  taste, 
accuracy  and  honesty  can  have  an  effect 
on  the  advertising  industry,  a  case  study 
by  a  Pennsylvania  State  University 
researcher  suggests. 

“Purely  voluntary  efforts  at  self¬ 
regulation  of  advertising  can  be  success¬ 
ful,  if  the  policies  of  the  St.  Louis  Post- 
Dispatch  newspaper  are  any  indication,” 
says  Dr.  Daniel  W.  Pfaff,  associate  pro¬ 
fessor  of  journalism. 

“Many  campaigns  to  curtail  deceptive 
advertising  have  been  undertaken  mainly 
to  dampen  public  criticism  and  to  defeat 
proposed  legislation.  But  a  newspaper, 
magazine,  or  television  station  can 
establish  a  successful  advertising  censor¬ 
ship  policy  solely  as  a  public  service,  as 
the  Post-Dispatch  has  done. 

“Rather  than  driving  advertising  away, 
self-regulation  may  force  advertisers  to 
clean  up  their  act.” 

Dr.  Waff s  study,  “Joseph  Pulitzer  II 
and  Advertising  Censorship,  1929-39,” 
will  be  published  in  the  July  issue  of  Jour¬ 
nalism  Monographs. 

Pulitzer’s  Post-Dispatch,  long  recog¬ 
nized  as  one  of  the  best  examples  of 


American  journalism,  has  been  one  of  the 
few  newspapers  whose  advertising  polic¬ 
ies  have  harmonized  with  its  editorial 
goals,  the  study  suggests. 

The  study  is  based  on  material  from  the 
papers  of  the  second  Joesph  Pulitzer, 
who  died  in  1955.  The  paper’s  current 
publisher  is  his  son,  Joseph  Pulitzer  III, 
grandson  of  its  famous  founder. 

On  May  1,  1929,  under  Pulitizer’s  or¬ 
ders,  the  Post-Dispatch  announced  it 
would  refuse  to  accept  advertisements 
for  medical  and  health  care  products  that 
were  deemed  fraudulent,  misleading, 
deceptive  or  exaggerated. 

“To  Pulitzer,  it  was  as  much  the  pap¬ 
er’s  moral  responsibility  to  carry  ‘clean’ 
advertising  as  it  was  to  strive  for  accuracy 
and  honesty  in  its  news  columns,”  Dr. 
Pfaff  says. 

Between  1929-39,  such  a  policy  cost 
the  St.  Louis  Post-Dispatch  an  estimated 
$63,000  por  year  in  lost  advertising  reve¬ 
nue,  he  says. 

And  despite  the  increased  financial 
pressures  of  the  Depression,  Pulitzer  re¬ 
fused  to  compromise  the  paper’s 
advertising  policy. 


“In  some  ways,  the  papor’s  advertising 
policy  became  even  more  restrictive,” 
Dr.  Waff  says.  “In  addition  to  display 
advertising,  each  help  wanted  ad  was 
checked  for  authenticity,  so  as  to  avoid 
wastes  of  time  and  carfare  for  out-of- 
work  readers.” 

In  addition  to  banning  ads  for  such  pro¬ 
ducts  as  Mountain  Valley  Water — touted 
as  a  remedy  for  internal  ailments — the 
Post-Dispjatch  refused  to  print  ads  asking 
poople  to  train  in  sales  jobs  that  promised 
to  pay  such  unrealistic  salaries  as  $20,000 
a  year. 

The  Post-Dispatch  did  not  carry  self- 
congratulatory  publicity  about  its 
advertising  restrictions  because,  as  Pulit¬ 
zer  told  one  of  his  advertising  executives, 
“a  good  newspapier  is  expiected  to  do 
these  things.” 

The  medical  profession.  Dr.  Pfaff  says, 
was  delighted  with  the  papier’s  refusal  to 
print  advertisements  for  bogus  remedies. 
“The  piapier  decided  not  to  print  letters  of 
praise  from  doctors  for  fear  of  creating 
the  impression  that  it  was  being  used  by 
the  medical  profession,”  he  adds. 

The  Post-Dispatch’s  advertising  pxilicy 
caused  more  than  a  ripple  of  concern 
throughout  the  advertising  community. 

“For  one  thing,  it  was  undertaken  with 
no  outside  pressure,”  Dr.  Pfaff  says.  “In 
addition,  it  was  executed  with  great  com¬ 
petence  by  a  three-member  screening 
(Continued  on  page  27) 


The  American  Chiropractic  Association 
proudly  announces  the  winners  of 
The  1981  Journalism  Awards  Competition 


Radio 

Gold  Award  (First  Place) 

The  High  Cost  of  Getting  Well” 

David  St.  John,  KMOX  Radio 

Bronze  Award  (Runner-Up) 

“Phobia:  When  Fear  Rules  Your  Life” 
Amy  Sabrin, 

Associated  Press  Radio  Network 
Bronze  Award  (Runner-Up) 

“AM A  vs.  The  Chiropractic  Profession” 
Gary  Null,  Natural  Uving 

Television 

Gold  Award  (First  Place) 

“Unnecessary  Surgery” 

Peter  Lance, 

ABC-TV  News  20/20 
Bronze  Award  (Runner-Up) 

“Bum  Victims  -  Help  Is  on  the  Way” 
Tom  Andrews,  WISN-TV 
Bronze  Award  (Runner-Up) 

“Male  Infertility” 

James  Walker, 

ABC-TV  World  News  Tonight 

Consumer 

Gold  Award  (First  Place) 

“Deep  Sleep” 

Joan  Rapfogel,  D  Magazine 


Bronze  Award  (Runner-Up) 
“Atomic  Graveyards:  How  Safe?” 
Zachary  Sklar,  GEO  Magazine 
Bronze  Award  (Runner-Up) 

“20  Most  Common  Health 
Emergencies  and  What  to  Do 
About  Them” 

Thomas  J.  Majerski, 

Family  Circle  Magazine 
Bronze  Award  (Runner-Up) 

“The  Artificial  Heart  Is  Here” 
MarieClaud  Wrenn/James  Salter, 
LIFE  Magazine 


CLOSING  DATE  FOR  1982 
COMPETITION  MARCH  1, 1983 


Newspaper 

Gold  Award  (First  Place) 

“Pesticides”  Series 
George  DeVault, 

Fort  Lauderdale  News/Sun  Sentinel 
Bronze  Award  (Runner-Up) 

“Mental  Health”  Series 
Clifford  Teutsch, 

Jon  Lender,  David  Rhinelander, 

The  Hartford  Courant 
Bronze  Award  (Runner-Up) 

“Steroids  Stir  Controversy” 

Joe  Kita, 

Call^hronicle  Newspapers 

Special  Interest 
Gold  Award  (First  Place) 

“Parental  Alcoholism” 

Delcie  Light, 

North  Dakota  Journal  of  Education 
Bronze  Award  (Runner-Up) 

X  hewing  Tobacco  and  Snuff  May  Be 
Dangerous” 

Lynn  Shapiro.  Coal  Age  Magazine 

Special  Award 

Editorial  Cartoon 

Dick  Locher,  Chicago  Tribune 


Journalism  Awards 


FOR  RULES  &  ENTRY  FORMS.  WRITE  TD 
American  Chiropractic  Association  1916  Wilson  Boulevard 


Arlington,  Virginia  22201 
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Ad  agencies  enceunter 
co-ep  ad  red  tape 


By  Lane  Oldham 

I’m  concerned  about  the  future  of  co¬ 
op  advertising  in  newspapers. 

Over  the  past  few  weeks,  I  have  had 
discussions  with  several  agencies  con¬ 
cerning  the  placement  of  newspaper  co¬ 
op  ads.  In  every  instance,  the  client  was  a 
distributor  using  distributor  co-op 
money.  Here’s  what  the  agency  encoun¬ 
tered; 

1 .  The  agency  wanted  to  place  co-op  ads 
for  a  new  product  being  introduced. 
Since  the  dealer  network  was  not  fully 
developed,  the  main  objective  of  these 
ads  was  to  increase  the  dealer  net¬ 
work.  The  ads  were  placed  without  a 
dealer  list  at  the  co-op  rate.  Co-op 
money  was  involved,  stipulation 
forms  furnished,  co-op  plan  require¬ 
ments  met,  but  3  newspapers  (that  I 
know  about)  refused  to  run  the  ads  at 
the  co-op  rate.  The  newspapers  said 
that  because  the  ads  contained  no 
dealer  list,  they  would  have  to  run  at 
the  national  rate,  thus  violating  the 
manufacturer’s  co-op  agreement.  In 
each  case,  the  newspaper  lost  the  en¬ 
tire  schedule,  and  the  agency  went  to 
television  and  billboards. 

2.  Another  agency,  again  working  with  a 
distributor,  ran  into  a  similar  problem. 
Again  the  agency  wanted  to  place  the 
ads  without  a  dealer  list,  but  for  a  dif¬ 
ferent  reason.  In  this  case,  the  product 
involved  was  one  that  is  carried  by  a 
large  number  of  retailers.  Because  of 
the  large  number  of  dealers  involved, 
it  was  not  feasible  for  the  agency  to 
enlarge  the  ad  to  accommodate  room 
to  list  the  dealers.  Co-op  money  again 
was  involved,  but  the  newspapers 
again  refused  the  ads  at  the  co-op  rate. 
It  was  either  national  rate  or  nothing  at 
all.  Again,  it  was  nothing. 

3.  Still  another  agency  tried  placing  co¬ 
op  ads  for  an  out-of-state  distributor. 
A  dealer  list  was  used,  stipulation 
forms  sent,  co-op  money  being  used, 
but  the  newspaper  refused  the  ads  on 
the  basis  that  the  distributor  was  lo¬ 
cated  out-of-state. 

When  I  talk  to  these  agencies,  they  al¬ 
ways  say,  “What’s  wrong  with  newspa¬ 
pers?  Is  business  so  good  that  they  just 
don’t  want  anymore?  I  never  have  this 
trouble  with  radio  and  tv.’’ 

I  agree  that  for  best  results,  every  ad  of 


(Oldham  is  national/classified/co-op  mana¬ 
ger  for  the  High  Point  (N.C.)  Enterprise.) 
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this  type  should  have  a  dealer  list  so  the 
reader  will  know  where  to  go  to  purchase 
the  product,  but  if  the  distributor  wants  to 
place  his  ad  without  a  list,  why  not?  It’s 
his  co-op  money,  and  as  long  as  he  meets 
the  co-op  plan  guidelines,  he  should  be 
able  to  place  his  ads  at  a  newspaper’s 
co-op  rate. 

What  this  all  comes  to  is  that  some 
newspapers  are  operating  with  rules  that 
were  probably  started  several  decades 
ago,  a  time  when  newspapers  were  going 
to  get  the  business  no  matter  what  rules 
they  had.  Today,  it’s  different,  and  frank¬ 
ly,  I  don’t  feel  sorry  for  newspapers  living 
in  the  past,  because  those  papers  prob¬ 
ably  won’t  survive. 

Because  of  the  rules  these  newspapers 
operate  by,  it  reflects  on  the  whole 
industry.  Today,  most  newspapers  are 
concerned  about  co-op  advertising, 
realizing  that  this  is  the  way  to  increased 
revenues  and  linage.  These  papers  are 
also  willing  to  be  more  flexible  than  in  the 
past.  But  the  few  newspapers  with  the 
ridiculous  rules  are  dragging  us  all  down. 
They  are  making  us  all  look  bad  because 
radio,  television,  shoppers,  direct  mailers 
and  billboards  are  ready  and  eager  to  take 
business  away  from  newspapers. 

The  newspaper  advertising  business 
has  changed  because  of  increased  compe¬ 
tition.  The  sooner  these  papers  realize 
this  or  decide  to  close  shop,  the  better  off 
we  all  shall  be. 

Japan’s  newspaper 
ad  revenue  climbs 

According  to  the  “1981  Advertising 
Expenditure  in  Japan”  released  by 
Dentsu  Incorporated,  Japan’s  total 
advertising  expenditure  in  1981  is 
estimated  to  be  2,465,700  million  yen, 
increasing  by  8.2%  or  187,400  million  yen 
from  2,278,300  million  yen  in  the  previous 
year. 

After  the  1973  oil  shock,  Japan’s  total 
advertising  expenditure  had  remained 
low  until  it  began  to  recover  in  1976, 
showing  an  increase  of  17.7%  in  that  year, 
12.8%  in  1977, 12.4%  in  1^78  and  14.5%  in 
1979.  The  rate  of  increase  then  dropped  to 
a  one-digit  figure,  with  7.8%  in  1980  and 
8.2%  in  1981. 

Newspaper  advertising  expenditure 
totalled  757,200  million  yen  in  1981  for  a 
annual  increase  of  6.9%,  against  the  8.1% 
increase  in  1980. 


Metro  adding 
three  Sunday 
magazines 

Metropolitan  Sunday  Newspapers 
announced  the  addition  of  three  Sunday 
Mag/Net  member  newspapers 
October  3,  1982. 

Each  will  drop  a  syndicated  magazine 
in  favor  of  its  own  magazine.  The  three 
newspapers  are  the  Norfolk  Virginian- 
Pilot,  Daily  News  of  Los  Angeles,  and  the 
San  Antonio  Express-News. 

Total  network  circulation  will  reach 
22,722,000  with  57  magazines,  James  L. 
Davy,  president  of  Metro,  said. 

Virginia  will  be  printed  in  heatset  offset 
using  supercalendar  stock  and  will  offer 
coverage  of  the  Norfolk,  Virginia  Beach, 
Chesapeake  and  Portsmouth  markets. 
Circulation  is  now  211,857,  and  SMSA 
penetration  is  68%.  Norfolk  is  the  54th 
market  and  incomes  are  well  above 
national  averages.  Parade  will  be  drop¬ 
ped  on  September  26. 

The  Los  Angeles  publication  has  been 
an  optional  member  and  will  upgrade  its 
Sunday  magazine  to  heatset  offset  on 
October  3.  The  Daily  News  of  Los 
Angeles  is  one  of  America’s  fastest  grow¬ 
ing  newspapers  in  paid  circulation,  con¬ 
centrating  in  the  San  Fernando  Valley 
and  spreading  to  surrounding  communit¬ 
ies.  It  will  offer  160,000  households  and 
will  be  Sunday  Mag/Net’s  second 
network  member  magazine  in  the  na¬ 
tion’s  first  retail  market.  Parade  will  be 
dropped. 

The  Express-News  introduced  Style 
magazine  as  a  full  network  member  in 
1981  and  joins  Sunday  Mag/Net’s 
Waiver  Network  on  October  3,  after 
dropping  Family  Weekly.  The  Express- 
News’s  Sunday  circulation  is  at  an  all- 
time  high  of  193,635,  reaching  42%  of 
households  in  the  nation’s  40th  SMSA. 

Twin  Cities  reps 
elect  officers 

John  Berg,  account  executive,  Cres- 
mer.  Woodward,  O’Mara  &  Ormsbee, 
Inc.,  Minneapolis,  was  elected  president 
of  the  Twin  Cities  Chapter,  Newspaper 
Advertising  Sales  Association  for  the 
1982-83  term. 

Other  officers  who  will  serve  with  Berg 
are:  John  Zavodnick,  Knight-Ridder 
Newspapers,  Inc.,  vicepresident;  Don 
Hanson,  Knight-Ridder  Newspapers, 
Inc.,  secretary;  Grant  Hall,  Knight- 
Ridder  Newspapers,  Inc.,  treasurer. 
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Free  trips  for  newspeople 

Rev.  Moon  to  host 
media  conferences 


Reverend  Sun  Myung  Moon,  founder 
of  the  Unification  Church,  three  daily 
newspapers  {New  York  News  World, 
Washington  (D.C.)  Times,  and  Noticias 
del  Mundo  in  New  York),  and  the  World 
Media  Conference,  will  sponsor  media 
seminars  in  New  York  and  Seoul,  South 
Korea,  in  October. 

In  addition,  a  special  seminar  to 
explain  the  “philosophy  and  activities” 
of  the  Reverend  Sun  Myung  Moon  will  be 
held  this  August  in  the  Xanadu  Hotel, 
Freeport,  Bahamas. 

The  Washington  Times  has  invited  25 
newspaper  editors  and  publishers  and 
their  spouses  on  a  10-day,  all-expenses 
paid  tour  of  the  Soviet  Union.  The  Octo¬ 
ber  tour  includes  an  option  to  spend  a 
week  in  South  Korea. 

James  R.  Whelan,  editor  and  publisher 
of  the  Washington  Times,  said  the  tour 
offer  is  intended  to  “establish  the  Wash¬ 
ington  Times  as  a  major,  highly  respected 
member  of  the  journalistic  community.” 

New  York  News  World,  will  conduct  a 


World  Media  Conference  program,  enti¬ 
tled  “Information  Crisis:  The  Challenge 
to  Freedom,  in  New  York  from  October  1 
through  October  4. 

The  “Fifth  World  Media  Conference,” 
sponsored  by  News  World  Com¬ 
munications,  Inc.,  will  be  held  at  Lotte 
Hotel  in  Seoul,  from  October  4  through 
October  8.  The  session  is  entitled  “Social 
Issues  and  Values  in  the  Media.”  Atten¬ 
dees  are  invited  to  be  Moon's  guest  for  a 
two-day  tour  of  the  demilitarized  zone 
and  Kyoungju  in  the  south. 

William  Rusher,  publisher.  National 
Review,  is  conference  chairman  of  World 
Media  Conference  in  Seoul.  He  said  the 
purpose  of  the  conference  is  to  “provide 
a  forum  to  discuss  the  pertinent  questions 
related  to  media  responsibility  and  to 
establish  a  meeting  ground  for  the 
developed  and  developing  nations  in  an 
effort  to  reduce  polarization  on  com¬ 
munication  issues.” 

Certain  editors  and  publishers  are 
being  invited  to  attend  the  Seoul  con¬ 


ference  as  guests  with  both  air  travel  and 
hotel  accommodations  being  paid  for  by 
the  conference  sponsors. 

Certain  editors  and  publishers  were 
also  invited  to  attend  the  seminar  in  the 
Bahamas  to  explain  Rev.  Moon's 
philosophy.  The  conference  sponsors 
will  pay  round  trip  air  fare  and  hotel 
accommodations  for  editors  who 
accepted  the  invite. 

Editors  and  publishers  who  attend  the 
Washington  Times  tour  of  the  Soviet 
Union  have  the  option  of  attending  the 
Seoul  conference. 

Staff  cut 

A  reduction  of  51  full-time  positions 
because  of  economic  conditions  and 
some  overstaffing  was  announced  by  the 
Atlanta  Journal  and  the  Atlanta  Constitu¬ 
tion  July  2.  Minor  J.  Ward,  vicepresident 
and  general  manager,  said  no  newsroom 
or  editorial  people  would  be  affected. 

Guild  protests  layoff 

Protesting  the  layoff  of  50  employees  at 
The  Toronto  Globe  and  Mail,  abtout  40 
demonstrators  picketed  the  downtown 
offices  of  Thomson  Newspapers  Ltd., 
owner  of  the  newspaper,  June  29.  The 
demonstration  lasted  about  one  hour. 


^  Editor  &  Publisher  is  the 
magazine  of  greatest  value  toN. 
an  employer  who  seeks  \ 

the  best  talent  in  the  business.^V 

Jonathan  Slevin, 

Executive  Assistant  to  the  Publisher, 

The  W^hin^onJ^m^ 

(ne  Washington  Times  has  hired  an  editorial  staff  of  140  people  to  date) 


The  Power  of  Editor  & 
Publisher’s  Classified 
Section 

People  world-wide  search  our  pages  for 
newspaper  positions,  important  announcements, 
equipment  purchases,  syndicate  features  and 
more. 

You’ll  find  what  you’re  looking  for . . .  when  you 
read  Editor  &  Publisher! 


EDITOR  &  PUBLISHER  I 

575  Lexington  Ave.,  New  York,  N.Y.  1 0022  ■ 

Gentlemen:  Please  start  my  subscription  now,  addressed  to:  ■ 

Name _ ■ 

Address _ ! 

City _ State _ Zip _ ■ 

Company _ ■ 

Nature  of  Business _ J 

$30.00  a  year  U.S.  and  Canada.  ! 

All  other  countries  $55  a  year.  I 

□  My  remittance  is  enclosed.  I 


EDITOR  &  PUBLISHER  for  July  10,  1982 


27 


EQUIPMENT  NEWS  SECTION 

Edited  by  BILL  GLOEDE 


Big  turnout 
marks  opening 
of  new  piant 


About  3.500  persons  helped  Beckley 
(W.Va.)  Newspapers  celebrate  the  offi¬ 
cial  opening  of  its  new  facility  June  3-6. 

After  special  evenings  for  the  media 
and  advertisers,  the  Beckley  Post-Herald 
and  the  Raleigh  Register  opened  their 
doors  to  residents  of  Southern  West  Vir¬ 
ginia  on  June  6. 

The  newspapers  greeted  subscribers 
with  a  special  souvenir  edition  that  in¬ 
cluded  two  sections  on  the  building  and 
personnel,  and  four  full  color  photo¬ 
graphs. 

The  sections  were  run  on  the  new  $2 
million,  10-unit  Goss  Urbanite  press. 

Publisher  Charles  K.  Connor,  Jr.,  wel¬ 
comed  the  public  after  a  parade  through 
the  downtown  section  and  helped  intro¬ 
duce  Gov.  John  D.  Rockefeller  IV, 
Secretary  of  State  A.  James  Manchin, 
Beckley  Mayor  John  H.  McCulloch,  U.S. 
Congressman  Nick  Rahall  and  Cleve  Be¬ 
nedict. 

A  special  guest  was  Keith  Kincaid, 
president  of  the  Canadian  Press  Associa¬ 
tion. 

The  newspapers  decided  in  March  1981 
to  replace  a  4^year-old  downtown  facil¬ 
ity  by  building  on  a  near-downtown  site 
that  was  included  in  the  sale  of  the  Beck¬ 
ley  papers  to  Clay  Communications  Inc., 
in  1976. 

Denver  Design  Associates,  newspaper 
specialist  in  Denver,  Colo.,  was  chosen 
as  architect-engineer  and  Sumwalt  Con¬ 
struction  Co.,  of  Columbia,  S.C.,  was 
selected  c.s  contractor. 

The  design  of  the  42,500-square  foot 
building  is  a  one-story  steel  frame,  brick 
structure  with  gabled  roof  to  blend  into 
the  basically  residential  neighborhood. 
Only  mechanical  equipment  is  located  at 
a  mezzanine  level.  The  office  area  is  a 
carpet-tiled  open  plan  with  exposed 
structure,  skylights  and  clerestory  win¬ 
dows.  The  open  airy  effect  is  enhanced  by 
a  ceiling  rising  to  21  feet. 

A  special  feature  is  a  large  lobby  deco¬ 
rated  with  live  plants.  The  lobby  includes 
a  display  wall  for  local  works  of  art.  Local 
artists  will  provide  a  full  year  of  exhibits 
for  the  wall,  including  a  juried  realism 
exhibit  sponsored  by  the  newspapers,  a 
three-man  invitational  show,  a  photogra¬ 
phy  invitational,  quilts  show  and  a  photo¬ 
journalism  exhibit. 

Total  construction  cost  for  the  building 
project  and  site  work  was  nearly  $4  mil¬ 
lion.  The  project  was  completed  in  14 
months. 
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ON  TOUR — More  than  700  headquar¬ 
ters  employees  of  the  Graphic  Systems 
Division  of  Rockwell  International  Cor¬ 
poration  were  given  guided  tours  of  the 
Chicago  Tribune's  new  production  and 
distribution  facility,  Freedom  Center.  Co¬ 
hosted  by  Goss  Products  and  the  Tribune, 
the  tour  included  a  walk-through  of  the 
entire  production  system,  including  the 
pressroom  with  its  90  Goss  Metroliner 
units.  Goss  and  Tribune  personnel  were 
available  to  explain  all  facets  of  the  in¬ 
stallation,  including  the  sophisticated 
Goss  electronic  control  systems.  In  partial 
production  now,  the  Chicago  Tribune  will 
be  fully  on  edition  at  Freedom  Center  this 
fall. 


Laserite  receivers 
for  satellite  plant 

EOCOM  Electronic  Systems  reported 
the  sale  of  two  Laserite  200RF  film  facsi¬ 
mile  receivers  to  the  Los  Angeles  Times. 

The  Laserite  receivers  will  be  installed 
in  the  Los  Angeles  Times’  Northridge, 
California,  satellite  printing  facility,  now 
under  construction.  The  facility,  which 
will  contain  48  units  of  Goss  Metroliner 
presses,  is  targeted  for  start-up  in  the  last 
quarter  of  1982. 

Gloede  replaces 
Wllken  as  editor 
of  equipment  news 

William  Gloede  was  named  editor  of 
Editor  &  Publisher’s  weekly  equip¬ 
ment  news  section,  replacing  Earl  W. 
Wilken,  who  left  E&P  to  work  for 
Graphics  Arts  Monthly. 

Gloede’s  appointment  was  announced 
by  Jerry  Walker,  managing  editor  of 
E&P. 

Gloede,  a  former  reporter  for  the  Pas¬ 
saic  (N.J.)  Herald  News,  has  covered 
mainly  advertising  news  since  joining 
E&P  three  years  ago.  He  is  a  1976  gradu¬ 
ate  of  St.  John’s  University,  Jamaica, 
N.Y.,  where  he  majored  in  communica¬ 
tions. 

Wilken  joined  E&P  in  1966  as  an 
advertising  sales  representative.  He 
switched  to  the  editorial  side  in  1972  as 
equipment  news  editor. 
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Computers  chase 
away  direct 
mail  fright 

Direct  mail  doesn’t  scare  Lee  Enter¬ 
prises  anymore. 

There  was  a  time  when  those  words 
threatened  the  corporation’s  newspaper 
advertising  revenue.  But  when  Lee  began 
installing  IBM  System  34  and  38  compu¬ 
ters  in  its  newspapers  2Vi  years  ago  the 
threat  diminished. 

The  computers  contain  up-to-date  in¬ 
formation  about  subscribers  and  non¬ 
subscribers  in  eight  of  its  newspaper  cir¬ 
culation  lists — lists  more  complete  than 
any  direct  mailing  company  can  offer. 

“It’s  the  most  efficient  system  in  news¬ 
papers,’’  said  Robert  Fusie,  general  man¬ 
ager  of  the  Quad-City  Times,  Davenport, 
la.,  one  of  8  Lee  newspapers  with  the 
System  34. 

“It  allows  us  into  the  distribution  busi¬ 
ness  in  a  whole  new  way,’’  he  said. 
“Why?  Because  we  offer  the  best  list. 
Nobody  else  does  that.’’ 

The  Times  computer,  which  was  instal¬ 
led  in  March  1981,  contains  information 
for  approximately  190,000  households  in 
an  eight-county  circulation  area. 

It  can  break  down  that  information  by 
zip  code,  postal  carrier  route  and  even 
street  direction  to  make  it  more  efficient 
and  less  expensive  to  distribute  a  news¬ 
paper  or  advertising  material. 

From  the  computer’s  list,  advertisers 
can  select  newspaper  subscribers,  non¬ 
subscribers  or  both  for  zoned  inserts  in 
one  of  the  Lee  newspapers  or  for  direct 
mailings — a  selling  point  that  has  gener¬ 
ated  a  new  source  of  revenue. 

The  computer  also  makes  it  easier  for 
Lee  newspapers  to  deliver  newspapers 
and  service  their  customers,  Fusie  added. 
With  the  touch  of  a  few  computer  keys, 
the  Times  computer  can  automatically 
add  a  subscriber,  while  at  the  same  time 
deleting  that  name  from  its  non¬ 
subscriber  file. 

If  a  carrier  moves  or  quits,  the  Times 
now  has  the  ability  to  deliver  the  route.  If 
someone  complains  about  service  or 
wants  a  change  in  delivery  or  payment, 
the  computer  automatically  makes  the 
change. 

It  also  keeps  up-to-date  the  press  run 
reports.  Audit  Bureau  of  Circulations 
data,  sales  and  service  analysis  reports, 
display  and  classified  advertising  reports 
and  billing,  and  general  accounting  in¬ 
formation.  All  that  means  is  the  computer 
system  has  given  the  Times — and  even¬ 
tually  all  18  Lee  newspapers — control 
over  their  own  destinies  and  a  way  to 
better  serve  the  public,  Fusie  said. 

Other  Lee  newspapers  that  have  the 
System  34  are  LaCrosse  and  Racine, 
Wise.;  Lincoln,  Nebr.;  Billings  and  Mis- 
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soula,  Mont.;  and  Bismark,  N.D. 

In  September,  the  Times  will  install  a 
System  38  with  four  times  the  speed  and 
10  times  the  memory  of  the  34.  The  more 
powerful  system  already  is  operating 
Lee’s  Madison,  Wis.,  newspaper. 

Before  System  34,  its  data  processing 
operation  consisted  of  a  remote  terminal 
and  a  line  printer  tied  by  telephone  lines 
to  an  IBM  370  system  based  in  Hartford, 
Conn. 

It  was  expensive  to  operate  and  pro¬ 
vided  no  interactive  capabilities,  said 
Chet  Wakefield,  manager  of  Lee  Interac¬ 
tive  Newspaper  Software  Systems. 

“The  communication  costs  were  very 
expensive  and  information  on  subscri¬ 
bers  was  limited,’’  he  said.  “We  couldn’t 
use  our  circulation  department  as  an 
advertising  tool  like  we  can  now.’’ 

Everything  had  to  be  done  by  hand — 
from  noting  starts  and  stops  in  an  anti¬ 
quated  card  filing  system  to  numbering  of 
newspaper  bundles,  Darrell  Haut,  Times 
circulation  director,  said. 

The  process  of  converting  the  Times  to 
the  new  system  took  five  months. 

Newspaper  subscribers  were  entered 
from  the  card  files  or  carrier  lists,  Patricia 
Lee,  Times  data  processing  supervisor, 
said.  Information  about  non-subscribers 
in  the  Times  circulation  area  was 
obtained  from  city  and  county  directories 
and  plat  books. 

Shortly  after  the  System  34  was  install¬ 
ed,  direct  mail  companies  began  their  first 
assaults  on  the  Times  advertising  re¬ 
venues,  Fusie  said. 

“Our  whole  world  changed  then,’’  he 
said.  “But  we  discovered  we  had  the 
capacity  with  our  new  computer  system 
to  adjust  to  it.  In  fact,  the  system  makes 
us  a  direct  mailing  house.’’ 


Expansion  plans  call 
for  more  press  units 

A  $4.5  million  expansion  of  the  Lake¬ 
land  (Fla.)  Ledger — including  the  pur¬ 
chase  of  four  acres  next  to  the  newspaper 
office  in  downtown  Lakeland,  Fla. — was 
approved  May  20  by  the  New  York  Times 
Co.  board  of  directors. 

Rapid  growth  is  the  reason  for  the  ex¬ 
pansion,  said  Ledger  publisher  Elven 
Grubbs.  The  daily  average  circulation 
was  38,000  in  1978.  The  figure  is  pro¬ 
jected  to  be  60,000  this  year. 

This  latest  expansion  will  include  two 
more  new  press  units,  one  to  be  added  in 
mid-summer,  the  other  in  late  fall.  These 
two  new  units  will  bring  to  seven  the  num¬ 
ber  of  press  units  operated  by  the  Ledger. 
The  extra  units  will  enable  the  newspaper 
to  be  printed  faster  and  will  offer  more 
flexibility  in  section  groupings  and  sizes. 

A  new  10,000  square  foot  mailreom  will 
also  be  built.  It  will  include  the  latest 
Sheridan  inserting  machines,  capable  of 
inserting  sections  at  speeds  of  up  to 
30,000  per  hour.  The  new  mailroom  will 
encompass  part  of  the  current  parking 
area  east  of  the  building  and  will  adjoin 
the  existing  mailroom. 

Because  the  mailroom  expansion  will 
include  part  of  the  employee  parking  lot, 
four  acres  will  be  purchased  across  the 
street  from  the  Ledger  for  use  as  an  em¬ 
ployee  parking  lot. 

“The  installation  of  the  extra  press  units 
will  allow  us  to  reduce  our  press  run  time 
time  by  almost  50%,’’  said  Grubbs.  “The 
extra  press  units  and  new  inserting  equip¬ 
ment  will  mean  earlier  deliveries  to  our 
subscribers.  We  should  have  all  news¬ 
papers  delivered  by  6  a.m.  by  the  end  of 
the  year.’’ 


Total  market  coverage 
by  mail? 


■  Get  a  Quarter  Folder  /  Addresser 
to  save  time  by  quarter-folding 
and  address 
labeling  in 
one  operation 


■  Choose  a  model  that 
assembles  sections  of  your  paper 

■  Built  to  take  daily  use  but  priced  to 
justify  purchase  for  weekly  use  alone 

■  Each  model  is  mobile  so  it  can  be  rolled 
out  of  the  way  until  it's  needed  again. 


WtOpi  7,’Qf/^D 


Quarter  Folder  /  Addresser  by 


Get  the  whole  time-saving  story 
Call  Mr  Scott  at  913-782-2580. 

Box  103.  Olathe.  KS  66061 
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Syndicates 

By  Lenora  Williamson 

Money  features— spending  and  saving 

New  features  introduced  with  the  first  days  of  summer  have  to  do  with  wise  money 
management — one  is  the  specifics  of'Smart  Shopping”  for  clothes  bargains  and  the 
other  accents  higher  finance  of  money  funds. 


Lori  Gray,  a  reporter  and  editor  for  12 
years  in  clothing  sales  and  merchandis¬ 
ing,  began  a  twice  weekly  column, 
“Smart  Shopping”  for  Universal  Press 
Syndicate  June  26. 

Gray,  former  editor  of  RTWI Ready  to 
Wear  magazine  and  currently  editor  of 
Juvenile  Merchandise  magazine  and  In¬ 
fants  and  Toddlers  Wear  magazine,  has 
written  for  both  Stores  and  Direct  maga¬ 
zines. 

Her  syndicated  column  is  designed  to 
help  men  and  women  shop  “smart”  both 
price-wise  and  quality-wise.  She  says  her 
column  will  show  readers  that  shopping 
can  be  fun,  profitable  and  produce  a  qual¬ 
ity  wardrobe. 


“I  am  a  bargain  shopper,”  Gray  de¬ 
scribes  herself.  “I  derive  great  satisfac¬ 
tion  from  buying  clothes  on  sale.  Most 
shoppers  feel  the  same  way.” 

♦  *  ♦ 

The  Tribune  Company  Syndicate  is 
offering  William  Donaghue’s  Money 
Fund  Table  on  high  speed  feature  wire 
moving  Thursday  evenings  for  Friday 
and  weekend  use. 

Donaghue’s  “Complete  Money  Mar¬ 
ket  Guide”  became  a  best-seller  in  1981 
and  nearly  a  half-million  copies  have  been 
sold  in  paperback. 

His  money  fund  table  includes  all 
money  funds  with  assets  of  $100  million 


or  more  that  are  available  to  individual 
investors  with  minimum  deposits  of 
$10,000  or  less.  Numbers  are  reported 
weekly  and  represent  findings  of 
Donaghue’s  staff  as  of  end  of  the  business 
day  on  Wednesday.  A  short  commentary 
prepared  by  Donaghue  accompanies  the 
chart. 

Donaghue  is  executive  director  of  Cash 
Management  Institute  and  publishes 
three  newsletters.  He  is  a  certified  public 
accountant  and  a  former  moderator  of 
Wharton  Executive  Seminars. 

The  five  columns  of  the  chart  give  the 
name  of  the  fund,  net  assets,  average 
maturity  figures,  7  and  30-day  yields,  and 
also  added  is  a  dollar-weighted  average  of 
all  funds  included  in  the  Money  Fund  Re¬ 
port  from  which  the  tables  are  excerpted. 

*  4c 

Jack  Curry  and  Wendy  Wallace  have 
joined  United  Feature  Syndicate  and 
Newspaper  Enterprise  Association  as 
associate  editors. 

Wallace  was  associate  editor  at  Tempo 
Books,  where  she  worked  five  years. 
Curry  was  assistant  editor  of  the  New 
York  Daily  News  leisure  section  prior  to 
joining  UFS/NEA. 

Dennis  O’Neill  joined  United  Media 
Enterprises  as  a  senior  financial  analyst 
in  the  business  department.  He  was  a 
senior  auditor  in  the  financial  audit  divi¬ 
sion  of  Chase  Manhattan  Bank. 

4c  *  4c 

Ben  Wattenberg,  political  analyst  and 
maverick  social  critic,  will  now  write  his 
United  Feature  Syndicate  column  each 
week.  He  formerly  wrote  the  column  ev¬ 
ery  other  week. 

Wattenberg  is  a  senior  fellow  at  the 
American  Enterprise  Institute  in 
Washington,  D.C.,  and  co-editor  of  the 
institute’s  bimonthly  magazine,  Public 
Opinion. 


“NEA  GRAPHICS  make  complex  stories  easy  to  understand!” 


Fane  L.  Burt,  associate  editor, 

San  Antonio  (Tex.)  Express-News 

NEA  GRAPHICS  provide  impact  and  add  depth 
to  local,  national  and  international  news  stories. 
Included  in  the  regular  NEA  Daily  Service 
at  no  extra  cost,  NEA  GRAPHICS 
are  used  —  and  appreciated  —  by  nearly 
700  newspapers  across  the  country. 

That's  readership! 

For  more  information  on  the  NEA  Daily  Service, 
call  Brad  Bushell  toll  free 
at  1-800-221-4816. 

Newspaper  Enterprise  Association 

200  Park  Avenue,  New  York,  N.Y.  10166 


Home-Owning,  American  Style 

THE  COST  GOES  UP 


1QR1  .Annual 
ISO  1  Increase 


14.47% 


Median  Home  Price 


Mortgage 
Interest  Rate 


$39,196 


Median 

Monthly  Expenses 


Not  figured  on  annual  basis 

36.5%  for  two-year  period. 


Median  Income 

of  Buyers 


SOURCE:  U.s.  League  of  Savings  Associations 
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Joseph 


Vallely 


The  Register  and  Tribune  Syndicate 
has  appointed  Joseph  B.  Vallely  as 
account  executive  for  the  newly  formed 
New  York  territory. 

The  new  territory  includes  New  York 
City/Long  Island/Staten  Island,  Wash¬ 
ington,  D.C.;  and  New  Jersey,  Delaware, 
Maryland,  Virginia  and  West  Virginia. 


Vallely  will  represent  the  syndicate  in 
ancillary  development  and  television 
sales  in  those  areas.  He  previously  was 
with  the  Los  Angeles  Times  Syndicate, 
New  American  Library  and  Dell  Publish¬ 
ing. 

«  ♦  * 

Syndicated  political  cartoonist  Dana 
Summers,  whose  work  is  seen  nationally 
via  Coplfty  News  Service,  has  joined  the 
staff  of  the  Orlando  Sentinel.  Summers 
was  with  the  Dayton  (Ohio)  Journal 
Herald  and  earlier  the  Fayetteville  (N.C.) 
Times. 

Summers  was  winner  of  the  1980  Over¬ 
seas  Press  Club’s  citation  of  Excellence. 
♦  ♦  « 

Beth  Winship,  author  of  the  syndicated 
column  for  teenagers,  “Ask  Beth",  has 
received  the  Outstanding  Journalist  of  the 
Year  Award  from  the  Massachusetts 


School  Psychologists  Association.  Her 
column  is  distributed  by  the  Los  Angeles 
Times  Syndicate. 

The  citation  read:  “Beth’s  responses  to 
her  adolescent  pen  pals  are  psy¬ 
chologically  sound  in  a  manner  that  is 
both  sensitive  and  relevant.’’ 

Association  president  Dr.  Joan  Walton 
said,  “Psychologists  appreciate  her  can¬ 
dor  in  facing  issues  such  as  sex  and  drugs. 
And  she  faces  them  with  common  sense, 
compassion  and  psychologically  sound 
answers. 

“The  kids  are  scared  to  talk  about 
many  of  the  hard  issues  face-to-face  with 
an  adult,  a  school  counselor.  So  they  can 
write  to  her  with  anonymity,  something 
important  to  adolescents,  and  get  the 
answers.  Or  they  can  read  about  what 
others  have  asked  her.’’ 


Lynn  Johnston’s  FOR  BETTER  OR  FOR  WORSE . . . 


...  the  fastest-growing  family  comic  strip  and  a  proven  readergrabber 

“Dear  Ms.  Johnston: 

I  was  talking  to  John  McMeel  recently  at  a  meeting  of  the  American  Society  of  Newspaper  Editors  and  mentioned 
that  FOR  BETTER  OR  FOR  WORSE  had  become  one  of  Newsday’s  most  popular  comic  strips  in  the  short  time  that 
it  has  been  appearing  in  the  newspaper,  i  told  him  that  a  reader  survey  had  shown  this  result. 

After  speaking  to  John,  I  realized  that  you  might  be  interested  as  well  in  the  results  of  the  survey.  So  let  me  give 
you  the  details. 

—  Before  we  mentioned  the  name  of  any  comic  strip,  we  asked  our  readers  if  they 
regularly  read  a  comic  that  they  could  name.  The  survey  showed  that  28%  named  FOR 
BETTER  OR  FOR  WORSE.  This  percent^e  was  second  only  to  Peanuts. 

—  22%  named  FOR  BETTER  OR  FOR  WORSE  as  either  their  first  or  second 
favorite  comic.  Again,  this  was  second  only  to  Peanuts. 

FOR  BETTER  OR  FOR  WORSE  is  one  of  the  most  popular  new  comic 
strips  that  we  have  introduced  in  Newsday  during  the  past  few 

years.  You  can  be  proud  of  its  quality  and  its  success.  ^  ^  1 

—  David  Laventbol,  Publisher,  NEWSDAY  / 

For  samples  and  rates  contact 
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Sponsored  features  prove 
popular  with  advertisers 


Max  Graff,  a  Ford  dealer  in  Flint, 
Mich.,  has  been  running  the  same  news¬ 
paper  advertising  campaign  for  1,063 
weeks — that's  20  years.  “It’s  hard  to 
quit.  This  town  looks  forward  to  it  every 
week.” 

F.D.  Miner,  president  of  Mentone, 
Indiana’s  Farmer’s  State  Bank,  has  been 
running  his  newspaper  advertising  cam¬ 
paign  for  250  consecutive  weeks  (that’s 
almost  5  years).  “We  run  it,”  he  says, 
“because  so  many  of  our  customers  look 
forward  to  reading  it.” 

What  Flint,  Mich.,  townspeople  look 
forward  to  is  a  weekly  newspaper 
advertising  sports  feature  called  “I  Bet 
You  Didn’t  Know.”  In  Mentone,  Ind., 
the  advertising  feature  is  a  compendium 
of  general  knowledge  called  “Interesting 
Facts.”  The  ads  are  set  up  as  a  newspaper 
column  with  or  without  the  advertiser’s 
picture,  and  a  byline  that  reads  “Brought 
to  you  by  .  .  .” 

Those  two  columns  and  other  news¬ 
paper  features  are  creations  of  and  syndi¬ 
cated  by  Century  Features,  Inc. — a  Htts- 
buiigh-based  firm  that  has  been  in  the  busi¬ 
ness  for  over  23  years  and  has  been 
represented  in  over  900  papers  at  one 
time  or  another.  With  one  of  the  largest 
collection  of  facts — both  general  knowl¬ 
edge  and  sports — in  the  country.  Century 
Features  produces  besides  “I  Bet  You 
Didn’t  Know,”  a  compendium  of  sports 
facts,  and  “Interesting  Facts,”  a  collec¬ 
tion  of  general  sports  facts,  “Calling  All 
Homemakers”  for  furniture  and 
decorating  stores,  “A  Thought  for 
Today,”  philosphica|  quotes,  and  radio 
and  “TV  Teasers”  that  often  end  up  on 
scoreboards  in  major  sports  stadiums 
around  the  country. 

Owen  Toale,  retail  advertising  mana¬ 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 
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ger  of  the  Erie  (Pa.)  Morning  News,  Daily 
Times  and  Sunday  News  said  he  sold  “I 
Bet  You  Didn’t  Know”  to  Lou  Porreco, 
an  automobile  dealer,  five  years  ago  on  a 
fluke  and  it’s  been  running  every  week 
since.  In  the  last  three  years,  Porreco  has 
run  it  three  times  a  week,  Monday, 
Thursday  evening  and  Friday  morning. 

“He  was  a  great  sports  fan,”  Toale 
explained,  “and  sponsored  a  basketball 
tournament  at  Christmas  time.  Our  sales¬ 
men  were  pitching  him  like  crazy  when 
Lou  said,  ‘I’d  really  be  interested  in 
something  like  this,’  and  pulled  out  a  Cen¬ 
tury  Features  direct  mail  piece  that  was  at 
least  five  years  old.  When  I  got  back  to 
the  office,  I  called  CFI,  got  the  new 
quotes  and  the  rest  is  history. 

“Lou  buys  the  space  but  the  important 
thing  to  remember  is  that  the  copy  we 
receive  from  CFI  is  excellent  and  that’s 
what  sustains  the  program.”  It’s  an  image 
builder  for  Porreco,  Toale  feels.  It’s 
anchored  in  the  same  place  on  the  sports 
page  three  times  a  week.  It’s  institutional 


CBS  has  lined  up  13  advertising  agen¬ 
cies  to  participate  in  its  videotex  trial 
involving  200  households  in  Ridgewood, 
New  Jersey,  this  fail. 

The  system,  called  Venture  One,  is  a 
joint  venture  with  AT&T  which  is 
responsible  for  the  computer  facilities, 
frame  creation  terminals  and  home  ter¬ 
minals.  CBS  is  responsible  for  Venture 
One’s  information  content. 

The  ad  agencies,  which  together  have 
over  80  national  advertisers  as  clients, 
will  be  testing  the  advertising  applica¬ 
tions  of  videotex  and  how  consumers  use 


CBS  and  NBC  broke  plans  to  begin 
offering  national  teletext  services  in  the 
near  future. 

CBS  said  it  plans  to  introduce  a  100 
page  teletext  magazine  offering  news, 
sports,  finance  and  other  information. 

Captioning  of  prime-time  programs  is 
also  planned  as  equipment  becomes 
available. 

CBS  hopes  to  begin  its  service  as  early 
as  this  fall.  The  start-up  date  will  depend 
on  “satisfactory  completion”  of  the  tele¬ 
text  inquiry  pending  before  the  Federal 
Communications  Commission. 

CBS  will  give  more  details  of  its 
magazine  in  advance  of  start-up. 

NBC  said  it  will  begin  a  high  resolution 


advertising  at  its  best.  “This  is  an  image 
campaign  and  it  fits  in  with  him  because 
he  is  a  sports  nut.  This  column  lends  a  lot 
of  credibility  to  the  man.” 

Toale  emphasizes,  “We  wouldn’t  be 
buying  this  feature  for  Porreco  unless  he 
was:  a)  interested  in  it;  and  b)  the  quality 
of  the  service  wasn’t  as  good  as  it  is. 
We’ve  had  peddlers  come  in  here  and  try 
to  convince  us  that  the  series  they’re  sell¬ 
ing  will  help  our  advertisers,  and  they 
want  to  broker  the  space.  We  don’t  do 
that.  Our  salespeople  call  on  accounts 
directly.” 

On  advice  for  other  advertising  mana¬ 
gers,  Toale  says,  “If  I  had  an  account 
whom  I  thought  might  be  interested  in 
this  ego  thing  and  pure  image  advertising, 
I  would  look  around  the  country  for 
something  that  had  some  quality  to  it,  that 
was  worthwhile  and  people  would  read  it 
whether  they  were  in  the  market  to  buy 
the  product  or  not.” 

Howard  Ramsey,  vicepresident  of 
Owensboro  National  Bank  in  Kentucky 
says  of  “Interesting  Facts”:  “We’re  a 
$200  million  bank  with  a  $130,000  total 
advertising  budget  and  for  $42  a  week 
(including  newspaper  space),  we  get  a 
readership  interest  way  out  of  proportion 
to  the  cost.” 


the  service . 

Participating  agencies  include 
BBD&O;  Benton  &  Bowles;  Leo 
Burnett;  Campbell-Ewald;  Compton; 
Doyle  Dane  Bembach;  Foote,  Cone  & 
Belding;  McCann-Erickson;  Ogilvy  & 
Mather;  Richardson,  Myers  &  Donofrio; 
Tatham-Laird  &  Kuiiner;  J.  Walter 
Thompson;  and  Young  &  Rubicam. 

Hackensack  Record  will  be  providing 
local  news  and  information  to  the  Ven¬ 
ture  One  trial.  CBS  will  pay  the  cost  of 
interfacing  its  computers  with  the  Rec¬ 
ord’s  database. 


teletext  service  in  early  1983. 

NBC’s  teletext  service  will  be  broad¬ 
cast  by  its  five  owned  tv  stations — 
WNBC  in  New  York,  KNBC  in  Los 
Angeles,  WMAQ  in  Chicago,  WRC  in 
Washington,  and  WKYC  in  Cleveland — 
and  by  any  NBC  affiliates  which  wish  to 
participate. 

NBC  is  currently  testing  a  teletext 
service  over  KNBC  called  TEMPO 
which  offers,  on  a  24-hour  basis,  regular¬ 
ly  updated  news,  weather,  sports,  traffic, 
business,  and  entertainment  reports.  It 
also  provides  daily  features  on  fashion, 
health,  personal  finance,  beauty,  home¬ 
maker  related  topics,  and  theater,  movie, 
restaurant,  and  music  reviews. 


Ad  agencies  join  CBS  videotex  trial 


NBC,  CBS  planning  national  teletext 
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Shop  talk 

(Continued  from  page  40) 


mendations  for  a  communist-style  regis¬ 
ter  of  journalists  and  the  rest.  Not  only 
are  numbers  of  English-speaking  editors 
and  journalists  ready  to  quit  their  careers 
rather  than  comply,  but  pro-government 
newspapermen  are  also  deteminedly  up 
in  arms. 

A  second  reason  for  the  dilution  of  the 
Steyn  Commisson  threat  is  the  united 
opposition  at  last  coming  from  the  News¬ 
paper  Press  Union.  The  NPU,  which 
incidentally  celebrates  its  centenary  this 
year,  is  an  association  of  newspaper  pro¬ 
prietors  representing  in  about  equal 
numbers,  the  pro-government  as  well  as 
the  opposition  press.  Twenty  years  ago 
the  NPU  set  up  its  own  Press  Council  to 
avoid  direct  government  intervention, 
and — more  for  the  sake  of  survival  and 
public  support  than  the  need  for  further 
discipline — it  has  twice  amended  its  own 
council’s  procedures. 

But,  in  my  opinion,  it  can  go  no  further 
without  surrendering  press  independence 
and  without  indulging  in  formal  self¬ 
censorship.  Thus  the  NPU  has  made  it 
clear  to  the  government  that  it  cannot  and 
will  not  retreat  further.  I  hope  and  have 
some  reason  to  believe  that  the  NPU, 
including  all  the  government-supporting 
members,  will  stand  fast.  It  is  prepared  to 
amend  its  press  council  only  in  order  to 
restore  a  greater  measure  of  democracy. 
Its  proposals  are  confidential  at  this  stage 
and  I  regret  I  am  unable,  therefore,  to 
discuss  them  here. 

The  authorities  appear  to  have  largely 
given  up  ideas  for  a  register  of  journalists, 
and/or  induced  self-censorship.  Instead 
an  old  and  tested  formula  is  being 
used  .  .  .  and  erosion  of  press  freedom 
in  South  Africa  is  continuing  faster  than 
ever  before. 

The  threat  of  real  censorship  has  never 
been  stronger  than  at  a  moment  when  the 
Steyn  Commisson  Report  seems  to  be 
shelved. 

The  formula  is  to  introduce  piecemeal 
legislation  in  the  guise  of  measures 
needed  for  public  safety  or  state  security. 
The  bills  at  this  moment  before  parlia¬ 
ment  forbid  publication  of  news  in 
“sensitive”  areas. 

The  Police  Act,  for  instance,  states  that 
no  one  may  publish  false  information 
about  the  police.  If  you  protest  it  means 
you  want  to  publish  false  information 
instead  of  facts.  If  you  have  facts,  how 
can  they  be  properly  checked  without 
asking  the  police.  If  you  make  a  single 
error,  you  are  not  only  personally 
threatened  with  fines  and  jail,  you 
inevitably  face  a  major  court  case  and 
possible  damage  to  your  newspaper’s 
credibility.  As  I  speak,  three  editors  I 
know  of  are  being  investigated  for 
charges  under  the  Police  Act.  I  am  one  of 
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them,  and  yet  another  irony  is  that  my 
case  involves,  not  a  factual  news  report, 
but  one  of  a  succession  of  editorials 
criticising  the  police  for  detaining  people 
without  trial;  in  this  instance  for  holding 
the  former  MWASA  President,  Zwelakhe 
Sisulu,  without  trial  for  8  months. 

Another  ominous  trend  is  that  the 
police  are  hedging  at  confirming  or 
denying  the  lists  of  names,  painfully 
gathered  from  diverse  sources,  of  people 
suspected  of  disappearing  into  dentention 
without  trial.  Newspapers  publish  lists  at 
their  own  risk. 

There  is  the  Protection  of  Information 
Bill  which  is  designed  to  replace  the  cur¬ 
rent  South  African  version  of  what  I  re¬ 
gard  as  a  notorious  piece  British  legisla¬ 
tion:  the  Officials  Secrets  Act. 

Even  the  parliamentary  opposition  was 
persuaded  this  new  bill  was  not  sinister. 
But  when  we  finally  saw  the  clauses  now 
being  debated  in  Parliament,  the 
opposition  press  “blew  the  whistle.” 

One  clause  states,  “Any  person 
who  .  .  .  publishes  .  .  .  any  mat¬ 
ter  ..  .  which  may  be  prejudicial  to  the 
security  ...  of  the  State  shall  be  guilty 
of  an  offence.”  The  penalty  is  R10,000 
fine,  10  years  in  prison  or  both.  The  onus 
is  on  the  editor  to  prove  that  any  facts  he 
publishes  could  not  be  construed  as 
prejudicial  to  state  interests. 

The  government  says  we  read  too 
much  into  this  wording;  it  says  it  has  no 
intention  of  preventing  press  reporting  or 
of  using  the  powers  as  we  interpret  them. 
The  debate  continues. 

So  does  the  business  of  trying  to  pre¬ 
vent  the  erosion  of  newspaper  standards 
as  well  as  the  erosion  of  freedom  of 
information.  The  growing  network  of 
legislation  still  fails  to  impose  effective 
censorship,  provided  reporters  work  con¬ 
stantly  at  digging  out  information  and  edi¬ 
tors  constantly  seek  legal  loopholes  for 
publishing.  It  is  a  tiring  business  and  there 
is  no  yardstick  of  how  much  legitimate 
news  is  being  missed. 

Some  of  us  have  a  policy — my  own 
paper  has  a  published  code — stating  that 
no  reporter  should  censor  any  material  in 
terms  of  any  law  but  should  leave  his 
editors  to  decide.  Also  that,  if  we  do  have 
to  censor,  we  shall  always  publish  the  fact 
with  a  label  stating  that  “this  report  has 
been  restricted  in  terms  of  such-and-such 
and  act.” 

Again  things  are  not  what  they  seem. 
Despite  such  a  policy;  despite  all  the 
laws;  the  “censor”  label  has  been  jus¬ 
tified  only  about  half  a  dozen  times  this 
year  and  on  insignificant  news  items. 

With  the  exception  of  police  calls  and 
military  operations  on  the  far  away 
Angolan  border,  there  is  an  apparent 
atmosphere  of  tolerance  of  freedom  of 
information — or  at  least  of  free 
expression  short  of  incitement  to  revolu¬ 
tion.  But  is  it  real? 

The  fact  is  one  cannot  hope  to  detect 
and  record  every  instance  of  censorship 


or  management  of  the  news.  ’  'e  are  often 
remiss.  But  in  any  case,  how  can  you 
determine  whether  a  banned  person  has 
been  censored  on  a  specific  issue  when  he 
cannot  volunteer  a  statement? 

Overall,  we  do  have  some  worries,  but 
perhaps  the  most  nagging  is  that  we  are 
not  doing  our  jobs  properly. 


Ad  censors 

(Continued  from  page  25) 


board.  While  some  censorship  of  adver¬ 
tisements  by  newspapers  and  magazines 
was  common  by  1929,  screening  as 
systematic  as  that  established  by  Pulitzer 
was  exceptional,  if  not  unique.” 

Pulitzer  soon  learned  that  many 
advertisers  and  their  agencies  were  fear¬ 
ful  of  the  censorship  policy  and  the  dan¬ 
ger  of  its  widespread  adoption  by  other 
publications.  Dr.  Pfaff  notes. 

Some  federal  legislation  regulating 
advertising  was  enacted  during  the  late 
1930’s,  he  adds,  but  it  was  far  weaker 
than  the  Post-Dispatch’s  policies. 

“Today,  government  regulations  have 
largely  caught  up  with  what  the  Post- 
Dispatch’s  policies. 

“Today,  government  regulations  have 
largely  caught  up  with  what  the  Post- 
Dispatch  began  doing  more  than  SO  years 
ago  in  the  medical  and  health  care  fields,” 
Dr.  Pfaff  says. 

It’s  care  for  advertising  credibility  has 
contributed  to  its  good  name  and  longev¬ 
ity,”  he  adds.  “By  mere  example,  the 
paper’s  policy  has  had  an  effect  on 
advertising  standards.  Most  important, 
the  policy  protected  those  Post-Dispatch 
readers  who,  as  Pulitzer  said,  were  ‘least 
able  to  protect  themselves — ^the  ignorant, 
weak  and  helpless’.” 

Corrections 

Editor  &  Publisher  reported 
incorrectly  June  26  that  the  National 
News  Council  found  warranted  a  com¬ 
plaint  that  ABC  News  “20/20”  used 
deception  to  obtain  an  interview  with  a 
Polish  Fulbright  scholar  at  Stanford  Uni¬ 
versity.  Actually  the  Council  voted  5-3 
not  to  make  a  finding  on  that  element  of  a 
four-part  complaint  against  “20/20.”  The 
majority  said  there  was  no  objective  evi¬ 
dence  on  which  to  decide  what  “20/20” 
had  told  the  scholar  would  be  the  subject 
of  the  interview. 

The  Council  did  find  warranted,  con¬ 
trary  to  the  E&P  report,  another  part  of 
the  complaint,  that  the  program  unfairly 
left  the  impression  that  the  Polish  scholar 
might  be  a  spy. 

*  *  * 

Ralph  Roth  was  given  the  wrong  title  in 
the  report  on  page  34  of  the  June  26  edi¬ 
tion  of  E&P.  Roth  is  vicepresident/ 
production  for  Knight-Ridder  Newspap¬ 
ers  based  in  Miami,  Fla. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NE\MSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

GENERAL 

MONEY 

NEWLY  FORMED  SHOPPER 

Weekly,  IV^  Million  free  circulation,  central 
Florida  shopper  looking  for  investors. 
$21,600,000  annual  potential.  25-30% 
"NET  PROFIT".  Box  4439,  Editor  &  Publisher. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  hunrar.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

"MORE  FOR  YOUR  M0NEY"-A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
131h,  Temple  TX  76501. 

NEWSPAPER  APPRAISERS 

"MONEY  TALKS" — California  registered  col¬ 
umn. ..banking,  savings,  etc— easy  to 
understand  terms.  Dean  Wingham,  PO  Box 
1872,  Palm  Desert  CA  92261. 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 

HOLLYW(X}D  SELLS.  Give  your  readers  the 
inside  story  on  stars  they're  watching  in  record 
numbers  this  summer  on  television,  and  in 
movies.  Cash  in  on  television,  don't  fight  it.  Our 
weekly  package  is  proven  in  over  a  hundred 
major  markets.  Have  a  staff  man  in  Hollywood 
for  a  fraction  of  what  he  costs  sitting  in  your 
newsroom.  INTERNATIONAL  FEATURES  INC, 
6254  Seadrift  Cove,  Malibu  CA  90265;  (213) 
457-2996, 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Court.  Middletown 

NY  10940;  (914)  692-4572. 

VALUATIONS  PERFORMED  for  estate,  tax, 
merger,  sale  and  other  purposes.  Hempstead  & 
Co,  21  E  Euclid  Av.  Haddonfield  NJ  08033; 
(609)  795-6026. 

NEWSPAPER  BROKERS 

OVER  KXJ  FEATURES:  Cartoons,  puzzles, 
humor,  info,  kids:  some  daily.  Big  catalog  $3 
refundable  with  order.  DBI,  17700  Western 
69e.  Gardena  CA  90248. 

MOVIE  REVIEWS,  intenriews  with  photos  of 
celebraties  and  national  political  figures. 
International  Photo  News,  Box  2405,  West 
Palm  Beach  FL  33402;  (305)  793-3424. 

Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 

James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

ROBIN  HOOD  DIDN'T  LIKE  THE  "KING" 
SYMM's  Syndicated  Features:  The  choice  of 
regular  folks.  Romance  Books  in  Review;  The 
Futurists;  Sunrey  America;  Fireside  Mystery 
Serials;  Th  CriticAV;  The  Critic/Movies;  MORE! 
SYMM's  Communications,  3744  Charle¬ 
magne,  Long  Beach  CA  90808;  (213)  420- 
9M1. 

REAL  ESTATE 

HOUSE  CALLS-Miami  Herald,  Dallas  News, 
Buffalo,  Rochester,  Des  Moines,  etc.  800-word 
column,  7th  year.  National  award:  "concise, 
entertaining,  wealth  of  real  estate  knowledge, 
solid  writing  skills."  E  Lank,  240  Hemingway, 
Rochester  NY  14620;  (716)  271-6230. 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country,  before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  dartime;  (813)  446-0871 
nights:  or  write  Box  3364,  Cleanwater  Beach  FL 
33515.  No  obligation,  of  course. 

"TODAYS  JACKPOT."  Generate  REAL  reader 
excitement  with  this  3  times  a  week  column! 
Details:  Cartoonmix,  Box  1(^,  Village  Station, 
New  York  NY  10014. 

REVIEW  i  OPINION 

FROM  THE  PAGES  of  WORLDVIEW  magazine, 
essays,  reports,  book  reviews,  articles  on  high 
level  subjects  by  authors  of  note.  Book  reviews, 
too.  From  Feature  Associates,  3334  Kerner 
Blvd,  San  Rafael  CA  94901. 

Brokers  You  Can  Trust 

Nationwide  Senrice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 

Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

WE  HAVE  IT.  Anything  from  comic  strips,  puz¬ 
zles.  stories  or  whatever.  Dickson-Bennett, 
1324  N  3rd.  St  Joseph  MO  64501. 

Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 

WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO.  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

THE  INDUSTRY’S 

MEETING  PLACE... 

When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  752-7053 

ED  0  MEYER,  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E,  300  W 
Franklin  St,  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 

PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 

ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

WE  KNOW  TEXAS,  sell  only  Texas  newspapers. 
Bill  Berger,  Associated  Texas  Newspapers,  Inc, 
1801  Exposition  Blvd,  Austin  TX  78703;  (512 
476-3950, 

NEWSPAPER  BRDKERS 
KNDW  THAT 

E&P  CLASSIFIEDS 

GET  THEM 

THE  BUSINESS! 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212,  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers-Our  only  business 


NEWSPAPER  CONSULTANTS 


JAMES  M  ADKINS,  Sr,  44  years  in  newspaper- 
all  consultant  senrices  and  special  advertising 
and  advertising  promotions.  (303)  841-408^ 
8102  Windwood  Way,  Parker  CO  80134. 


34  YEARS  successfully  supervising 
departments,  newspapers,  groups  of  newspap¬ 
ers,  substantiate  our  ability  and  knowledge. 
Write  or  call  ROBERT  J.  ROSSI 
Management  (kmsultant  for  Newspapers 
227B  RRl,  Brookneal  VA  (804)  376-3021 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  New  Jersey  weekly 
established  1955  and  continuously  success¬ 
ful.  Annual  gross,  $220,(X)0.  Excellent  market 
area  with  potential  for  growth.  Copugraphic. 
Reply  to  Box  4491,  Editor  &  Publisher. 


CALIFORNIA  RESORT  WEEKLY.  National  tour¬ 
ist  area  increases  potential.  Attractive  terms. 
Box  4447,  Editor  &  Publisher. 


ESTABLISHED  shopper  located  on  growing 
central  California  coast.  1982  gross  in  excess 
of  $750,000.  Many  major  accounts.  Tab  size. 
Own  typesetting  equipment,  no  press. 
Excellent  growth  record  and  potential.  Over 
40,000  circulation,  carrier  delivered.  Write 
Box  4488,  Editor  &  Publisher. 


GROWING  weekly  newspaper,  recreation  guide 
and  print  shop  in  beautiful  Mendocino  County, 
California.  Gross  increased  by  25%  last  year. 
$97,000.  Box  4483,  Editor  &  Publisher. 


NOME-BASED  weekly  newspaper  and  print 
shop,  $100,000  annual  gross.  Circulation 
19()0,  price  $40,000.  Interested  parties 
should  write  to  Golden  Dust  Publications,  Inc, 
Attn  Rich  Rusk,  Box  968,  Nome  AK  99762. 


A  REQUEST 
TO  ALL 
ADVERTISERS: 


To  help  us  expedite  your  ques¬ 
tions,  claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


lOWA-A  PLACE 
TO  GROW... 

With  one  of  the  finest  weekly  packages  in  the 
state.  Includes  county  seat  paper  and  NDC 
shopper  and  two  smaller  weeklies.  Complete 
plant.  Prosperous  city  with  bright  future. 
$650,000  with  $175,000  down. 

Illinois  county  seat  w^ly.  5500  circulation, 
and  companion  shopper.  Doing  $460,000 
annually  with  fine  net. 

Outstanding  Indiana  weekly.  Will  service  debt 
and  provide  good  income  out  of  net. 

Illinois  weekly  doing  $127,000  annually.  Can 
be  bought  for  $115,000. 

Illinois  chain  of  small  papers  with  complete 
plant  including  3-unit  press. 

Financing  available  on  all  after  down  payment. 
Call  (309)  932-2270  or  (309)  879-2412. 
ROY  HOLDING  &  ASSOCS 
PO  Box  212 
Galva  IL  61434 


INDUSTRY 

SERVICES 


aRCULATION  SERVICES 


DICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  indu^! 
Call  me  at  (201)  772-7002  for  action! 


WHEN  CIRCULATION  FALLS  as  it  sometimes 
will  and  the  road  to  recovery  seems  all  up  hill  - 
when  the  advertisers  baulk  at  the  pending  crisis 
don’t  panic!  Call  Donnelly  Enterprises.  Circula¬ 
tion  Consultants  specializing  in  telephone  and 
crew  mrketing  operations. 

(215)  586-3954 


OFFICE  BUILDING  in  growing  area  of  southw¬ 
est  Florida,  approximately  6  years  old.  7800 
square  feet,  with  $800  a  month  income  from 
half  of  building  in  rentals,  other  half  has  fully 
equipped  print  shw  and  award  winning  weekly 
newspaper  with  8500  circulation.  Real  estate 
alone  appraised  at  $250,000.  Real  estate, 
print  shop,  newspaper  plus  all  layout.  Wpesett- 
ing  and  photographic  equipment.  $350,000. 
with  assumable  mortgage  available.  For 
appointment  with  owner  write  Box  4443. Editor 
It  Publisher. 


ATTENTION  CIRCULATORS  OR  PUBLISHERS 
No  newspaper  is  too  large  or  too  small  for  our 
organization  to  give  your  circulation  figures  a 
boost.  Telephone  marketing  experts.  Use  the 
BEST  and  it  will  cost  you  LESS.  Write  or  call 
Campbell  and  Associates.  3864  Center  Rd.  # 
IOC.  Brunswick  OH  44212;  (216)  225-7440. 


Owners  Say  SELL! 


1.  New  Jersey  resort  area  weekly. 

2.  Southwn  Jewish  weekly  serving  Southeast. 


DRAW  YOUR  OWN 
CONCLUSIONS 
About  the  most  effective 
medium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you’ll  get  the  picture! 
(212)  752-7050 


3.  Historic  Maryland  county  seat  weekly. 

4.  West  Virginia  coalfield  weekly  serving  2 
counties. 


MARKETING  t 
READERSHIP  RESEARCH 


Full  information  to  established  competent  buy- 

ers.  Edwin  0  M^r.  Broker.  Suite  101-E.  300  WE  RE  IMPROVING  AD  REVENUE 
W  Franklin  St.  ifichmond  VA  23220.  THROUGH  MARKET  RESEARCH 


RETIRING — Get  your  bite  of  the  Big  Apple. 
Successful  weekly.  Established  1954. 
"Oining-Entertainment-Travel."  High  income 
reader^ip.  Great  opportunity.  “It's  one  of  a 
kind."  Box  4493.  Editor  &  F>ublisher. 


SMALL.  PROFITABLE  northern  California 
‘mom  and  pop'  weekly  in  mountain  hide-a-way. 
$77,000.  terms.  Broker.  (707)  983-6853. 


THREE  WEEKLIES  in  Zone  3;  “grass  roots" 
communities.  Over  150  years  of  publication; 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


THREE  WEEKLIES  for  the  price  of  one. 
$100,000  down  with  owner  financing  the  re¬ 
mainder.  Minutes  from  Florida  beaches.  Call 
Jim  Hall  at  (205)  5^-7 198  or  Wayne  Chancey 
at  (205)  693-2619.  Wayne  Chancey  (kmsul- 
tants.  PO  Box  86.  Headland  AL  36345. 


The  first  goal  of  a  market  research  company 
must  be  to  provide  its  clients  with  accurate 
readership  research.  At  Consumer  Data  we 
believe  the  role  of  a  newspaper  research  firm 
does  not  end  there. 

We  have  created  for  each  of  our  clients  a  unique 
competitive  edge  that  has  resulted  in  impro\^ 
ad  linage  from  their  advertising  base. 

Our  aim  is  to  become  a  part  of  your  manage¬ 
ment  team.  From  our  presentations  to  top  man¬ 
agement.  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable 
research  can  be.  Call  our  Director  of  Newspaper 
Research.  Jack  Brodbeck.  at  (305)  655-()926. 
or  write  for  our  brochure. 


CONSUMER  DATA 


WEEKLY  in  Rocky  Mountain  area.  Recent  high 

frowth  in  both  business  and  locale.  Owr 
200.000  gross.  Challenging  role  in  colorful, 
dynamic  community.  Good  investment,  living, 
even  better  life.  Box  43%.  Editor  &  Publisher. 


COMEAU  BUILDING 
319  Clematis  Street 
West  Palm  Beach  FL  33401 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 


MARKETING  SERVICES 


BUY  THE  BEST  CIRCULATION  TEAM 


have  at  least  4500  paid  circulation,  our  widely-  in  the  industry  for  your  telephone  marketing 
respected  group  of  community  newspapers  Don  White/Bob  Giambelluca.  (716)  688-416< 


would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 


NEWSPAPER  SERVICES 


newspaper.  No  paper  too  large  for  us  to  consid-  _ _  _  .  _  .  _ 

er.  Please  send  inmmation  to  Box  3 1752.  Edi-  “HOW  TO  SELL  REAL  ESTATE  IN  TODAY'S 


tor  &  Publisher.  All  replies  kept  strictly  con-  MARKET  WITH  RESULT-GETTING  CLASSI- 
fidential.  FIED"  is  the  title  of  a  new  book  by  America's 

foremost  authority  on  real  estate  advertising. 

Di  iBi  mATinuc  14/4  AJTcn  8ood 

PUBLICATIONS  WANTED  real  estate  copy,  and  is  a  great  tool  to  get  into 
the  hands  of  your  real  estate  advertisers.  It’s 
WIDELY-RESPECTED  publisher  is  interested  only  $5.95  per  copy,  with  quantity  discounts 


PUBLICATIONS  WANTED 


in  acquiring  profitable  non-newspaper  publica-  available.  To  place  your  order,  or  for  more 


tions  (newspaper  format)  with  gross  or  potential  information,  call  or  write:  CLASSIFIED 
in  excess  ot$500.000.  Flexible  arrangements  '  INTERNATIONAL.  321 1  N  74th  Av,  Hollywood 
to  meet  your  needs  including  you  remaining  I  FL  33024;  (305)  981-1240. 


with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


SEND  THE  KIDS  TO  DISNEYWORLD 


“101  RESULT  GETTING  CLASSIFIED  CAM¬ 
PAIGNS"  will  help  to  make  sales  from  your 
Classified  department  easier  by  providing  you 
with  the  research,  sales  letters  and  original 
copy  for  101  categories  of  business,  merchan¬ 
dise  and  services.  All  your  salespeople  have  to 
do  is  make  a  prospect  list  for  each  category  and 


And  spend  the  afternoon  in  my  workshop.  I  will  start  selling  from  the  book  right  away.  At 
show  you  new  wa»  to  make  more  money.  Estil  $49.95,  (less  than  $0.50  a  campaign),  you're 
Cradick,  950  Parkwood  Dr,  Dunedin  FL  sure  to  increase  sales.  Send  your  order  now  to 


33528,  adjacent  to  Clearwater;  (813)  733-  CLASSIFIED  INTERNATIONA 


1678.  I  Av.  Hollywood  FL  33024. 
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CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

1  week  — $4.50  per  litre. 

2  weeks — $4.00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue 

4  weeks — $2.80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
B.  t  week  — $3.00  per  line. 

B,  per  issue  2  weeks — $2.50  per  lirte.  per  issue. 

B.  per  issue.  3  weeks— $2.25  per  line,  per  issue. 

B.  per  issue.  4  weeks — $2.00  per  litre,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additiorral  litre  in  copy.  count  as  an  additional  litre  in  copy. 


Count  approximately  39  characters  and/or  spaces  per  line. 
3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 
Features  AvaHable  and  Announcement  ads. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch;  2  times-$75  per  column  inch;  3  times-$70 
prer  column  inch;  4  times-$65  per  column  inch. 


Contract  rate*  available  on  request. 


DEAOLINEiEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 


Box  number  responses  are  mailed  each  day  as  they  are  received. 


EdHwr  A  PaUisiMr 

575  Lexington  Av.  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classificatior 


Assign  a  box  number  and  mail  responses  daily. 


-Till  Forbidder 


Please  indicate  exact  classification  in  which  ad  is  to  appear. 


Man  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York.  NY  10022. 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


CAMERA  A  DARKROOM 


BERKEY  DIFFUSION  HEAD  Graphic  Master. 
Model  4901-84.  Purchased  new  September 
1978.  $19,800  FOB  Bloomsburg  PA.  Contact 
Charles  Trettel,  Press  Enterprise  Inc.  3185 
Lackawanna,  Bloomsburg  PA  17815^  (717) 
784-2121. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)372-0372 

Box  1067,  Redondo  Beach  CA  90278 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


COMPUTER  SOFTWARE 


BILLING  SOFTWARE 

Prints  journals,  bills,  aging  and  sales  analysis. 
Calculates  rates  and  month-end  discounts. 
Many  months  of  previous  detail  of  activity  on¬ 
line.  Designed  by  a  publisher  for  use  in  his 
office  by  totally  non<omputer  personnel.  Runs 
on  Radio  Shack  Model  II  or  16  -  hard  disk 
version  will  hold  "years"  of  detail.  Software  can 
be  leased  for  under  $150  per  month.  Call  or 
write  for  sample  reports  Publisher.  Control 
Systems.  Steve  Kuckuk,  PO  Box  476,  Snawano 
Wl  54166;  (715)  526-6188 


IF  YOU'VE  WANTED  to  get  into  computerized 
bookkeeping,  here's  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
program  designed  for  weekly  newspaper  or 
shopper  operations  which  runs  on  Radio  Shack 
Model  II  microcomputer.  It  has  nine  posting 
categories,  including:  display,  c'assified  dis¬ 
play,  regular  classified,  legal,  job  printing,  web 
printing,  other  and  receipts  The  program  is  ! 
very  "user  friendly"  You  don't  need  a  degree  in 
computer  science  to  operate  it.  It  calculates 
service  charges  and  prepares  itemized  state¬ 
ments  for  end  of  month  billing,  including 
individual  statements  needed  for  coop 
reimbursement.  The  program  generates  over 
35  information-packed  reports,  and  overall,  is 
an  extremely  valuable  business  tool.  For  a  bro- 
cure  describing  the  program  in  detail,  write: 
The  Chiefland  Citizen,  Drawer  980,  Chiefland 
FL  32626,  or  call  Walter  H  Wilson  at  (904) 
493-4796. 


COMPUTERS 


ACCOUNTING  EQUIPMENT 
We  offer  for  sale  3  Philips  P358  magnetic  led¬ 
ger  card  accounting  computers  and  accessor¬ 
ies.  These  3  systems  handled  for  7  years  all 
advertising,  commercial  printing  and  circula¬ 
tion  receivables  for  a  31,000  circulation  news¬ 
paper.  plus  payroll,  account  payable  and  gener¬ 
al  ledger  for  a  4-newspaper  chain.  Complete 
maintenance  is  available.  Computerize  your 
business  functions  for  less  than  $  10,000.  Mar¬ 
tin  Langeveld,  The  Beskshire  Eagle.  33  Eagle 
St,  Pittsfield  MA  01201;  (413)  447-7311. 


COMPUTERS 


COMPUGRAPHIC  Unified  Terminal  System 
(UTS)  with  five  (5)  terminals.  Includes  line 
printer  interface  with  hardware,  dual  controller 
interface  (DUTS)  with  hardware,  capable  of 
handling  two  newswire  services  low  or  high 
speed,  ^pe^tter  interface,  all  cables  for  ter¬ 
minals  and  line  printer  hookup.  In  good  condi¬ 
tion  and  under  warranty  extension  agreement. 
Available  separately,  spare  kit  for  2214 
Videosetter.  Call  Lou  Murray  or  Mr.  Morin  (703) 
433-2702. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A's 
NORTHEAST  ST(5rAGE  &  INDUSTRIES 
(213)  257-7557 


FACTORY  REBUILT  INSERTER 
Kansa  DG  Model  320,  used  four  months,  two 
into  one  with  quarter  fold  attachment,  card 
inserter,  and  spare  parts.  For  sale  or  will  trade 
for  Goss  Community  oil  bath  unit.  Phone  Don 
Catherman,  (512)  237-3546. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Model 
227E-277  Mueller,  two  into  one  inserter.  Six 
years  old.  good  condition.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214)  357-0196. 


MUELLER  Model  259  high  speed  counter¬ 
stacker,  new  1979. 

Ferag  conveying  systems,  2  forwarding  sta¬ 
tions.  2  delivery  stations,  like  new.  We  will 
sell  part  or  all. 

(XHint-O-Veyors  Model  106,  right  angle  turn 
available. 

Signode  strapping  machines,  Bunn  Tying  ma¬ 
chines. 

IPEC 

97  Marquardt  Dr,  Wheeling  IL  60090 

(312)  459-9700  %lex  20-6766 


ONE  HYTROL  omnitlex  wire  mesh  belt  con¬ 
veyor.  10'  long  infeed  tangent  ending  in  90 
degree  curve.  Belt  18"  wide.  hp  motor  208 
volt  3  phase.  Conveyor  speed  75  FPM.  Con¬ 
veyor  is  still  in  ori^nal  shipping  case,  never 
used.  $3800.  Firm  FOB  my  dock.  DougCifers, 
(415)  757-2525. 


SHERIDAN  24P  INSERTER— Model  1954,  4 
Double  Gripper  Horizontal  Hoppers.  Buffalo 
Ckturier  Express,  Hermann  Karl,  (716)  855- 
6382. 


2-SHERIDAN  48P  inserters 
HH  hopper  heads,  MS  delivery  drive 
Contact  Jim  O'Dell 
THE  ORLANDO  SENTINEL 
(305)  420-5614 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


ACM  9000  with  direct  entry  keyboard,  6  film 
strips,  good  condition.  Contact  Jess  Hillman  or 
Javis  Basinger  at  the  Commercial  Dispatch 
KXrlumbus,  Mississippi)  (601)  328-2424. 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 

LINOTRON  202-CG86(X) 

(614)  846-7025 

CLOSING  SHOP.  ACM  9000  and  keyboard, 
$2800;  Harris  11(X)  editing  terminal,  $1000; 
Mohrdry  dryer  with  processor,  $700;  Kodak 
214  processor,  $40(5;  2961,  $500;  AKI  key- 
borads,  $51)0,  with  display,  $700;  spare  parts 
kit.  fonts,  etc  included.  (609)  235-7614. 

CG  TYPESETTERS.  Unisetter  LR,  $6500. 
Unisetter  HR,  $7500.  Unified  Ciomposer, 
$3500.  MDT  350,  $3250.  DEK,  $1950. 
Videosetter  2414,  $7000.  Unisetter  Strips, 
$100  and  up.  Bob  Weber,  (216)  729-2858. 

CG  EDITWRITERS.  7500  LR  or  HR  $8750. 
7770  LR,  $15,000.  7700  LR,  $11,500. 
2750,  $5000.  1750,  $2800.  Edit  Strips, 
$150  and  up.  Bob  Weber,  (216)  729-2858. 

EDIT  7900  HR  Universal  with  spare  parts  kit, 
$11,000;  Edit  2750,  $5350,  I'/S  years,  low 
usage.  Bob  Weber,  (216)  729-2858. 

TYPESETTING,  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber,  (216)  729-2858. 

TELERAM  P1800  portable  terminal  for  sale. 
Serial  #1650.  Good  condition.  Call  Jess  Hill¬ 
man,  (601)  328-2424. 

PRESSES 

GOSS  URBANITE  PRESS 

7  unit  Goss  Urbanite  press  with  two  folders, 
recently  reconditioned,  available  for 
immediate  delivery. 

Urbanite  units  available  which  can  be  offered 
stacked  or  floor  position,  complete  with  roll 
arms. 

Urbanite  folders  complete  with  upper  former 
and  drive. 

Offered  exclusively  by 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Or,  PO  Box  1 5999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 

GOSS  MARKI,  16  Goss  units  23  9/16  A  80  and 
82,  12  Mark  1  Goss  units  22  Vi  A  80.  8  half 
decks  A  80  and  82, 6  color  humps  A  80  and  82, 

4  2:1  folders  inverted  and  regular  23  9/16,  2 

2: 1  folders  regular  22  Vi,  6  Goss  auto-pasters, 

18  Kline  reel  stands,  2  balloon  former  assembl¬ 
ies,  4  double  width  portable  ink  fountains. 
Many  other  parts  available.  Please  call  Mr 
Headliner,  Printing  Press  Senrices  Inc,  E  34th 

St,  Cleveland  OH;  (216)  883-8724. 

UK  factory  phone  011-44-772-797050. 

GOSS  URBANITE  PRESSES 

AND  COMPONENTS 

6-14  units,  two  folders,  approximately  1972. 
Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 

IPE(;.  INC,  97  Marquardt  Drive,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 

GOSS  URBANITE  PRESS  COMPONENTS 

2 1>/4  CUT-OFF 

IPEC,  INC,  97  Marquardt  Dr,  Wheeling  IL 
60090,  (312)  459-9700,  Telex  20-6766. 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  173,b''x24*/S''  wide,  with  2  Roll  Stands, 
Folder,  Sheeter,  $34,500.  (415)  873-2640. 

6-UNIT  Daily  King  1,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 

FOR  SALE 

Factory  Closeout  i 

Brand  new  Sandmar  AP  30<X)  30" 
additive  plate  processors.  Fully 
automatic.  Full  guarantee.  Save 
$1000  while  they  last. 

Sandmar  Graphic  Arts  Products 
Toll-free  (800)  323-2875 

In  Illinois  (312)  674-5800 

Harris  V-15A,  add-on  units,  1977. 

Harris  V-15A,  8  units.  Upper  former.  1974. 
Cottrell  V-25,  Vi  and  Vi  folder  JF-1. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  Vi  folders. 

Goss  4,  6,  8-position  roll  stand. 

Goss  1500  series,  4  units,  1975. 

Goss  Community,  3  unit  press,  1978. 

Gregg  flying  imprinter  22  Vi",  45  Vi". 

Fincor  motor  and  controls. 

Harris  845,  22Vi.  8  units,  1973. 

Harris  845,  6  units,  22Vi". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 

Color  King  presses  and  units. 

Fairchild  Mor  King,  4  units,  1%9. 

Harris  V-25,  4  units,  1978. 

WILL  SELL  COMPLETE  PRESSES  OR  ANY 
COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


HOE  Lithomatic,  5  units 
HOE  Convertible,  8  units 
HOE  Colormatic,  8  units 
Contact  Gene  Bell 
THE  ORUNDO  SENTINEL 
(305)  420-5601 


MERGENTHALER  PACER  36"  web  offset 
press,  serial  #225,  with  2  units,  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 


MARTIN  FLYING  PASTERS  new  1979,  run- 
on  Urbanite,  will  sell  all  6  or  individual. 

WEB  SPECIALISTS,  3  web  angle  bar  nests-12 
page  tabs,  collect  per  web,  running  on  Ur¬ 
banite. 

IPEC,  INC,  97  Marquardt  Dr,  Wheeling  IL 

60090,  (312)  459-9700,  Telex  20-6766. 


NORTHEAST  INDUSTRIES  isoffering  36  units 
of  Hoe  Color  Convertible  and  6  folders  as  com¬ 
plete  presses  or  parts. 

(213)  257-7557 


1966  NEWSKING,  2  units  (stacked),  2  roll 
stands  (in-line),  Newsking  folder,  15hp  motor, 
plate  bender  and  portable  one  ton  hoist  and 
frame.  Recently  cleaned  and  painted- 
complete  printing^system.  Price  as  is  Orlando 
warehouse,  $32i500  or  best  offer.  InterWeb 
Systems,  Inc,  PO  Box  2725,  Winter  Park  FL 
32790;  (305)  629-4330,  Telex  56-7427. 


ONE  1968  NEWSKING  unit  in  real  good  condi¬ 
tion,  $15,000,  2  unit  Color  King  press,  com¬ 
plete  with  folder,  double  paralTel  and  cross 
perf,  1970  vintage,  $60,000.  Call  (519)  685- 
2840. 


5  UNIT  HARRIS  V-15C,  like  new,  installed 
October,  1979,  must  sell  immediately, 
save  $100,000. 

2  unit  Goss  Community,  recondition¬ 
ed,  grease  lub. 

Community  add-on  units,  reconditioned, 
grease  lub. 

4  unit  Nevrs  King,  reconditioned. 

9  unit  News  King,  KJ8,  Mfg  1976/69,  availa¬ 
ble  May,  1981 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INUND  NEWSPAPER  MACHINERY  CORP 
105fh  and  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 

(913)  492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  clamps 
8  units  of  Urbanite,  folder  and  balloon 
Press  #592 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES.  INC. 

(213)  257-7557 
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EQUIPMENT  &  SUPPLIES 
_ _ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


GOSS  SC,  7  units,  circumferential,  1978. 
SC  upper  former,  1975. 

Community,  4  units,  1981. 

Community  add-on  units,  1968-75. 
SutMjrban  1500,  4  units,  1975. 

Suburban  1500,  5  units,  1973. 

Urbanite,  10  units,  19^. 

Urbanite  add-on  units  and  folders. 

SU  folder,  half/quarter/double  parallel. 
Metro,  6  units,  mid-1970's. 

HARRIS  V15  A,  6  units,  1977, 

V15  A,  5  unite,  1973. 

V15  A  add-on  unite,  1969-77. 

V22,  5  unite,  remanufactured. 

V25,  7  unite,  1978. 

V25,  4  unite,  1978. 

V25  add-on  unite,  1971-78. 

Folders:  JF7,  JFl,  JF4,  JFIO,  JF25. 

845,  4  unite,  1975. 

845,  6  unite,  1971. 

HOE  Lithomatic  II,  9  unite,  5  Color  Humps. 

SOLNA  KING  Color  Kine,  5  unite,  1979. 
Newsking,  6  unite,  1970. 

BUTLER  AND  CARY  Auto-Splicers. 

GREG  SHEETERS,  imprinters,  etc. 


ONE  Corporation 

1820  Briarwood  Industrial  Ct,  NE 
Atlanta  GA  30329 

(404)  321-3992  Telex  700563 


GOSS  URBANITE.  FOLDER  with  Vt  fold.  2 
Cline  splicers,  2  roll  stands  (double  rolls  each). 
60  HP  motor  Fincor  drive,  2  pass  oven  with  chill 
rolls.  Press  can  be  seen  in  production,  excellent 
condition,  $195,000.  For  appointment  or 
information  call  Phil  Morse.  (2l3)  245-6446. 


7  UNIT  (^immunity,  2  folders,  1975 

5  unit  Harris  V22,  RBI  folder 
Vanguard  V-15,  4  and  5  unite 
2  unite  Community 

6  unit  Harris  V-15A,  1979 

Harris  845,  4  unite.  22V4",4  splicers 
If  you  plan  to  sell  equipment  contact: 


8  UNITS  OF  HOE  Colormatic  with  one  3:2  fol¬ 
der,  4  humps  and  reels.  We  are  offering  this 
press  on  a  turnkey  basis  any  place  in  the  United 
States  which  will  include  purchase  of  press, 
removal,  transportation,  re-erectnn  in  running 
order.  All  this  for  the  sum  of  $850,000. 

Northeast  Industries,  (213)  257-7557 


PRESS  CONVERSIONS 


CONVERSIONS 
INSTALLATIONS 
PRESS  REMOVAL 


Contact  Mr  Headliner,  Printing  Press  Services 
Inc.  E  34th  St,  Cleveland  (JH;  (216)  883- 
8724. 

UK  factory  phone  01 1-44-772-797050 


TOP  PERSONNEL  and  parte  for  web  width  re¬ 
ductions  where  time,  price  and  quality  are  of 
most  importance. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb(201)289-7^.  AMS.  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


GOSS  OR  HARRIS  4-UNIT  WEB  with  half¬ 
quarter  folder,  send  price  with  description  and 
history.  Box  4391,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


MULLER  227  INSERTER  in  good  operating 
condition.  Reply  to  Graphic  Management 
Associates,  Inc,  1 1  Main  St,  PO  Box  55,  South- 
boro  MA  01772;  (617)  481-8562. 


BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  unite 

BOX  200,  EDITOR  &  PUBLISHER. 


HELP  WANTED 


ACADEMIC 


INDIANA  UNIVERSITY  OF  PENNSYLVANIA 
JOURNALISM 

Assistant  Professor,  Journalism:  Tenure-track 
positions  teaching  layout/design  primarily,  with 
additional  responsibilities  in  reporting  and 
newswriting  b^inning  September  1,  1982. 
Master’s  degree  plus  ten  graduate  hours  re¬ 
quired  for  permanent  appointment;  doctorate 
preferred.  Significant  experience  in  layout/ 
design  requrr^,  with  additional  experience  in 
reporting  and  newswriting  necessary;  some 
teaching  experience  in  these  areas  preferred. 
Salary  commensurate  with  rank  and 
experience.  Send  resume  tO:  Dr  Craig  G  Swau- 
ger.  Journalism  Department,  Indiana  Univer¬ 
sity  of  Pennsylvania,  Indiana  PA  15705. 
Application  deadline  is  July  30,  1982.  lUP  is 
an  affirmative  action/equai  opportunity 
employer. 


TWO  POSITIONS  AVAIUBLE  September  1, 
1982  in  a  major  New  York  metropolitan  area 
department  as  assistant  professor  or  instructor. 
Possibility  of  tenure-track.  PhD  preferred;  ABD 
considered.  Salary  negotiable.  Position  one: 
Minimum  5  years  reporting  and  editing 
experience  required  to  help  establish  a  "news¬ 
room"  writing/editing  program.  Position  two: 
Teaching  and  professional  experience  pre¬ 
ferred  for  typical  courses  in  journalism 
sequence  and/or  public  relations,  advertising, 
magazine,  photography.  Send — immediately— 
letter  of  application  (state  position  sought), 
resume  and  references  tO:  Dr  Joseph  L  Peluso, 
Chairman,  Department  of  Communications, 
Seton  Hall  University,  S  Orange  NJ  07079.  An 
EO/AA  Employer. 


EftP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


ADMINISTRATIVE 


RECENT  graduate  with  interests  in  both  selling 
and  writing  needed  as  management  trainee  t^' 
Midwest  newspaper.  Please  apply  only  if  you 
are  a  top  speller  with  a  desire  and  an  ability  to 
get  into  management.  Send  detailed  letter 
about  your  accomplishments  and  interests 
along  with  a  complete  resume  to  Box  4351, 
Editor  &  Publisher. 


SMALL  ESTABLISHED  WEEKLY  newspaper  in 
Western  ski  resort  seeks  couple  to  run  uper  for 
owner  who  is  out-of-town  often.  Must  be  famil¬ 
iar  with  all  phases  of  newspaper  publishing, 
capable  of  writing,  editing,  etc.  Income  negoti¬ 
able,  commensurate  with  abilities.  Successful 
development  of  newspaper  could  lead  to  equity 
position.  Write  Box  4448,  Editor  &  Publisher. 


VICE  PRESIDENT/Corporate  Development. 
Use  your  efficiency  expertise  to  analyze,  com¬ 
municate  and  implement  cost<utting  efficien¬ 
cy  procedures  and  policy  throughout  multiple 
corporate  holdings.  Include  complete  resume 
and  salary  requirements  to  Box  4485,  Editor  & 
Publisher. 


MANAGER  WANTED  for  Iowa  twin-weeklies. 
Must  be  knowledgeable  in  both  news,  advertis¬ 
ing.  Own  shopper.  Own  central  plant.  21  em¬ 
ployees.  County  seat,  good  recreation  area, 
accessible  universities  and  metropolitan  areas. 
Position  available  now.  Write  Box  4487,  Editor 
&  Publisher. 


DIRECTOR  OF  EQUITY  COMMUNICATIONS— 
National  Life  Insurance  Company  is  seeking  an 
experienced  professional  with  responsibility  for 
producing  regulatory  and  sales  promotion  liter¬ 
ature  required  by  NASD  broker/dealer.  Finan¬ 
cial  writing  skills  required  as  well  as  thorough 
knowledge  of  NASD  and  security  regulations. 
Send  resume  and  salary  history  to:  Charles  W 
Averill,  National  Life  Insurance  Company, 
Montpellier  VT  05602.  An  equal  opportunity 
employer. 
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NEWSPAPER 

MANAGEMENT 

OPENINGS 

GENERAL  MANAGER  To  $50,000 
Zone  4;  group  of  dailies  and  weeklies;  re¬ 
port  to  Board  of  Directors  and  supervise 
100  employees. 

PRODUCTION  MANAGER  To  $45,000 
Zone  9;  medium  size  daily,  report  to  Pub¬ 
lisher. 

PRESSROOM  MANAGER  To  $45,000 
Zone  5;  metro  with  union  environment. 

RAM  To  $45,000 

Zone  9;  large  daily;  report  to  Ad  Director 
and  supervise  staff  of  25.  Degree  required. 

MANAGER  DISPLAY  ADV  To  $45,000 
Zone  6;  metro,  must  have  experieiKe  in 
retail  management,  preferably  in  competi¬ 
tive  market. 

NAM  To  $40,000 

Zone  5;  large  daily. 

AO  DIR/BUS  MGR  To  $35,000 

Zone  5;  small  daily,  supervise  all  advertis¬ 
ing  and  the  business  office.  Degree  re¬ 
quired. 

CIRCULATION  DIRECTOR  To  $35,000 
Zone  9,  combination  daily  and  weekly. 

MGR  TECH  SUPPORT  To  $35,000 
Zone  2;  large  metro  supervise  electric 
maintenance. 

ASSISTANT  RAM  To  $35,000 

Zone  2;  metro  daily.  ExperiefKe  in  com¬ 
petitive  marketplace  is  required.  Degree 
required. 

SALES-INSERTS  To  $35,000 

Zone  1;  sell  insert  etc.  in  Northeast. 

GENERAL  MANAGER  To  $32,000 
Zone  6;  small  daily.  Know  suburban  mar¬ 
kets. 

PRODUCTION  MANAGER  To  $30,000 
Zone  2;  strong  press  background  required. 

CIRC  TRAINING  MGR  To  $30,000 
Zone  6:  large  daily.  Prepare  and  present  all 
training  programs.  Degree  preferred. 

ADVERTISING  MANAGER  To  $30,000 
Zone  2  daily  and  weekly  suburban 
operation. 

CIRC  PROMOTION  MGR  To  $30,000 
Zone  6;  metro,  coordinate  all  carrier  and 
delivery  promotions.  Need  strong  adminis¬ 
trator. 

PRESS  FOREMAN  To  $27,500 

Zone  6;  medium  daily.  Goss  Urbanite. 

PRODUCTION  MANAGER  To  $25,000 
Zone  5;  combination  daily  and  weekly 
operation,  two  plants,  need  strong  press 
background. 

MAILROOM  FOREMAN  To  $25,000 
Zone  2;  need  strong  manager  union  shop. 

CIRCULATION  ZONE  MGR  To  $25,000 
Zones  5, 6, 8, 9.  For  national  publication. 

ADVERTISING  MANAGER  To  $25,000 
Zone  5;  report  to  Publisher.  Supervise 
staff  of  20. 

CAM  To  $25,000 

Zone  6;  report  to  Ad  Director.  Supervise 


AD  MANAGER  To  $25,000 

Zone  5;  small  suburban  newspaper. 

CIRCULATION  MANAGER  To  $24,000 
Zone  9;  small  daily.  Zone  9  resident  pre¬ 
ferred. 

PRESS  SUPERVISOR  To  $23,000 
Zone  2;  Goss  Community,  four  unite. 

PRESSPEOPLE  To  $22,000 

Several  Zones  open,  experience  on  Gcss 
presses  required. 

All  positmts  fee  paid. 

Send  resume  in  confidence  or  cell: 
Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  COMPANY 

Executive  Search  Consultants 
PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  M5-0800 


I  DAILY  AND  WEEKLY  newspaper  with  job  work 
wants  energetic  publisher  with  strong  market¬ 
ing  and  some  production  experience.  Privately 
owned  newspaper  of  long  tradition  in  Zone  1. 
Box  4470,  Editor  &  Publisher. 


DIRECTOR,  PRINTING  SERVICE— 
Responsible  for  self-supportira  operation  of 
printing  service  facility  with  35  employees. 
$1.3  million  gross.  Responsibilities  include 
personnel  hiring  and  employment  practices 
under  established  policies:  production  of  print¬ 
ing  to  meet  deadlines:  evaluation  of  equipment 
ne^  and  procurement  of  items  as  fundsallow. 
Bachelor's  degree  in  printing,  printing  manage¬ 
ment  or  related  field.  Five  years'  experieiKe  in 
management  of  printing  facilities  preferred. 
Salary — above  $30,000.  Send  letter  of 
application,  professional  resume  to:  Director, 
University  Relations.  Anderson  Hall,  Room  8, 
j  Kansas  State  University,  Manahattan  KS 
66506.  Nominations  and  applications  will  be 
received  through  September  1.  1982.  AN 
EQUAL  OPPORTUNITY/AFFIRMATIVE 
ACTION  EMPLOYER. 


I  To  answer  box  number  oris  in 

I  EDITOR  &  PUBUSHER 

^  Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
j  57SLexingtonAv,  NewYork,  NY  10022. 
Please  be  selective  in  the  number  cA  dips 
submitted  in  response  to  an  od.  IrKkide 
only  material  which  osn  be  forwarded  in 
!  a  large  mrmilla  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
I  any  material  submitted  to  its  rsdvertisers. 


ADVERTISING 


ADVERTISING  DIRECTOR 
!  Large  Missouri  suburban  group  is  looking  for  a 
i  creative  leader,  man  or  woman,  who  is  willing 
and  able  to  show  salespeople  how  it's  donel 
Sales,  organization,  and  training  abilities  a 
must.  Prior  suburban  advertising  management 
experience  a  definite  plus.  Very  attractive  com¬ 
pensation  package  including  profit  sharing. 
Present  advertising  director  will  help  with 
selection  of  new  advertising  director.  Resume 
and  prior  salary  history  to  Ron  Lindsay.  Town¬ 
send  Communications,  7007  NE  Parvin  Rd, 
Kansas  City  MO  64117  or  call  (816)  454- 
9660. 


ADVERTISING  MANAGER 
Midwest  daily,  approximately  20,000  circula¬ 
tion  wants  a^essive  mana^  to  excite  and 
direct  a  young  ad  staff.  Prormtion  to  general 
manager  when  your  replacement  is  trained. 
Send  resume  and  salary  requirements  to  Box 
4484,  Editor  &  Publish^. 


COMBINATION  advertising  manager/editor 
needed  by  Zone  5  suburban  weekly.  Excellent 
fringe  benefits  including  car.  Chance  for  part 
ownership  without  investment  on  your  part. 
Write  in  care  of  Box  4468,  Editor  &  niblisher. 
State  present  salary  earnings. 


GENERAL  SALES  MANAGER 

To  50K  (Zones  4  and  9) 

REGIONAL  SALES  MANAGER 

To  38K  (Zone  9) 

DISTRICT  SALES  MANAGER 

To  28K  (Zone  4) 

Are  you  aggressive,  growth-oriented  and  $  moti¬ 
vated?  I  pik:e  people  in  the  shopper  industry. 
Please  call  or  send  resume  to:  D^nis  Fearing, 
Multi-Media  Enterprises  Inc,  8242  Louise  Av, 
Northridge  CA  91325;  (213)  344-7166. 


MARKETING  REPRESENTATIVE 
For  Wyoming's  largest  newspaper,  one  of  the 
hottest  markets  in  the  count^,  ranked  number 
one  in  retail  sales  per  household.  We  are  looking 
I  for  a  dynamic  individual  with  successful  daily 
newspaper  experience  to  become  a  leader  on 
our  sales  staff.  Good  benefits.  Send  complete 
resume,  references  and  salary  requirements  to 
Joanne  Miears,  Personnel  Director.  Casper 
Star-Tribune,  PO  Box  80,  Casper  WY  82^1; 
(307)266-0500. 


I  MEDIUM-SIZED  Zone  4  daily  seeking  an 
I  individual  to  direct  all  phases  of  classified 
advertising  department.  Immediate  opening 
with  good  salary  and  benefit  package. 
Unlimited  opportunity  with  outstanding  news¬ 
paper  group.  Candidate  must  be  skilled  self¬ 
starter  with  proven  management  skills.  Send 
resume  and  salary  requirements  to  Box  4476, 
I  Editor  &  Publisher. 
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HELP  WANTED 

HELP  WANTED 

ADVERTISING 

CIRCULATION 

EASIbKN  PENNSYLVANIA  ABC  33M  daily 
seeks  top-flight  retail  advertising  manager. 
Motivate  and  direct  staff  of  7.  Responsible  for 
all  retail  advertising  and  promotions.  Report 
directly  to  Advertising  Director.  All  company 
benefits.  Send  complete  resume  and  salan  re¬ 
quirements.  Write  to  Box  4459,  Editor  &  ^b- 
lisher. 

CITY  ZONE  MANAGER 

Our  aggressive  growth-oriented  circulation 
department  needs  a  strong  manager  with  3-5 
years  circulation  experience  to  join  our  team. 
Excellent  opportunity  for  advancement.  Send 
resume  with  salary  requirements  to  Circulation 
Director,  Arkansas  Democrat,  PO  Box  2221, 
Little  Rock  AR  72203. 

FLORIDA  opening  for  experienced  ad  salesper¬ 
son.  $200  base  plus  commission  on  all  you  sell. 
S^  written  resume  to  NEWS,  PO  Elox  31,  i 
Lake  Wales  FL  33853. 

CONSUMER  SALES  PROMOTION  MANAGER 
The  Dallas  Times  Herald  has  an  opening  for  a 
results-oriented  manager  with  circulation  and 
marketing  experience.  Responsibilities  will 
include  promoting  newspapers  to  consumers, 
planning  incentives  for  carriers  and  dealers, 
managing  staff  of  7  and  considerable  budget. 
Must  nave  solid  planning  and  creative  skills. 
Business  degree  preferred.  If  you  have  a  proven 
record  and  are  ready  to  test  your  skills  in  a 
competitive  market,  send  resume  and  salary 
history  to; 

Laurie  Smith 

1101  Pacific  Avenue 

Dallas  Times  Herald 

Dallas  TX  75202 

An  Equal  Opportunity  Employer 

NEWSPAPER  ADVERTISING  SALESPERSON 
Strong  on  layout,  campaigns,  innovative  sell¬ 
ing,  in  fast  lane,  intensely  competitive  small 
ci^  market,  adjacent  to  New  Orleans  metro 
area.  Develop  major  chain  contracts,  special 
promotions,  magabine  supplements  with  TMC 
product  already  in  place.  M  Labbe,  Personnel, 
telly  Times.  Box  4W,  Slidell  LA  70459;  (509) 
643-5236. 

RETIREMENT  of  a  senior  sales  representative 
creates  a  career  opportunity  for  a  display 
advertising  representative  with  experience  on  a 
daily  newspaper.  Contact  Advertising  Director, 
Las  Vegas  Review-Journal,  PO  Box  70,  Las 
Vegas  NV  89125-0070. 

CIRCULATION  MANAGER— 7000  daily  has 
immediate  opening  for  experienced  personable 
to  take  complete  charge  of  department.  Per¬ 
manent  and  excellent  chance  to  join  growing 
firm  with  good  advancement  possibilities.  Send 
resume  to  Daily  Gate  City.  PO  Box  528,  Keokuk 
lA  52632. 

6-YEAR-OLD  California  newspaper  needs  a  pro 
in  advertising  sales.  Willing  to  work  on  25%  to 
30%  commission  with  other  incentives  later 
on.  Send  resume  to  Senior  Citizens  Gazette,  PO 
Box  3224,  Bakersfield  CA  93385;  or  call  for  an 
appointment,  (805)  323-2430. 

ARTIGRAPHICS 

HOME  DELIVERY  CIRCULATION  MANAGER 
Internal  promotions  have  created  an  immediate 
opening  requiring  an  aggressive  administrator 
with  proven  organizational  and  communication 
skills,  tendidate  must  have  at  least  three  years 
of  well-rounded  hands-on  circulation  manage¬ 
ment  experience.  Ideal  opportunity  for  mana¬ 
ger  ofasmall  daily  wishing  to  progress.  Position 
reports  directly  to  Circulation  Director.  We  are  a 
Cox  Newspaper  and  offer  excellent  starting  sal¬ 
ary  and  Onerous  company  benefits.  Submit 
resume  and  salary  history  to  Steve  Staloch, 
Circulation  Director,  Port  Arthur  News,  PO  Box 
789,  Port  Arthur  TX  77640. 

ASSISTANT  ART  DIRECTOR/DESIGNER 

The  Los  Angeles  Times  is  searching  for  an  assis¬ 
tant  Art  Director-Designer  for  its  Editorial  Art 
Department. 

The  position  requires  Art  Department  manage¬ 
ment  and  supervisory  experience  along  with 
ability  to  produce  exciting  informational 
graphics  and  editorial  design.  A  strong  back¬ 
ground  in  newspaper  or  magazine  design  is  pre¬ 
ferred.  Responsibilities  include  day-to-day 
opportunities  of  the  editorial  art  department 
which  now  includes  12  staff  artists  and 
designers. 

Please  submit  resume  and  non-returnable  sam¬ 
ples  of  design  work.  Qualified  applicants  will  be 
contacted.  All  applications  will  be  confidential. 
Mail  to: 

Los  Angeles  Times 

Personnel  Department 

Assistant  Art  Director 

Times  Mirror  Square 

Los  Angeles  CA  90053 

An  Equal  Opportunity  Employer 

EDITORIAL 

BEST  PLACE  TO  LIVE  and  work — top-ranked 
national  business  publishing  group  needs 
experienced  editor  and  writer  at  top-rated  loca¬ 
tion.  Resume  to  BPO  Box  2754,  High  Point  NC 
27261. 

COPY  EDITORS 

Yakima  Hera  Id-Republic  has  openings  for  two 
desk  persons.  One  for  news  page  layout  and 
copy  editing.  Another  versatile  editor-writer 
needed  to  plan  and  edit  special  sections  and  a 
community  page.  Send  clips  of  page  design 
with  resume  to  Kay  Gause,  Yakima  Herald- 
Republic,  PO  Box  9668,  Yakima  WA  98909. 
We  are  an  equal  opportunity  employer. 

ILLUSTRATOR/DESIGNER 

Needed  as  assistant  chief  artist  in  editorial  art 
department  of  the  Miami  Herald.  Must  be 
talented  newspaper  illustrator  who  can  also  do 
page  layout  and  type  design,  be  able  to  critique 
and  motivate  other  artists,  and  work  well  with 
editors.  Send  resume  and  samples  to  the  Miami 
Herald,  Editorial  Art  Department.  1  Herald  Pla¬ 
za,  Miami  FL  33101. 

EDITOR 

Challenging  editorial  management  spot  with 
leading  publisher  of  communications  industry 
studies  and^rbooks.  If  you're  a  shirt-sleeve 
editor  with  fine  business  analysis  ability  (EC 
degree  preferred)  and  rewrite  skills,  can  handle 
deadline  pressure  and  want  total  responsibility 
for  growing  line  of  publications,  send  letter, 
resuiTie,  and  salary  history  to  E  Sigel,  Knowl¬ 
edge  Industry  Publications,  701  Westchester 
Av,  White  Plains  NY  10604. 

aRCULATION 

ASSISTANT  CIRCULATION  MANAGER  for  the 
Dixon  Evening  Telegraph  in  Dixon,  Illinois. 
Excellent  opportunity  for  advancement  for  right 
person.  Call  Ed  Jankowski,  Business  Manager, 
(815)  284-2222. 

CIRCULATION  MANAGER 

We’re  an  afternoon  daily  delivering  our  news¬ 
papers  mainly  by  "little  merchant"  carriers, 
with  a  smattering  of  motor  routes  and  a  little 
mail  (but  we  also  have  a  mailed  shopper).  We 
need  an  experienced  circulation  manager  who 
can  direct  a  staff,  who  is  familiar  with  ABC 
procedures,  who  knows  about  Postal 
regulations  (2nd  and  3rd  class),  who's  pro¬ 
motion-minded.  service  oriented,  and  budget 
conscious. 

We  offer  an  excellent  community  and  an  award¬ 
winning  product,  with  the  oppi^unity  for  per¬ 
sonal  and  professional  growth.  Tell  us  why 
you're  the  person  we  want,  and  include  your 
salary  history  and  references  with  your  letter 
and  resume.  All  replies  will  be  held  in  confi¬ 
dence.  Write  to  Box  4473,  Editor  &  Publisher. 

EDITOR 

As  assistant  editor  for  leading  business  news¬ 
letter  publications  and  communications 
industry  you'll  be  involved  in  research,  report¬ 
ing  and  writing.  One  year  experience  or  college 
newspaper  background  required.  Salary 
$10.50(j-$12,000.  Letter  and  resume  to  E 
Sigel,  Knowledge  Industry  Publications.  701 
Westchester  Av,  White  Plains  NY  10604. 

EDITOR:  Top-notch  individual,  both  personally 
and  professionally,  to  fit  into  rapidly  growing 
27M  plus,  offset,  (6-days,  no  Sunday)  PM  daily 
in  Zone  3.  Must  know  newsroom  operation  from 
bottom  up,  quality  product  and  ability  to  work 
with  people  at  all  levels,  both  inside  and  outside 
plant.  Excellent  retirement  and  hospitalization 
benefits.  Write  Box  4489,  Editor  &  Publisher. 

CIRCUUTION  MANAGER 

Daily  newspaper  located  in  Princeton,  Indiana 
has  an  opening  for  a  circulation  manager. 
Candidates  must  have  a  minimum  of  3  years 
field  experience  plus  some  meaningful 
experience  in  management.  Problem  solving, 
goal  setting  and  communications  skills  are 
essential.  Position  reports  to  the  publisher. 
Send  resume  to  Terry  Grimes,  Publisher,  Clar¬ 
ion,  Box  321,  Princeton  IN  47670. 

GENERAL  ASSIGNMENT  REPORTER.  9100 
circulation  daily.  Central  Illinois.  One  year 
experience  or  top  journalism  grad.  Salary  $210 
per  week.  The  IJaily  Leader.  Box  406,  Pontiac 
IL  61764. 

HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 

For  information,  write:  Northwest  Marketing 
Limited,  Box  3658-J,  Lacey  WA  98503. 

IMMEDIATE  OPENING  for  sports  reporter  for  a 
4-person  staff.  Job  duties  include  limited  desk 
work,  regular  coverage  of  local  sports  and  some 
column  writing.  Knowledge  of  auto  racing  or 
outdoors  a  plus.  Some  experience  preferred, 
but  top-notch  recent  grad  considered.  Send 
resume  and  samples  of  work  to  Gary  Schwab, 
Sports  Editor,  Gastonia  Gazette,  K)  Box  1538, 
Gastonia  NC  28052. 

MANAGING  EDITOR 

We  are  seeking  an  experienced  managing  editor 
for  our  9000  circulation  award-winning  daily 
newspaper.  We  print  evenings  Monday-Friday 
and  on  Sunday  mornings.  We  have  9  people  in 
our  newsroom  and  a  front-end  system. 

Junction  City,  Kansas  is  120  miles  west  of  Kan¬ 
sas  City  on  Interstate  70  and  is  near  Milford 
Lake  and  Fort  Riley. 

The  salary  depends  on  your  experience  and  we 
have  an  excellent  fringe  benefit  package. 

Send  resume  or  call  John  G  Montgomery, 
Montgomery  Publications,  814  N  Washington 
St,  Junction  City  KS  66441;  (913)  762-5000. 

REPORTERS 

Immediate  openings  for  2  reporters  for  60,000 
daily  on  the  edge  of  the  Rockies. 

COUNTY  GOVERNMENT  REPORTER  to  cover 
rapidly  growing  urbanizing  Yellowstone  County 
in  southeastern  Montana.  With  a  population 
near  110,000  the  county  faces  critical  ques¬ 
tions  of  consolidations  of  government  services. 
Applicant  should  have  journalism  or  related 
degree  and  three  to  five  years  experience  in 
government  reporting  on  a  daily  newspaper, 
plus  the  abilities  to  work  cooperatively  with  city 
government,  education  and  business  reporters 
on  an  urban  affairs  reporting  team. 
POLICE/GENERAL  ASSIGNMENT.  Applicants 
should  have  journalism  or  related  college 
degree  and  two  or  more  years  experience  on  a 
daily  newspaper.  The  successful  candidate  will 
demonstrate  a  high  degree  of  initiative  and 
sound  news  judgment,  plus  experience  in 
ACCURATE  deadline  writing. 

Submit  resume  and  non-returnable  clips  to  Per¬ 
sonnel  Manager,  the  Billings  Gazette,  PO  Box 
2507,  Billings  MT  59103. 

Equal  Opportnity  Employer  M/F 

REPORTERS — Old  Lyme  and  Mystic.  Con¬ 
necticut-based  weeklies  are  seeking  reporters 
with  experience.  Salary  plus  benefits.  Resumes 
and  clips  to  The  Gazette,  Box  765,  Old  Lyme  CT 
06371. 

MEDIUM-SIZED  DAILY  in  Zone  3  anticipates 
openings  in  sports  and  news  departments  in 
nearfutureand  is  seeking  applicants.  Positions 
are  entry-level.  Experience  preferred  but  will 
consider  recent  J-school  graduates.  Excellent 
opportunity  in  good  area.  Zone  3  applicants 
preferred.  Send  resume  and  clips  to  Box  4463, 
Editor  &  Publisher. 

REPORTER 

Major  New  York  City  weekly  chain  seeks  dedi¬ 
cated  self-starter  to  cover  local  news.  J-degree, 
minimum  one  year  experience  required.  FYio- 
tography  a  plus.  Car  necessary.  Send  resume, 
clips  to  Pearl  Bosco,  Editor,  Courier  Life,  1733 
Sheepshead  Bay  Rd,  Brooklyn  NY  11235. 

SPORTS/EDITOR  with  photo  experience  tor 
5000  daily  in  central  Missouri.  Send  resume, 
clips,  references  and  salary  requirements  to 
LarryFreels,  Daily  Guide,  Box578,  Waynesville 
MO  65583. 

MANAGING  EDITOR 

Consummate  professional  needed  for  well 
established  (Jenver-based  home/design/ 
lifestyle  magazine.  Working  knowledge  of 
interior  design,  homes,  architecture,  foods  and 
gardening  essential.  Candidates  must  possess 
top  skills  in  writing,  editing,  and  management. 
Send  resume,  clips  and  salary  requirements  to 
Colorado  Homes  and  Lifestyles,  2550  31st  St, 
Ste  154,  Denver  CO  80216. 

SPORTS  WRITER/EDITOR 

Home  town  daily  in  prosperous,  active  area 
adjacent  to  New  Orleans.  Small  city  back¬ 
ground  preferred.  Cover  and  supervise  stringers 
for  everything  fron  kid  league  soccer  and  Bum's 
New  teints  Superbowl  and  Olympics.  M  Labbe, 
Personnel,  Daily  Times,  Box  490,  Slidell  LA 
70459;  (504)  643-5236. 

NEW  YORK  CITY-based  association  requires 
editor  for  making  monthly  newspaper  with 
circulation  of  40,W0.  Candidates  must  have 
3-plus  years  of  newspaper  or  magazine  layout 
and  production  experience,  writing  and  editing 
skills.  Salary  mid-$20's.  Contact  Box  4435, 
Editor  &  Publisher. 

SENIOR  EDITOR,  Horizon  Magazine.  Assigns 
all  manuscripts,  does  intensive  in-house  writ¬ 
ing,  develops  story  charts,  stays  reasonably  cur¬ 
rent  on  all  the  arts  (literature,  fine  arts,  music, 
dance,  theater,  film,  television,  architecture, 
photography).  Minimum  two  years  experience 
in  editorial  position,  strong  writing  ability, 
expertise  in  at  least  one  of  the  arts  and  familiar¬ 
ity  with  all.  Must  be  willing  to  relocate  in  Tusca¬ 
loosa,  Alabama.  Send  resume,  writing  sam¬ 
ples.  statement  of  interest,  and  references  to 
Department  D,  PO  Drawer  30,  Tuscaloosa  AL 
35402.  No  phone  applications. 

NEWS/CITY  EDITOR 

South  Florida  15,000  community  daily. 
Exciting  challenge.  Excellent  salary  and 
benefits.  Send  resume  to  Box  4461,  Editor  & 
Publisher. 

COPY  EDITOR — We’re  looking  tor  a  bright, 
graphics-minded  editor  for  general  layout  and 
editing  duties  on  our  Zone  2,  44M  circulation 
daily.  Must  have  2-3  years  experience,  the  abil¬ 
ity  to  learn  and  a  healthy  dose  of  ambition. 
Reply  to  Box  4495,  Editor  &  Publisher.  An 
equal  opportunty  employer. 

SOUTHWEST  OPPORTUNITY.  Managing  Edi¬ 
tor  12,000  plus  circulation  daily.  Must  te  able 
to  teach  and  demand  writing  quality.  1 2  person 
staff  and  2  bureaus.  Small  daily  background  an 
asset.  Excellent  salary  and  benefit  package.  All 
replies  strictly  confidential.  Send  resume  and 
salary  history  to: 

The  Gallup  Independent 

POtex  1210 

Gallup  NM  87301 

SPORTS  EDITOR  for  55M  suburban  Kansas 
City  weekly.  One-person  desk.  Similar 
experience  required.  Call  Linn  Brown,  (816) 
454-9660. 

SPORTS  EDITOR.  The  Times-News  is  looking 
for  an  experienced  sports  editor  to  head  a  3- 
person  staff  for  a  22,000  7-day  AM  newspaper 
in  southern  Idaho.  Person  must  know  small 
col  leges  and  preps;  and  possess  top-notch  edit¬ 
ing,  layout  and  management  skills;  a  working 
interest  of  the  outdoors  and  the  ability  to  write. 
Resume,  references,  writing  and  layout  sam¬ 
ples  and  salary  requirements  to  Stephen  Hart- 
gen,  Managing  Editor,  Times-News.  Box  548, 
Twin  FallslD  83301. 

WRITER-EDITOR 

staff  writer  needed  for  leading 
health  fitness  magazine.  Great 
growth  opportunity  for  a 
talented,  ambiticxjs  person.  This 
is  an  exciting  position  with  one 
of  America's  most  dynamic 
publishers,  Rodale  Press.  Relo¬ 
cate  to  pleasant  area  In  Penn¬ 
sylvania,  two  hours  from  New 
Yofk  City  and  one  hour  from  Phi¬ 
ladelphia.  Send  best  samples, 
resume,  salary  requirements  to; 
John  Feltman 
Managing  Editor 
PREVENTION 

33  E.  Minor  St. 

Emmaus,  PA  18049 

E.O.E. 

WANTED:  News  editor  immediately.  Number 
two  person  on  talented  11-person  news  staff. 
lO.dOO  PM  daily  in  heart  of  oil  and  agriculture 
land.  Desk  experience  necessary.  Interested 
applicants  only,  please.  Contact  Jerry  Chap- 
w^e,  Williston  Herald,  Williston  ND  58801; 
(701)  572-2165. 

YOU  MAY  BE  THE  PERSON  we're  looking  tor. 
You  should  have  a  broad  liberal  arts  background 
and  journalism  school  okay,  but  not  essential. 
Several  years  reportorial  experience,  perhaps 
on  a  smaller  publication.  Then  you  may  have 
gone  on  a  desk  before  becoming  an  assistant 
city  editor  or  managing  editor  on  a  medium¬ 
sized  or  larger  publication.  Now  you  might  like 
to  join  a  leading  Northeast  community  news¬ 
paper  (Zone  2)  group  which  has  ambitious 
'  ideas  for  the  future,  with  opportunity  for 
growth.  Replyto  Box  4444,  Editor  &  Publisher. 
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HELP  WANTED 

_ EDITORIAL _ 

SPORTS  EDITOR,  for  a  9100  circulation  daily, 
central  Illinois.  A  dedicated  self-starter  with  3 
years  or  more  experience.  Photography,  design 
also  important.  Strong  high  school  emphasis. 
Weekly  column.  Salary  in  $15,500  range.  The 
Daily  Leader,  Box  406,  Pontiac  IL  61764. 

_ FREELANCE _ 

MORE  WRITERS  NEEDED 
Nationally  circulated,  monthly  professional 
news  journal  needs  more  freelance  writers  to 
report  locally  on  rapidly  expanding  home  health 
care  industry.  Professional  associations  lo¬ 
cated  in  most  state  capitals.  Ideal  opportunity 
for  additional  income  for  established  reporters, 
medical  or  not.  Send  resume  and  clippings  to 
Bill  Mitchell,  Home  Health  Journal,  3100  Uni¬ 
versity  Blvd,  South,  Suite  111,  Jacksonville  FL 
32216. 

OPPORTUNITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photographers-also 
editors/publishers.  Since  1969  Freelancer's 
Newsletter  has  provided  profitable  information 
to  freelancers  acress  the  country.  Bonus:  Com¬ 
puterized  resume  and  referral  service!  For  sam¬ 
ple,  send  #  SASE:  Freelancer’s  Newsletter, 
D^  N,  307  Westlake  Dr,  Austin  TX  78746. 

_ JOB  LEADS _ 

PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Stemman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 

_ MAILROOM _ 

ASSISTANT  MAILROOM  FOREMAN 
Zone  9  daily  newspaper  seeks  an  experienced 
supervisor  with  exposure  to  unionized 
environment.  Knowledge  of  Signode,  stackers 
and  tying  machines  would  be  helpful.  This 
position  provides  an  excellent  opportunity  to 
become  the  foreman  for  the  right  candidate. 
Salary  and  benefits  package.  Box  4450,  Editor 
&  Publisher. 


_ PRODUCTION 

ASSISTANT 

PRODUCTION 

MANAGERS 


Dow  Jones  &  Company,  Inc., 
publisher  of  The  Wall  Street 
Journal,  Is  looking  for  several 
Individuals  for  the  entry-level 
position  of  Assistant  Produc¬ 
tion  Manager.  Each  of  the  suc¬ 
cessful  candidates  will  report 
to  the  Production  Manager  of 
one  of  our  17  printing  plants. 
He/she  will  work  with  the  most 
advanced  newspaper  tech¬ 
nology  in  the  world  and  will 
work  in  all  areas  of  newspaper 
production  management.  We 
prefer  candidates  with  either 
a  college  degree  in  printing 
management  or  another  de¬ 
gree  coupled  with  experience 
in  the  industry.  If  you  are  in¬ 
terested  and  qualified,  please 
send  your  resume  to: 


Employment  Mgr. 

DOW  JONES  &  CO.,  INC. 
P.O.  Box  300 
Princeton,  N.J.  08540 

An  Equal  Opportunity  Employer  MIF 


HELP  WANTED _ 

_ MAILROOIIII _ 

MAILROOM  MANAGER 
The  Cedar  Rapids  Gazette  has  an  opening  for  a 
Mailroom  Manager  to  oversee  and  supervise  all 
mailroom  operations  including  a  72P  on-line 
inserting  machine.  The  mailroom  is  part  of  the 
production  department  and  is  an  80,000 
circulation  morning  newspaper.  Must  have  a 
minimum  of  3  years  mailroom  supervisory 
experience,  productivity  and  cost-conscious. 
Please  send  resume  and  salary  requirements  to 
Personnel  Department.  The  Gazette.  500  Third 
Av,  SE,  Cedar  Rapids  lA  52401.  An  equal 
opportunity  employer. 


_ PRESSROOM _ 

PRESS  MANAGER 

Need  quality-conscious  press  manager, 
experienced  in  web  offset  operation  and 
knowledgeable  in  Goss  Urbanite  press. 
Excellent  salary,  con^ny  benefits  and  good 
working  conditions.  Zone  6.  Call  John  Han¬ 
cock,  (713)  779-4444. 

PRESS  SUPERINTENDENT 
An  opportunity  to  grow  in  the  Sunbelt  with  a 
mid-sized,  dual-daily  newspaper. 

We  are  looking  for  an  individual  to  take  direct 
responsibility  Tor  the  third  shift  with  the  gniwth 
potential  to  supervise  the  entire  press 
operation. 

The  person  we  chose  must  have  strong  man¬ 
agerial  skills  and  be  maintenance-oriented. 
Urbanite  experienced  required  along  with  the 
ability  to  p^uce  top-quality  color  work  for 
both  our  daily  newspaper  and  heavy  com¬ 
mercial  work. 

We  are  a  Zone  4  daily  newspaper  that  needs  a 
top-quality  press  superintendent.  Please  send 
your  resume  to  Box  4417,  Editor  &  Publisher 
today. 

PRESSROOM  MANAGER  for  28,000  circula- 
tion  daily  printed  on  9  unit  Urbanite.  We  also  do 
commercial  printing.  Proven  management  abil¬ 
ity  coupled  with  hands-on  press  experierKe  is 
required.  In  addition  to  living  on  the  Texas  Gulf 
Coast,  we  offer  excellent  starting  salary  and 
generous  benefits.  Include  salaiy  history  with 
resume  and  mail  to  Box  4449,  Editor  &  Pub¬ 
lisher.  All  applications  will  be  in  strict  confi¬ 
dence. 


_ PRODUCTION _ 

ELECTRONIC  TECHNICIAN  needed  by 
130,000  daily  North  Carolina  newspaper. 
Applicants  should  have  at  least  three  years 
experience  in  the  repair  and  maintenance  of 
computer  systems  and  related  equipment. 
Send  resume  to  Electronic  Department,  PO  Box 
191,  Raleigh  NC  27601. 

PRODUCTION  MANAGER  for  7-day.  44,000 
circulation  AM  in  Anchorage,  Alaska.  The  per¬ 
son  we  need  must  have  background  in  all  pro¬ 
duction  areas.  As  part  of  a  management  team, 
you  will  be  responsible  for  managing  over  80 
people  in  the  composing,  camera,  press  and 
mailroom  areas.  The  Anchorage  Daily  News  has 
more  than  tripled  its  circulation  and  advertising 
lineage  in  the  past  three  years.  Successful 
applicants  must  be  able  to  lead  a  dedicated 
group  of  young,  energetic  supervisors  and  anti¬ 
cipate  the  requirement  of  continued  dynamic 
growth.  If  you  qualify  call  or  write  Jerry  Grilly, 
General  Manager,  Anchorge  Daily  News,  Pouch 
6616,  Anchorage  AK  99502;  (907)  274- 
2561. 


AGGRESSIVE  NEWSPAPER  PEOPLE 
Growing  company  in  southern  California  seeks 
account  representatives  for  (1)  South  Central 
states,  (2)  Mid-West  states.  (3)  Northeast 
states,  and  (4)  Southeast  states.  Install  and  sell 
comprehensive  newspaper  advertising,  busi¬ 
ness,  and  circulation  systems.  Effective 
account  represeiitatives  can  make  $40,000  or 
more.  Stock  options  available  to  persons  pro¬ 
moted  into  regional  management  positions.  Get 
in  on  the  ground  floor  of  a  company  formed  two 
years  ago  with  substantial  venture  capital  sup¬ 
port  by  newspaper  veterans  with  more  than  75 
years  of  indust^  experience.  Preference  given 
I  to  applicants  with  newspaper  expertise 
(advertising,  business,  circulation),  evidence 
of  sales  and  management  ability,  entrepreneu- 
ral  instincts,  and  familiarity  with  computers. 
All  inquiries  kept  in  confidence.  Please  send 
current  resume  to;  Personnel,  Newspaper  Sys¬ 
tems,  Inc,  5701  Slauson  Av,  Suite  100,  Culm 
City  CA  90230. 

SALES  MANAGER  for  weekly  California  news¬ 
paper  chain  seeks  strong  sales  manager  to  lead 
staff  of  10.  Strong  in  motivation  and  sales  man¬ 
agement.  Excellent  salary  plus  bonuses,  liberal 
benefit  package.  Send  resume  including  salary 
history  to  Box  4482,  Editor  &  Publisher. 


POSITIONS 

WANTED 


ARTIGRAPHICS 

EDITORIAL  ARTIST  on  medium  sized  metro 
area  daily  seeks  new  challenge.  Illustrations, 
layouts,  photo  editing,  cartoons,  logos,  etc.  6 
years  daily/freelance  experience.  Creative, 
resourceful  and  loves  the  work.  Box  4466,  Edi¬ 
tor  &  Publisher. 

_ aRCULATION _ 

CIRCULATION  MANAGER,  small  daily,  30 
years  experience.  Good  man  desires  change. 
Box  4419,  Editor  &  Publisher. 

CIRCULATION  MANAGER  with  daily  and  week- 
ly  experience.  Can  supervise  carrier,  single 
copy,  TMC  and  2nd  class  mail  deliveiy.  Famil¬ 
iar  with  phoneroom  and  warehouse  opmtions. 
Will  corisider  all  Zones.  Box  4413,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  classified  ads  pro- 
duce  results  like  no  other  publication  in  the 
newspaper  field!  Whether  you  have 
machinery,  supplies,  or  newspapers  to  sell 
(or  buy) — need  a  top  qualified  person  to  fill 
an  opening— or  are  looking  for  just  the  right 
spot  to  advance  your  career— put  an  Editor 
&  Publisher  ad  to  work  for  you.  Call  (212) 
752-7050. 


ATTORNEY/reporter;  top  quality  writer,  finish¬ 
ing  2nd  year  with  award-winning  daily  covering 
state  le^l  issues— would  like  similar  post  with 
metropolitan  daily/magazine.  Box  4492,  Editor 
&  Publisher. 

CREATIVE  ENERGY — J-grad  wants  reporting 
position  in  Zones  3,  4,  5.  Two  metro 
internships.  (219)  291-0562.  1376  E 
B«kshire  Dr,  South  Bend  IN  46614. 

(X)NSCIENTIOUS  farm  editor,  with  newspaper 
experience,  ag  journalism  degree,  now  with 
commodity  organization  seeks  new  position. 
Zones  5,  6,  7,  8,  9.  Box  4481,  Editor  &  Ftob- 
lisher. 


POSITIONS  WANTED 


AWARD-WINNING  sportwriter/columnist  for 
mid-size  daily  looking  to  relocate  to  large  daily 
in  major  market.  Major  college  and  pro  part  oif 
regulw  coverage.  VDT,  teleram  experience.  Box 
4474,  Editor  &  Publisher. 

MY  LAYOUTS  HAVE  WON  state  awards  and  are 
featured  in  journalism  textbooks.  I  also  write 
lucidly,  edit  ruthlessly  and  supervise  efficient¬ 
ly.  I  hM  13  years'  metro  editing  experieix:e  in 
news,  sports,  business  and  editorial.  I  have  the 
versatil  ity  and  creatnnty  to  make  a  major  impact 
on  your  paper.  Need  convincing?  Box  4480, 
Editor  &  Publisher. 

NEWS/FEATURE  reporter,  26.  seeks  challenge 
on  quality  daily  or  weekly.  Box  4490,  Editor  & 
Publisher. 

SCIENCE  WRITER  can  turn  jargon  into  clear, 
compelling  prose.  Young,  BS  in  physics,  know 
energy  and  environmental  issues.  Magazine 
and  newspaper  experience.  Mark  Fischetti,  2 
Catalpa  Ct.  Bardonia  NY  10954. 

SPORTSWRITER,  ex-sports  editor  with  8000 
daily,  looking  to  move  up.  Former  writer  with 
60.000  7-day.  Eyeing  Wisconsin  or  other  Zone 
5.  Resume,  clips  from  Ray  Barrington,  Rt  6, 
Country  Est  72.  Appleton  Wl  54911;  (414) 
734-1490. 


EDITOR  with  strong  design/layout  skills  seeks  I 
desk  position  with  small  daily  or  suburban  1 
weekly.  13  years  experience  with  communi^ 
and  worldwide  newspapers.  Box  4415,  Editor& 
Publisher. 

EDITOR  CLEVELAND  PRESS  WEEKLY  SHOW 
magazine  seeks  similar  or  equal  post.  Prefer 
Coastal  states.  Strong  copy  editor,  layout, 
photo  editor  for  33  years.  Jules  Wagman,  (216) 
751-6687. 

EAGER  young  sportswriter  with  nearly  2  years 
experience  on  30,000  PM  seeks  more 
responsibili^  and  challenge.  Knows  and  enjoys 
sports,  particularly  on  the  high  school,  colle^ 
and  local  levels.  Prefer  Zones  1  or  2  but  will 
relocate  for  right  offer.  Call  Chris  (914)  355- 
8138. 

FREE  agent  sports  writer-deskman  with  8  years 
experience,  6  on  VDT.  Age  28.  Sharp,  en«ge- 
tic,  street-wise.  Call  Mam.  (216)  943-0165. 


SPORTSWRITER — High  schools,  women’s— at 
major  western  New  York  daily,  also  been  news, 
features  writer.  Was  features  writer/editor  at 
weekly.  Wants  jpb  at  daily  or  magazine  in  Zoito 
2.  Box  4472,  Editor  &  l^blisher. 

SPORTS  EDITOR  of  Iowa  daily  needs  chai«. 
BA.  33, 16  years  experience.  Jeff  Green,  (3f'9) 
234-4850  before  3pm. 

6-TIME  Iowa  award-winner  seeks  news/feature 
writing  spot  on  75,000-plus  circulation  daily. 
Prefer  Zones  5.  6,  8.  9  but  if  New  York  Times 
answers,  we'll  talk.  Box  4467,  Editw  &  Pub¬ 
lisher. 

WANTED:  Copy  desk  job  with  larger  Arizona  or 
California  daily.  2V7  years'  experierKe  on  small 
daily  as  feature  editor/Sunday  news  editor/ 
writer,  plus  much  student-newspaper  work. 
Master’s  degree;  top  grades.  Attractive  layout, 
accurate  heads,  precise  editing.  Knows  AP 
Stytebook,  VDTs.  Kern  McVeigh,  2134  (^es 
Av.  Kingman  AZ  864()1. 

WRITER,  conversational  features,  tight  news, 
seeks  beat  or  desk  job.  Zone  2-3  metro  or  sub¬ 
urb  daily;  award-winner  in  nation,  state,  chain; 
available  November  8.  Box  4462,  Editor  & 
Publisher. 

PHOTOJOURNALISM 

HARD  WORKING  photojoumalist  looking  for  a 
challenge.  Five  years  daily  experience,  state 
news  pMo  awards;  79, 80. 82.  Willing  to  start 
imediately  on  medium  or  large  daily,  any  Zone. 
Joe  Songer,  1612  Morgan  Rd,  Oyersburg  TN 
38024. 

PHOTOJOURNALIST — Young,  talented  and 
motivated.  Two  years  experience  on  small  daily 
in  metro  market.  Lost  my  job  when  paper 
folded.  News,  features,  sports,  essays-you 
name  it.  I  do  it  well.  Will  relocate,  will  consider 
all  offers.  Ken  Rude,  611  S  48th  St,  Phi¬ 
ladelphia  PA  19143;  (215)  727-5774. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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Shop  Talk  at  Thirty  By  Harvey  Tyson 


Report  on  South  Africa 

In  the  land  of  apartheid  there  are  shift¬ 
ing  shades,  and  nothing  is  simply  black  or 
white. 

For  instance.  South  Africa  is  not  a 
democracy  .  .  .  nor  is  it  yet  a  police 
state.  The  press  is  not  free,  nor  is  it  ser¬ 
vile.  Indeed,  it  offers  opposition  to 
domestic  authoritarianism  and  racism 
that  is  sometimes  more  aggressive  than 
the  criticisms  of  the  newspapers  of  most 
nations. 

What  you  may  not  know  is  that,  con¬ 
trary  to  popular  belief,  the  notorious 
Steyn  Commission  investigating  the 
South  African  media  is  not  the  major, 
current  direct  threat  to  local  press  free¬ 
dom.  What  you  may  also  not  know  is  that 
we  of  the  so-called  free  press  in  South 
Africa  in  our  strenuous  efforts  to  protect 
the  last  vestiges  of  freedom  of 
information,  in  effect  are  fighting  also  to 
save  some  small  ultra-rightwing,  ultra¬ 
racists  Afrikaans  publications  from  being 
gagged  by  the  Nationalist  government. 

It  is  an  ironic  case  of  “We  may  not  like 
what  they  write,  but  we  shall  fight  for  the 
right  for  them  to  write  it.” 

The  threat  to  the  ultra-rightwing  press 
does  not  lighten  prospects  for  journals  to 
the  left  of  them,  or  for  any  black  national¬ 
ist  press.  The  Media  Workers  Union  (a 
racially-structured  trade  union  created  by 
blacks  embracing  everyone  from  black 
sub-editors  to  black  floor  sweepers),  is 
under  threat  and  some  of  its  leaders  are 
banned  or  have  been  imprisoned.  The 
white  universities’  students  press  union 
publication  was  banned  only  a  few  weeks 
ago.  Last,  and  by  this  time  least,  two 
major  newspapers  in  my  own  white- 
controlled  but  independent  press  group, 
(“World”  and  “Weekend  World”)  re¬ 
main  firmly  out  of  this  world,  while  their 
successor,  “Post”  has  been  forced  to  join 
them  beyond  the  authorized  pale. 

Meanwhile,  many  restrictions — 
including  further  censorship  in  the  name 
of  security — are  occurring  in  the  after- 
math  of  the  latest  commission  of  inquiry 
into  the  mass  media.  These  developments 
are  occurring  not  because,  but  in  some 
ways,  in  spite  of  the  commission’s 
activities. 

The  Steyn  Commission  was  directed  at 
something  far  wider  than  merely  the  role 
of  the  press  and  electronic  media. 

The  Commission  comes  to  the  conclu¬ 
sion  that  there  is  a  total  onslaught,  both 
external  and  internal,  being  waged  on 
South  Africa.  The  Commission  decided 
that  our  country  was  a  target,  because  it 

(Tyson  is  editor,  Johannesburg  Star.  His 
remarks  are  adapted  from  a  report  made 
to  International  Press  Institute’s  31st 
General  Assembly,  held  in  Madrid,  May, 
1982.) 
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was  vulnerable  as  an  outpost  of  democ¬ 
racy. 

Then  follows  the  crux  of  its  argument: 
Given  that  South  Africa  is  a  democracy 
and  it  is  subject  to  a  total  onslaught,  res¬ 
trictions  on  freedom  are  necessary  in 
order  to  protect  the  democratic  process 
itself.  (In  Government  circles  it  is  even 
argued  that  the  press  must  be  restricted 
so  that  social  reform  can  be  implemented 
smoothly.) 

As  Professor  Andre  du  Toit  of  the 
E)epartment  of  Philosophy  of  our  oldest 
Afrikaans  university  points  out,  the 
Steyn  Commission’s  attempt  to  provide 
intellectual  legitimacy  for  controlling  the 
press  has  failed. 

It  is  true  the  government  has  not  been 
given  credible  evidence  from  the  Com¬ 
mission  with  which  to  justify  the  drastic 
measures  the  Commission  recommends. 
But  the  supreme  court  judge  in  charge  of 
the  Commission  has  given  heavy  support 
for  the  “total  onslaught”  theory;  enough 
perhaps  to  bring  on  further  doses  of  vot¬ 
ers’  paranoia.  More  murk  has  been  added 
to  an  unhealthy  climate. 

Why  did  the  government  even  bother 
to  appoint  a  Commission? 

It  is  a  question  that  too  few  people  ask. 
It  raises  qualifications  which  committed 
ideologists  refuse  to  see.  The  fact  is  that 
the  government,  under  five  different  lead¬ 
ers  in  three  decades,  has  consistently  pro¬ 
claimed  that  “a  free  press  is  essential  in 
our  democratic  society.”  It  is  also  a  fact, 
of  course,  that  an  aggressively 
independent  press,  even  when  restricted, 
benefits  the  national  image  as  a  whole. 

Thus,  following  Westminster  prac¬ 
tices,  our  government  has  tried  through  at 
least  three  Commissions  and  through 
legal  pressure  and  political  threat  to  make 
the  press  “put  its  own  house  in  order.” 

The  authorities  have  not  hesitated  to 
act  ruthlessly  against  the  fringe  press: 
student  papers  and  major  dailies  and 
weeklies  serving  the  black  community, 
which  may  be  regarded  as  a  first  “soft” 
target  for  warning  shots.  It  has  also  used 
some  statutes  to  destroy  one  or  two  com¬ 
mercial  newspapers  and  several  editors, 
and  to  restrict  the  more  influential  jour¬ 
nals  with  a  minefield  of  legislation.  Some 
time  back  it  also  persuaded  the  news¬ 
paper  industry  to  create  its  own  Press 
Council. 

But  the  government  has  always  stop¬ 
ped  short  of  direct,  effective  press 
censorship. 

The  Steyn  Commission  might  have 
supplied  the  ammunition  for  government 
intervention,  but  the  report  went  too  far, 
even  for  the  Cabinet,  in  its  bewildering 
deductions  and  in  its  specific  recom- 
(Continued  on  page  33) 


South  Africa  drops 
licensing  measure 

The  government  of  South  Africa  has 
backed  off  from  plans  to  control  the  press 
through  a  system  of  licensing  reporters. 

“Instead,  the  newspapers  are  to  set  up 
a  new  media  council  of  their  own  design, 
with  powers  to  reprimand  and  fine  papers 
that  breach  a  code  of  conduct,  but  not  to 
strike  journalists  from  a  register  of  prac- 
tioners,”  reports  Allister  Sparks  from 
Johannesburg  in  the  Washington  Post  for 
July  1. 

The  new  council  will  replace  one 
established  by  the  owners  of  several 
South  African  newspapers  that  was 
established  under  government  duress  and 
considered  by  many  reporters  to  be  a  vir¬ 
tual  court. 

The  government  is  to  recognize  the 
new  council  formally,  leading  editors  to 
fear  that  this  may  open  the  way  for  an 
indirect  system  of  government  control  of 
the  press,  Sparks  reports. 

On  June  26,  New  York  Times  corre¬ 
spondent  reported  that  the  Johannesburg 
police  disclosed  the  names  of  three 
reporters  detained  for  interrogation 
under  the  security  laws. 

Newspapers  were  prevented  for  two 
days  from  identifying  the  imprisoned 
men.  The  police  are  permitted  to  with¬ 
hold  the  names  under  the  broad  powers  of 
the  Police  Act. 

According  to  the  Times,  Parliament 
has  just  approved  another  bill,  called  the 
Protection  of  Information  Act,  that  pro¬ 
vides  jail  sentences  of  up  to  10  years  for 
the  unauthorized  disclosure  of 
information  relating  to  “a  security  matter 
or  the  prevention  or  combating  of  terror¬ 
ism.” 

In  security  matters,  a  person  arrested 
has  no  recourse  to  a  lawyer,  the  courts  or 
relatives.  A  published  report  in  a  news¬ 
paper  was  the  only  assurance  an  arrested 
person  has  had  that  the  security  police 
might  eventually  have  to  account  for  the 
way  in  which  they  used  their  arbitrary 
power  to  detain  him. 

There  are  more  than  100  statutes  limit¬ 
ing  what  newspapers  may  publish  in 
South  Africa. 
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V\te  are  launchNig  a  new  daity  newspaper  vtWash^  lotkrws  <n  the  indeperxlent  newspaper-pubitshing  tract¬ 
ion,  DC  We  intend  lo  buM  it,  rapidly  and  purposefully.  ton  of  the  Christian  Science  Momior  with  Its  einphasis 
mio  one  of  the  nation  8  best  newspapers  on  miegnty  and  superior  quaMy 

The  Washington  Times  will  be  a  bold,  new  voce  in  H  the  excitement  and  chaBongc  of  being  pyt  of  such 

the  nation's  capitai  It  wiM  be  a  paper  of  excellence.  anenterpnse  appeals  to  you.  and  you  are  a  newspaper 
represerpng  the  highest-quaWy  standards  of  joumahsm  professional— nAdnxmstraeon.Adverasing.Circulaaon. 

It  WIN  be  a  worthy  challenger  to  the  Washo^RMt—  EcMonal  or  Producton  (or  Data  Proce^ing.  M«i(et 
arxJ  an  unmistakable  alternate  voice,  as  excellent  o  Its  nosearch.  Persorwiel.  Promotion.  Purchasng.  etc  H-then 
presentatxxi  of  news  arxl  commentary  fnxn  a  oonser-  wnie  with  your  resume,  refererces  and  salary  rectwre' 
vative  vantage  point  as  tf«e  Post  is  from  a  liberal  ments: 
perspective  Pereonrtel  Department 

The  Washington  Times  wiB  be  another  publcalion  of  The  Wbshinglon  Tenee 

News  World  CommunicatKX>s.  Irtc..  which  currertfy  3®®®  Wew  Tbrfc  Awenue,  H.E. 

publishes  two  New  \brk  City  d^  newspapers.  The  Washington.  O.C.  20002 

News  World  and  the  Spanish-language  Notcias  del  an  replies  wi  be  held  «  strictest  confidence 

A  final  note  News  World  Communcaicns  has  the 
News  World  CommuncatKx^s.  which  was  founded  resources,  resolve,  patierce  and  track  record  to  see 
five  years  ago  by  members  of  the  Unificatton  Church.  The  Washington  Times  through  to  success 
An  Equal  Opportunity  Employer 

When  you  advertise  for 
‘newspaper  professionals’ 
in  Editor  &  Publisher  Classifieds, 
what  does  if  get  you? 

1,350  RESUMES 


The  newspaper  business  is  a  ‘people’  business,  and  E&P  is  the  profes¬ 
sional  magazine  for  the  people  in  that  business,  so  when  The  Washing¬ 
ton  Times  was  staffing  up  in  preparation  for  Its  May  17  launching,  they 
chose  E&P  Classified  Display  Advertising  for  their  major  media  thrust, 
with  an  ad  calling  for  experienced  people  for  every  newspaper 
department— with  the  result  specified  above. 


“The  ad  we  ran  in  Editor  &  Publisher,  for  newspaper  professionals  resulted  in  1350 
resumes  received. 

“The  Times  has  hired  an  editorial  staff  of  140  people  to  date.  (Figures  are  not  yet 
complete  on  overall  staffing,  as  our  circulation  department  and  advertising  depart¬ 
ments  have  considerable  growth  yet  remaining.) 

“There  is  no  question  but  that  Editor  &  Publisher  is  the  magazine  of  greatest  value 
to  an  employer  who  seeks  the  best  talent  in  the  business. 

“Of  the  1350  resumes  received,  certainly  1000  came  in  response  to  the  ad  placed  in 
E&P.” 


The  advertising  response  documented  here  is  proof  positive  that  E&P 
regularly  reaches  and  penetrates  every  segment  of  the  newspaper 
business. 


Editor  &  Publisher 

The  Only  Independent  Weekly  Journal  of  Newspapering 
575  Lexington  Avenue,  New  York,  N.Y.  10022.  (212)  752-7050 


The  Memphis  Press-Scimitar  has  a  new  look,  a  new  excitement,  and  a 
sparkling  new  Saturday  Weekend  magazine.  The  result  is  a  better  news  and 
feature  product  for  our  readers,  with  greater  potential  for  our  advertisers. 

For  demographics  and  target  marketing  information,  contact  Marketing 
Services  (901)529-2226. 

(^Memptjis  Prtss -Scimitar^ 

Giving  you  more  of  what  you  want  more  of. 

Memphis  Publishing  Company.  495  Union,  Memphis.  Tn  38 10 1 
SCRIPPS-HOWARD  NEWSPAPERS  Represented  Nationally  by  Story  &  Kelly-Smith  Inc 
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